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Introduction  

The Minister for Energy, Renewables and Hydrogen has directed us to report on the SEQ retail electricity 

market for residential and small business customers annually until 2024ς25. This is our sixth annual report 

and covers the period 1 July 2021 to 30 June 2022. Our market monitoring reports assist the Queensland 

Government to ensure that customers benefit from competition in the market. 

Annual bills 

SEQ customers can choose from a wide variety of retail electricity plans that have different prices and 

pricing structures. Retail electricity plans include supply and usage charges, and often also other charges, 

guaranteed or conditional discounts, financial incentives and fees. Whether a plan is the cheapest for a 

customer depends on their consumption and the interaction between the various price components.  

We present bills for a typical SEQ customer with a median level of consumption based on the plans that 

were available on Energy Made Easy in 2021ς22. These bills do not reflect the actual electricity bills of 

individual SEQ customers, but show the amount a typical SEQ customer with a median level of consumption 

would have paid if they had taken up the plans available in 2021ς22. 

Some retailers had market offers available in the June quarter of 2022 that resulted in a lower bill for the 

typical SEQ customer than the cheapest plan they had available a year earlier. However, the average lowest 

market offer bill increased between the June quarters of 2021 and 2022 for most of the tariffs and tariff 

combinations that we cover in our report.  

As wholesale electricity costs increased, some retailers increased the prices of their market offersτin some 

cases substantially. Meanwhile, standing offer prices decreased in the September quarter of 2021 and 

remained largely unchanged for the rest of 2021ς22, as the default market offer (DMO), which the 

Australian Energy Regulator (AER) adjusts annually, put a cap on standing offer prices. 

Discounts, savings and incentives 

Discounts were less common in the June quarter of 2022 than in the June quarter of 2021. We had already 

noted a reduction in the past few years. We also observed a shift from conditional to guaranteed discounts, 

following some changes to the legal framework on discounting. These changes provide important consumer 

protections to prevent customers from being worse off after signing up to plans with high headline discounts.  

Financial incentives remained more common than non-financial incentives in the June quarter of 2022, as 

in the June quarters of 2020 and 2021. The types of financial incentives attached to residential and small 

business plans remained similar too, being primarily sign-up and bill/account credits. New incentives 

included credits for electric vehicle owners, electric vehicle discounts and a new battery subsidy. 

Non-financial incentives in the June quarter of 2022 were similar to those in the June quarter of 2021. New 

incentives included free GreenPower and/or carbon neutral energy, an air fryer, complimentary Kogan First 

membership and a guarantee that electricity would be provided within three business days when moving 

house. Various retailers again offered GreenPower options in the June quarter of 2022. Since the June 

quarter of 2021, the GreenPower options had not changed much, but some retailers lowered their prices. 

Discounts and financial incentives can lower a customer's electricity bill. However, some plans have 

conditions and eligibility criteria attached, and customers may not be able to take up those plans or may 

forfeit the discounts or incentives if they do not meet the conditions or criteria, which can result in a 

significantly higher bill. We therefore advise customers to always carefully check and consider the 

conditions and eligibility criteria attached to each plan before they sign up. 
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Retail fees 

Most retailers attached retail fees to at least some of their market offers in the June quarter of 2022. The 

types of fees were similar to those in previous years and included payment processing fees (for payments 

by credit/debit card, BPay or cheque, or through Australia Post), as well as fees for paper bills, dishonoured 

cheque or direct debit payments, late payments, membership and account establishment. 

By law, retailers may only charge their standing offer customers in Queensland three types of retail feesτ

historical billing data fees for data that is more than two years old (if requested by a customer), a retailer's 

administration fee for a dishonoured payment, and financial institution fees for a dishonoured payment. 

We regularly review plans published on Energy Made Easy to check if retailers comply with this restriction. 

As in previous years, some retailers referred on Energy Made Easy to the potential for additional retail fees, 

other than those already listed, to be levied on customers, and several retailers listed fees that 'may' apply. 

IŀǾƛƴƎ ǘƻ ŎƻƴǎƛŘŜǊ ƻǘƘŜǊ ǇƻǘŜƴǘƛŀƭ ǊŜǘŀƛƭ ŦŜŜǎ ŀƴŘ ŦŜŜǎ ǘƘŀǘ ΨƳŀȅΩ ŀǇǇƭȅ is likely to add a layer of complexity 

for customers when comparing plans.  

Weighted bills 

We compared and assessed the trends in average standing offer bills and average market offer bills in each 

quarter from 2015ς16 to 2021ς22, weighted by retailers' market shares in the respective quarter, for 

residential and small business flat rate customers. Overall, weighted average bills decreased from 2015ς16 

to late 2021ς22. 

As wholesale electricity costs increased substantially during 2021ς22, the weighted average market offer 

bill increased too towards the end of 2021ς22. The weighted average standing offer bill was largely 

unaffected by the increase in wholesale electricity costs, as the DMO for residential and small business flat 

rate plans put a cap on standing offer prices. 

Customers receiving assistance with electricity bills 

Some 369,641 SEQ customers received assistance with electricity bills in the December quarter of 2021 

through participating in a retailer hardship program, and/or receiving the electricity rebate, and/or 

receiving Home Energy Emergency Assistance Scheme support.1 Of these customers, 9.6% were on a 

standing offer. Compared to a year earlier, in the December quarter of 2021, the number of assisted 

customers on a standing offer decreased by 7.8% from 38,574 to 35,548. 

The prices paid by assisted customers on standing and market offers decreased across most residential 

tariffs/tariff combinations and assistance categories from 2017ς18 to 2021ς22. Some assisted customers 

on market offers were still paying higher prices than the price of market offers available in 2021ς22. 

New retail tariffs and plans 

We identified some offerings for SEQ customers that were new or had become more common in 2021ς22. 

These included plans that required a battery or rewarded customers if they had a battery installed, plans 

that allowed customers to join a virtual power plant, plans for owners of electric vehicles, subscription plans 

ǿƛǘƘ ƴƻ ƻǘƘŜǊ ŦŜŜǎΣ ŀƴŘ ƴŜǿ ΨŎƻƳƳǳƴƛǘȅ ŜƴŜǊƎȅΩ Ǉƭŀƴǎ ǘƘŀǘ ŀƭƭƻǿŜŘ ŎǳǎǘƻƳŜǊǎ ǘƻ ŦƻǊƳ ŀ ΨŎƻƭƭŜŎǘƛǾŜΩ ǘƘŀǘ 

could be matched with a local generator for renewable energy. Some plans also provided incentives to use 

electricity during specific times.  

 
 
1  HEEAS is a program from the Queensland Government to assist people experiencing problems paying their electricity or 

reticulated natural gas bills as a result of an unforeseen emergency or a short-term financial crisis. 
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Not all retailers had retail electricity plans that reflected, at least to some degree, the new Energex network 

tariff structures. As some of these more cost-reflective plans required customers to have a smart meter, they 

ǿŜǊŜ ƴƻǘ ŀǾŀƛƭŀōƭŜ ǘƻ ŜǾŜǊȅ {9v ŎǳǎǘƻƳŜǊΦ !ǎ ǎƳŀǊǘ ƳŜǘŜǊ ǇŜƴŜǘǊŀǘƛƻƴ ŀƴŘ ŎǳǎǘƻƳŜǊǎΩ ǳƴŘŜǊǎǘŀƴŘƛƴƎ ƻŦ 

these plans increases over time, plans based on the new network tariffs are likely to become more common. 

Market competitiveness 

The outcomes we observed in the SEQ retail electricity market in 2021ς22 are broadly consistent with a 

competitive market:  

¶ Prices for residential and small business customers continued to move in the same direction as costs.  

¶ Retailers continued to compete on price, mainly through financial incentives or guaranteed discounts.  

¶ New retail plans and incentives emerged, which suggests that retailers also continued to compete by 

differentiating their products and tailoring them to customers' preferences and needs.  

¶ The spread between the lowest and highest plans was still around $200, which is expected to provide 

an incentive for customers to shop around, given the potential savings that can be realised. 

¶ Switching between plans had been increasing since 2020ς21, but it rose significantly in the June 

quarter of 2022 as the impact of higher wholesale energy costs started to flow through to customers. 

¶ Market concentration in both the residential and small business markets decreased further in the first 

three quarters of 2021ς22. However, switching activity increased in the June quarter of 2022, mainly 

from smaller to larger retailers. 

Nonetheless, competition may not be working as effectively as it should for all SEQ customers. Some 

customersτincluding vulnerable, inactive and disengaged customersτmay find it difficult to navigate the 

market and compare plans, and are therefore not on the best plan for their circumstances. There are also 

some market features that may add complexity, including the large number of retailers and plans to choose 

from, the variety of tariffs and differentiated plans, and the addition of financial and non-financial 

ƛƴŎŜƴǘƛǾŜǎΣ ŎƻƴŘƛǘƛƻƴŀƭ ŀƴŘ ƎǳŀǊŀƴǘŜŜŘ ŘƛǎŎƻǳƴǘǎΣ ŀƴŘ ŦŜŜǎ ǘƘŀǘ ΨƳŀȅΩ ŀǇǇƭȅΦ 

Significant issues  

The increase in energy costs was the most significant issue impacting the SEQ retail electricity market during 

2021ς22. International and domestic supply-side constraints, coupled with market interventions to 

maintain the reliability and security of energy supply, placed significant upward pressure on wholesale 

electricity prices in the National Electricity Market (NEM). These cost pressures have begun to pass through 

to retail pricing in SEQ. Our assessment shows that: 

¶ compared to the June quarter of 2022, average market offer bills in the September quarter of 2022 

increased by 27.0% for residential customers and 26.9% for small business customers 

¶ in contrast to observations of prices in previous years, in the September quarter of 2022, average 

market offer bills for both residential and small business flat rate offers were higher than the average 

standing offer bills 

¶ several retailers reduced their market presence (by either ceasing to publish plans, surrendering their 

licence to operate in the NEM or actively asking customers to switch away). 

Nonetheless, we consider customers who stay engaged with the market are best placed to find the most 

competitive offer for their circumstances and reduce their electricity bill.  
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Electricity comparison websites 

There are numerous commercial comparison sites that promise to find a cheaper electricity plan for 

customers. However, we share the concerns of the Australian Energy Market Commission and the 

Australian Competition and Consumer Commission over the extent to which commercial comparison 

websites disclose the range of retailers they represent and the commission arrangements that apply.  

Each electricity retailer operating in SEQ has to publish all of its plans for residential and small business 

customers on Energy Made Easyτa website developed by the AER to help households and small businesses 

to compare plans. Given that Energy Made Easy is free and independent of commercial third parties, and 

includes all generally available electricity plans, we consider the website to be the best and most reliable 

tool available to SEQ customers to analyse, compare and choose electricity plans.  

We encourage customers to regularly check whether they can find a better deal on Energy Made Easy. 

Active customers are likely to pay less than inactive or disengaged customers. 

More information 

Enquiries regarding this report can be made by phone on (07) 3222 0555 or through the QCA website. 

 
 
  

https://www.energymadeeasy.gov.au/
https://www.qca.org.au/contact/
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1.1 Retail electricity market monitoring in south east Queensland 

Retail electricity prices for residential and small business customers have been deregulated in 

south east Queensland (SEQ) since 1 July 2016. The Queensland Competition Authority (QCA) 

monitors the operation of the SEQ retail electricity market to assist the Queensland Government 

to ensure that electricity customers can benefit from competition in the market.2 

In June 2021, the Minister for Energy, Renewables and Hydrogen (the Minister) directed us to 

monitor and report on the operation of the SEQ retail electricity market for residential and small 

business customers for each financial year from 1 July 2020 to 30 June 2025.3 This market 

monitoring report is for the period from 1 July 2021 to 30 June 2022.   

Electricity customers can be categorised as either large or small customers, depending on their 

annual electricity consumption. Our report focuses on small customers, who are defined under 

the National Energy Retail Law (NERL) as residential or business customers with an electricity 

consumption of less than 100 megawatt hours (MWh) per year.4 

1.2 Standing and market offers 

Electricity retailers operating in SEQ are required to provide customer retail services to small 

customers under either a standard retail contract or a market retail contract:5 

¶ Standard retail contracts (standing offers) are basic offers with terms and conditions that are 

specified in the National Energy Retail Rules (NERR).6 Since 1 July 2019, retailers have been 

required to set standing offer prices at or below the default market offer (DMO) annual 

prices set by the Australian Energy Regulator (AER).7  

¶ Market retail contracts (market offers) contain a minimum set of terms and conditions 

specified in the NERR and can include other terms and conditions agreed between the 

retailer and customer.8 

In our view, standing and market offers should not be compared solely in terms of their price. 

Standing offers typically provide more favourable terms and conditions than market offers. 

Standing offer customers also receive additional benefits, including access to paper bills at no extra 

 
 
2  Electricity Competition and Protection Legislation Amendment Act 2014 (Qld) (ECPLA Act), part 3; ECPLA Act Proclamation; ECPLA 

(Postponement) Regulation; Electricity Act, section 89B. See also M Bailey, Deregulation brings competitive electricity pricing to 
South-East Queensland [media release], Queensland Government, 1 July 2016.  

3  The Minister's letter and direction notice are available on our website at SEQ retail electricity market monitoring. 
4  NERL, section 5; National Energy Retail Regulations, section 7. See also Queensland Government, Electricity prices, Business 

Queensland website, updated 1 July 2022, viewed 28 July 2022. In this report, references to the NERL are also references to the 
National Energy Retail Law (Queensland) (NERLQ), which includes Queensland-specific modifications to the NERL. 

5  NERL, section 20. In simple terms, a standing offer is an offer to supply electricity in accordance with a standard retail contract 
and a market offer is an offer to supply electricity in accordance with a market retail contract. 

6  NERR, rule 12 and schedule 1. The NERR govern the sale and supply of energy (electricity and natural gas) from retailers and 
distributors to customers in New South Wales, Queensland, South Australia, Tasmania and the Australian Capital Territory, and 
are made by the Australian Energy Market Commission (AEMC) under the NERL. 

7  Competition and Consumer (Industry CodeτElectricity Retail) Regulations 2019 (Cth) (Electricity Retail Regulations), section 10; 
AER, Default Market Offer Prices 2021ς22 [final determination], 2021.  

8  NERR, rule 14. 

https://statements.qld.gov.au/statements/78246
https://statements.qld.gov.au/statements/78246
https://www.qca.org.au/project/customers/seq-market-monitoring/
https://www.business.qld.gov.au/running-business/energy-business/energy-pricing/electricity-prices
https://www.legislation.qld.gov.au/view/html/inforce/current/act-2014-nerlq
https://www.aer.gov.au/retail-markets/guidelines-reviews/retail-electricity-prices-review-determination-of-default-market-offer-prices-2021%E2%80%9322/final-decision
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cost, better payment terms (which can include bill smoothing) and ongoing certainty of terms (i.e. 

retailers cannot change terms or impose restrictions as they can under market contracts).9 

¢ƘŜ ǘŜǊƳ ΨƻŦŦŜǊǎΩ ƛǎ ŎƻƳƳƻƴƭȅ ǳǎŜŘ ǘƻ ǊŜŦŜǊ ǘƻ ǎǘŀƴŘƛƴƎ ŀƴŘ ƳŀǊƪŜǘ ƻŦŦŜǊǎΦ IƻǿŜǾŜǊΣ ŜƭŜŎǘǊƛŎƛǘȅ 

ƻŦŦŜǊǎ ŀǊŜ ŀƭǎƻ ƻŦǘŜƴ ǊŜŦŜǊǊŜŘ ǘƻ ŀǎ ΨǇƭŀƴǎΩτfor example on Energy Made Easy (a price comparator 

service), in ǘƘŜ !9wΩǎ ǊŜǘŀƛƭ ǇǊƛŎƛƴƎ ƛƴŦƻǊƳŀǘƛƻƴ ƎǳƛŘŜƭƛƴŜǎΣ ŀƴŘ ƛƴ ǎƻƳŜ ƻǘƘŜr reports on retail 

ŜƭŜŎǘǊƛŎƛǘȅ ƳŀǊƪŜǘǎΦ Lƴ ǘƘƛǎ ǊŜǇƻǊǘΣ ǘƘŜ ǘŜǊƳǎ ΨƻŦŦŜǊǎΩ ŀƴŘ ΨǇƭŀƴǎΩ ŀǊŜ ǳǎŜŘ ƛƴǘŜǊŎƘŀƴƎŜŀōƭȅΦ  

1.3 Energy Made Easy 

To assist small customers to compare plans, the AER has developed a price comparator, which is 

available on its Energy Made Easy website.10 Retailers have to provide information on each of 

their generally available electricity plans on Energy Made Easy in accordance with the AER's retail 

pricing information guidelines.11 For our analysis, we have obtained data on all electricity plans 

available to SEQ customers in 2021ς22 directly from Energy Made Easy. 

Given that Energy Made Easy is independent of commercial third parties and includes all generally 

available energy plans, we consider that website to be the most important and reliable tool 

available to SEQ electricity customers to analyse, compare and choose electricity plans. 

By contrast, commercial comparison sites often work on commissions-based arrangements with 

retailers and may therefore not cover all the retailers in the market, nor all the available offers of 

the retailers that are included on commercial comparison sites. 

1.4 Advice for customers 

Customers who have not signed a new electricity contract recently may face prices and conditions 

that differ substantially from the bills presented in this report. We encourage customers to 

regularly check Energy Made Easy to see whether they can find a better deal. Despite recent 

increases in electricity prices, active customers are likely to pay less than inactive or disengaged 

customers.12 

The Queensland Government provides the following general advice to customers about how to 

engage with the retail electricity market.13 

 
 
9  We acknowledge the difficulty of appropriately quantifying the value of these additional benefits. For more analysis on the value 

of the differences in the terms and conditions of standing and market offers, see QCA, Regulated retail electricity prices for 
2019ς20 [final determination], 2019, pp 48ς59, and QCA, Regulated retail electricity prices for 2021ς22 [final determination], 
2021, pp 53ς58. Similarly, the ACCC noted that standing offer contracts have a guaranteed level of consumer protections that 
are higher than the required consumer protections in market offer contracts. It believed that consumers may also take comfort 
from the government-set prices that apply to standing offers (ACCC, Inquiry into the National Electricity Market, May 2022, p 29). 

10  NERL, section 62; Energy Made Easy website. 
11 AER, AER Retail Pricing Information Guidelines [version 5.0], 2018, p 8 (clause 23). 
12 Data available to the ESC in Victoria showed that during March 2021, three in four customers were not on the cheapest 

electricity offer with their current retailer (ESC, Victorian Energy Market Update: June 2021, 2021, p 9). This means that 75% of 
the customers could have saved by switching to a better plan of their current retailer. And many customers could probably have 
saved by switching to an even better plan of another retailer. Similar data is not available for SEQ. 

13 Summarised from Queensland Government, Compare and choose electricity retailers, Queensland Government website, updated 
29 July 2020, viewed 22 August 2022.  

https://www.qca.org.au/project/customers/electricity-prices/2019-20-regulated-electricity-prices-for-regional-queensland/
https://www.qca.org.au/project/customers/electricity-prices/2019-20-regulated-electricity-prices-for-regional-queensland/
https://www.qca.org.au/project/customers/electricity-prices/regulated-electricity-prices-for-regional-queensland-2021-22-2/
https://www.accc.gov.au/publications/serial-publications/inquiry-into-the-national-electricity-market-2018-2025/inquiry-into-the-national-electricity-market-may-2022-report
https://www.energymadeeasy.gov.au/
https://www.aer.gov.au/retail-markets/guidelines-reviews/retail-pricing-information-guidelines-2018
https://www.esc.vic.gov.au/electricity-and-gas/market-performance-and-reporting/victorian-energy-market-report?_cldee=dGhvbWFzLmhvcHBsaUBxY2Eub3JnLmF1&recipientid=contact-aade301edee2e811a96a000d3ad1ce3a-259a90ed8eee4665a9fdf8f5b1ee4df6&esid=65c3685c-7dd8-eb11-bacb-002248107c83
https://www.qld.gov.au/housing/buying-owning-home/energy-water-home/electricity/choosing-electricity-retailer
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Queensland Government advice to customers 

¶ Use Energy Made Easy to compare and choose electricity deals by electricity retailers. 

¶ Contact your current electricity retailer to ask for a better electricity deal. 

¶ LŦ ȅƻǳΩǾŜ ŀǎƪŜŘ ǎƻƳŜƻƴŜ ǘƻ ǎǇŜŀƪ ǘƻ ȅƻǳǊ ǊŜǘŀƛƭŜǊ ŦƻǊ ȅƻǳΣ ȅƻǳΩƭƭ ƴŜŜŘ ǘƻ ǎǘŀƴŘ ōȅ ǘƻ ǇǊƻǾƛŘŜ ǘƘŀǘ 
authorisation. 

¶ Check that the new electricity plan saves you money by comparing conditions,                                                        
benefits and costs (using your current bill and retailer advice) against                                                      
other potential plans. 

¶ Read the conditions if you are offered a discount.  

¶ Check the payment terms for flexible options.  

¶ Check for exit fees. 

¶ Use the cooling off period (10 days) to think about your new contractτyou can change your mind. 

¶ Check your electricity contract at least annually and reconsider your plan and check for discounts. 

1.5 Retailers operating in SEQ 

We identified 43 retailers on Energy Made Easy with plans for small customers in SEQ in               

2021ς22 (Table 1), which is one retailer less than in 2020ς21. Five retailers that had plans for 

small customers on Energy Made Easy in 2020ς21 did not have plans available in 2021ς22. 

However, 4 new retailers entered the SEQ market in 2021ς22: 

¶ one in the September quarterτGEE Energy  

¶ three in the December quarterτBrighte Energy, Circular Energy and Smart Energy 

¶ none in the March quarter  

¶ none in the June quarter. 

Of the 43 retailers, 42 retailers provided plans for residential customers, and 34 retailers provided 

plans for small business customers. Compared to 2020ς21, there were 2 more retailers that 

provided residential plans, and the same number of retailers provided small business plans. 

However, not all retailers had plans published in each quarter of 2021ς22. Across residential and 

small business customers, 35 retailers had a standing offer and 37 retailers (though not exactly 

the same retailers who had a standing offer) had market offers available on Energy Made Easy in 

the June quarter of 2022.  
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Table 1 Retailers with residential and/or small business plans in SEQ, 2021ς22 

Retailer  Plans offered  Retailer  Plans offered 

Residential  Small 
business  

 Residential  Small 
business  

1st Energy  V V  Locality Planning Energy V V 

AGL  V V  Mojo Power V V 

Alinta Energy  V V  Momentum Energy V V 

Amber Electric  V V  Nectr 
f V τ 

Blue NRG τ V  Next Business Energy V V 

Bright Spark Power V V  On by EnergyAustralia 
g V τ 

Brighte Energy V τ  Origin Energy V V 

Circular Energy 
a  V V  Ovo Energy V τ 

CovaU V V  People Energy V V 

Diamond Energy V V  Powerclub  V V 

Discover Energy V V  Powerdirect  V V 

Dodo Power & Gas 
b V τ  Powershop h V V 

Electricity in a Box V V  QEnergy V V 

Elysian Energy V V  Radian Energy 
i V V 

EnergyAustralia V V  ReAmped Energy  V V 

Energy Locals V V  Red Energy V V 

Enova Energy V V  Simply Energy 
j V V 

Future X Power 
c V V  Smart Energy V τ 

GEE Energy V V  Social Energy V τ 

GloBird Energy V τ  Sumo Power V V 

Glow Power d  V V  Tango Energy V V 

Kogan Energy 
e V τ     

a The applicant for Circular EnergyΩǎ ǊŜǘŀƛƭ ŀǳǘƘƻǊƛǎŀǘƛƻƴ ƛǎ Maximum Energy Retail Pty Ltd. 
b The applicant for Dodo Power & Gas's retail authorisation is M2 Energy Pty Ltd. 
c The applicant for Future X Power's retail authorisation is Online Power and Gas Pty Ltd. 
d The applicant for Glow PowerΩǎ retail authorisation is Energy Services Management Pty Ltd.  
e Kogan Energy states on its website that it 'is powered' by Powershop Australia. 
f The applicant for bŜŎǘǊΩs retail authorisation is Hanwha Energy Retail Australia Pty Ltd.  
g On by EnergyAustralia is a brand of EnergyAustralia Pty Ltd. 
h Shell Energy Operations Pty Ltd completed its acquisition of Powershop Australia in early 2022, and 

Powershop was to operate as a wholly owned subsidiary of Shell under the Powershop brand within the Shell 
9ƴŜǊƎȅ ōǳǎƛƴŜǎǎ ƛƴ !ǳǎǘǊŀƭƛŀΣ ǿƘƛŎƘ ƛǎ ǇŀǊǘ ƻŦ {ƘŜƭƭΩǎ Ǝƭƻōŀƭ wŜƴŜǿŀōƭŜǎ ŀƴŘ 9ƴŜǊƎȅ {ƻƭǳǘƛƻƴǎ ōǳǎƛƴŜǎǎΦ14 

i  Radian Holdings Pty Ltd is trading as Radian Energy. 
j The applicants for Simply EnergyΩǎ retail authorisation are IPower Pty Ltd and IPower 2 Pty Ltd. 
{ƻǳǊŎŜǎΥ 9ƴŜǊƎȅ aŀŘŜ 9ŀǎȅΤ ǊŜǘŀƛƭŜǊǎΩ ǿŜōǎƛǘŜǎΤ !9wΣ Public register of authorised retailers & authorisation 
applications, AER website, n.d. 

Some authorised retailers sell energy under their own name and also own retail 'brands' that sell 

energy. For example, Powershop is the energy provider of Kogan Energy, and EnergyAustralia 

published plans both under its own name and under On by EnergyAustralia. We include such retail 

ΨbrandsΩ in our analysis in the same way as we include authorised retailers. This is because retail 

ΨōǊŀƴŘǎΩ Ƴŀȅ have retail strategies that are quite different to those of the authorised retailer and 

are likely to have an impact on competition. 

Section 119 of the NERL requires the AER to maintain and publish (on its website) a public register 

of authorised retailers. We observed that in 2021ς22, as in previous years, some retailers' details 

on the register were not up to date. The register also did not always reflect changes in ownership 

of retailers or identify retail 'brands' owned by authorised retailers.15 

 
 
14 Shell, Shell completes acquisition of energy retailer, Powershop Australia [media release], 1 February 2022, viewed 16 May 2022.  
15 For more information on retailers' authorisation requirements, see AER, AER Retailer Authorisation Guideline [version 2], 2014. 

https://www.aer.gov.au/retail-markets/authorisations/public-register-of-authorised-retailers-authorisation-applications
https://www.aer.gov.au/retail-markets/authorisations/public-register-of-authorised-retailers-authorisation-applications
https://www.shell.com/media/news-and-media-releases/2022/shell-completes-acquisition-of-energy-retailer-powershop-australia.html
https://www.aer.gov.au/retail-markets/retail-guidelines-reviews/retailer-authorisation-guideline-december-2014
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1.6 Scope of the report 

The scope of the SEQ market monitoring report for 2021ς22 is determined by the Minister's 

direction notice. Our report provides information on: 

¶ the SEQ retail electricity market, including which retailers provided offers to small customers 

in SEQ (chapter 1) 

¶ annual bills for a typical SEQ customer in 2021ς22 as well as a longer-term bill analysis 

(chapter 2); bills of each quarter of 2021ς22, by retailer, are provided in appendix A 

¶ discounts, savings and incentives (chapter 3) 

¶ retail fees (chapter 4) 

¶ trends in weighted bills since 2015ς16 (chapter 5) 

¶ customers receiving assistance with electricity bills (chapter 6) 

¶ new types of retail tariff structures and retail electricity plans (chapter 7) 

¶ the competitiveness of the SEQ retail electricity market (chapter 8) 

¶ significant issues that emerged in the market (chapter 9). 

The report includes a separate document with appendices covering, among other issues, the 

assumptions we made to calculate annual bills, and additional information on customers 

receiving assistance with their bills. 

Our fact sheets summarise the insights of this report and can help customers to understand the 

key findings.16 

 

  

 
 
16 QCA, Market monitoring report 2021ς22, QCA website, 2022. 

https://www.qca.org.au/wp-content/uploads/2021/06/direction-notice-to-qca.pdf
https://www.qca.org.au/project/customers/seq-market-monitoring/market-monitoring-report-2021-22/
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(a) Key findings 

We analysed standing and market offer bills for the typical SEQ customer, based on the 
plans available on Energy Made Easy and found the following:  

¶ Market offer prices increased in 2021ς22. Some retailers had market offers available in 
the June quarter of 2022 that resulted in a lower bill for the typical SEQ customer than 
the cheapest plan they had available a year earlier. However, the average lowest 
market offer bill increased between the June quarters of 2021 and 2022 for most of the 
tariffs and tariff combinations that we cover in this report:  

 For residential customers, the average lowest market offer bill increased between 
1.9% and 2.7%. 

 For small business flat rate customers, the average lowest market offer bill increased 
by 0.5%, while it decreased by 0.3% for small business time of use customers. 

The main cause of this increase was the significant rise in wholesale electricity prices 
during 2021ς22, which started to flow through to retail prices.  

¶ The cheapest market offer for each tariff and tariff combination had either a 
guaranteed discount or a financial incentive attached to it in the June quarter of 2022. 
However, some of the cheapest plans had eligibility criteria attached or there were 
conditions to obtaining the incentive (such as signing up online). 

¶ Default market offer (DMO) prices are set by the Australian Energy Regulator (AER) on 
an annual basis and act as a cap on standing offer prices. The average standing offer bill 
decreased considerably in the September quarters of 2019, 2020 and 2021 as the new 
DMO prices were applied, and hardly changed during the rest of each financial year.  

¶ Standing offer bills were generally higher than market offer bills from 2015ς16 to 
2020ς21. However, this was not always the case in 2021ς22. As wholesale electricity 
costs increased, some retailers increased the prices of their market offersτin some 
cases substantially. Standing offer prices, on the other hand, did not rise as wholesale 
costs increased, provided that a DMO was in place for that tariff or tariff combination. 

 

2.1 QCA methodology 

2.1.1 Most common tariffs and tariff combinations 

Although retailers have generally continued to offer similar types of tariffs that were available 

before deregulation, the distinction between network and retail tariffs has become increasingly 

important as the SEQ retail electricity market continues to develop. 

Network tariffs 

Almost all SEQ residential customers (over 99%) were on one of the following network tariffs and 

tariff combinations: 

¶ a flat rate tariff 

¶ a combination of a flat rate tariff and a controlled load super economy tariff  

¶ a combination of a flat rate tariff and a controlled load economy tariff. 
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Most SEQ small business customers (over 83%) were on one of the following network tariffs and 

tariff combinations: 

¶ a flat rate tariff  

¶ a time of use tariff.17 

Retail tariffs 

Retail tariffs available across the National Electricity Market (NEM) include block, time of use, 

demand, fixed payment and subscription tariffs, as well as tariffs that pass through wholesale 

market spot prices. Data on the number of customers on specific plans, and the individual retail 

tariff that applies to them, is not generally available.18 While there is clearly a relationship 

between network and retail tariffs, retailers do not have to pass through the network tariff 

structure that their customers are on.  

A ǊŜǘŀƛƭŜǊΩs offer to customers is not only shaped by the structure of its costs, of which network 

costs are one input, but also by demand and the nature of competition. For example, a retailer 

may offer a simple fixed payment or tariff-based plan that has a differently structured distribution 

network tariff associated with it. In such a case, the retailer manages the risk associated with the 

mismatch between distribution network charges and the customer's retail offer in a similar way 

as the retailer manages the wholesale market risk for the customer.19  

2.1.2 Typical SEQ customer 

2.1.3 Median consumption  

We used the same methodology for this report as in previous yearsτthat is, we calculated prices 

as an annual bill, including goods and services tax (GST), for a customer with a median 

consumption levelτthe 'typical SEQ customer'.20 Table 2 shows the median annual consumption 

levels of small customers (in kilowatt hours (kWh)). We used these consumption levels to 

calculate annual bills based on the information we obtained from Energy Made Easy on each 

standing and generally available market offer for SEQ customersτincluding (fixed) supply and 

(variable) usage chargesτin each quarter of 2021ς22.21  

 
 
17 QCA analysis based on the latest data provided by Energex (unpublished). These were also the most common tariffs and tariff 

combinations that we reported on in our five previous annual market monitoring reports.  
18 The Australian Energy Market Commission (AEMC) highlighted that the lack of data on customers on individual retail tariffs 

restricts policy-ƳŀƪŜǊǎΩ ŀōƛƭƛǘȅ ǘƻ ŀǎǎŜǎǎ ǿƘŜǘƘŜǊ ǊŜǘŀƛƭ ŎƻƳǇŜǘƛǘƛƻƴΣ ŀƴŘ ǎǇŜŎƛŦƛŎ ǇǊŀŎǘƛŎŜǎ ŀƴŘ ŜƭŜƳŜƴǘǎ ƻŦ ǊŜǘŀƛƭ ŎƻƳǇŜǘƛǘƛƻƴΣ 
are working in the long-term interest of consumers (AEMC, 2019 Retail Energy Competition Review [final report], 2019, p 54). 

19 AEMC, 2019 Retail Energy Competition Review [final report], 2019, pp 58ς61. 
20 We used the median consumption, rather than the average consumption, when calculating bills. While averages are easy to 

calculate and interpret, they can be heavily influenced and skewed by a number of high or low values. For example, the average 
consumption may increase substantially if a few customers have an unusually large consumption during the year. However, this 
increase in the average consumption will not be representative of the actual consumption of the typical customer. The median, 
on the other hand, is not influenced by individual 'outliers' (high or low values). In terms of consumption, it is the consumption 
of the 'middle' (median) customer on a particular tariff, where half of all other customers use less electricity than this customer, 
and half use more. We consider that the median customer more closely represents the typical SEQ customer.  

21 The bills do not include the $200 rebate that over 2 million households received in 2020 as part of the Queensland Government's 
covid-19 economic relief package (Queensland Government, COVID-19 household utility relief, Queensland Government website, 
updated 26 March 2021, viewed 11 March 2022), nor do they include the $50 asset ownership dividend that has been 
automatically credited to ǊŜǎƛŘŜƴǘƛŀƭ ŎǳǎǘƻƳŜǊǎΩ ōƛƭƭǎ once a year since 2018 and twice in 2020 (Queensland Government, 
Electricity asset ownership dividend, Queensland Government website, updated 21 February 2022, viewed 18 May 2022). 
Appendix B (section B.1) provides more details on the plans included in our analysis. The median consumption of SEQ customers 
changes over time. In our previous market monitoring reports, we based our bill calculations on the latest median consumption 
data available at the time. Although median consumption levels have not changed significantly since we commenced monitoring 
the market, we have recalculated all the bills from 2015ς16 to 2020ς21 with the latest median consumption data (table 2). This 
allows a direct comparison with the bills in 2021ς22 and a comparison of how the bills have changed over time (sections 2.2.4, 
2.3.4, 2.4.4, 2.5.4, 2.6.4 and appendix C). 

https://www.aemc.gov.au/market-reviews-advice/2019-retail-energy-competition-review
https://www.aemc.gov.au/market-reviews-advice/2019-retail-energy-competition-review
https://www.qld.gov.au/community/cost-of-living-support/concessions/energy-concessions/covid-19-household-utility-relief
https://www.qld.gov.au/community/cost-of-living-support/concessions/energy-concessions/asset-ownership-dividend


Queensland Competition Authority Annual bills 
 

8 
 

Table 2 Median annual consumptionτmost common tariffs and tariff combinations 

Customer type Tariff / tariff combination Median consumption 
per year (kWh) 

Residential Flat rate (tariff 11 / T8400) 4,144 

Flat rate (tariff 11 / T8400)  
 + Controlled load super economy 

a (tariff 31 / T9000)  
5,666 

Flat rate (tariff 11 / T8400)  
 + Controlled load economy 

b (tariff 33 / T9100) 
5,574 

Small business Flat rate (tariff 20 / T8500) 4,465 

Time of use (tariff 22 / T8800) 11,544 

a Controlled load super economy is permanently available for a minimum of 8 hours per day, during time periods 
set at the absolute discretion of Energex.  

b  Controlled load economy is permanently available for a minimum of 18 hours per day, during time periods 
set at the absolute discretion of Energex. 

Note: The parts in brackets indicate the retail tariff, followed by the underlying network tariff. 
Sources: Energex, Energex Network Tariff Guide, 1 July 2021 to 30 June 2022, 2021, p 25; Energex, unpublished 
median consumption data for 2020ς21. 

As the bills in this report are calculated based on retailers' plans available on Energy Made Easy in 

2021ς22, they do not reflect the actual electricity bills customers in SEQ paid during 2021ς22. 

Individual customers may still be on older plans that were published in previous years and their 

consumption may also have differed from the median consumption in Table 2. 

Consumption is likely to be higher for residential customers who worked from home more often, 

and lower for small business customers that adjusted the way they operate due to covid-19. We 

note that small business consumption is lower than in previous years. The AER acknowledged that 

lockdown measures may continue to be employed to stop the spread of covid-19, and that even 

without further lockdowns, it is unlikely to see a full return to previous consumption trends as 

home-based work becomes standard practice for some people.22  

Residential versus small business consumption 

Small customers are defined by the National Energy Retail Law (NERL) as those consuming less 

than 100 MWh of electricity per year.23 However, in terms of consumption levels and patterns, 

small business customers are more diverse than residential customers. The type of business can 

have a material impact on consumption too. For example, a small office-based business operating 

during standard business hours will have a different consumption level and pattern to a 

restaurant that is open seven days a week with peak operating hours during the evening.24 

 
 
22 AER, Default Market Offer pricesτOptions Paper on the methodology to be adopted for the 2022ς23 determination 

(and subsequent years), 2021, p 65. In addition, we note that, at the network level, small business basic meter customers 
consuming more than 20 MWh per year were reassigned from the small business flat rate tariff (tariff 8500) to the small 
business wide inclining fixed tariff (tariff 6000) from 1 July 2020.   

23 NERL, section 5; National Energy Retail Regulations, section 7. Some jurisdictions have set different consumption thresholds from 
that specified in the NERL. For example, small electricity customers in South Australia are those consuming less than 160 MWh 
per year, while in Tasmania the threshold is 150 MWh per year (AER, State of the energy market 2021, 2021, p 243). 

24 ACCC, Restoring electricity affordability and Australia's competitive advantage [final report], 2018, pp 337ς338; Energy 
Consumers Australia, Analysis of small business retail energy bills in Australia [final report, prepared by Alviss Consulting, with 
Energy Consumers Australia], December 2021, p 5. The AER used a substantially higher annual usage of 20,000 kWh for small 
business flat rate customers in its default market offer determinations for 2019ς20, 2020ς21 and 2021ς22. In its 2022ς23 
determination, the AER decided to adopt a 10,000 kWh benchmark for small business customers, as it considered this 
benchmark to be more representative than the previous benchmark of 20,000 kWh per year (AER, Default market offer prices 
2022ς23 [final determination], 2022, pp 2, 51). 

https://www.energex.com.au/home/our-services/pricing-And-tariffs/pricing-publications
https://www.aer.gov.au/retail-markets/guidelines-reviews/default-market-offer-prices-2022%E2%80%9323/aer-position
https://www.aer.gov.au/retail-markets/guidelines-reviews/default-market-offer-prices-2022%E2%80%9323/aer-position
https://www.aer.gov.au/publications/state-of-the-energy-market-reports/state-of-the-energy-market-2021
https://www.accc.gov.au/publications/restoring-electricity-affordability-australias-competitive-advantage
https://energyconsumersaustralia.com.au/publications/sme-retail-tariff-tracker-final-report-december-2021
https://www.aer.gov.au/retail-markets/guidelines-reviews/default-market-offer-prices-2022%E2%80%9323
https://www.aer.gov.au/retail-markets/guidelines-reviews/default-market-offer-prices-2022%E2%80%9323
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2.1.4 Identification of controlled load tariffs 

Some retailers published residential plans with controlled load tariffs on Energy Made Easy in the 

past few years that did not clearly specify whether the controlled load tariff was economy or 

super economy. In those cases, we generally included the controlled load plans in our bill 

calculations for both the residential flat rate with controlled load economy and super economy 

tariff combinations.25  

We consider that the prevalence of controlled load plans without a clear economy or super 

economy designation suggests that retailers are increasingly likely to charge the same price for 

economy and super economy controlled load. We discussed in our previous market monitoring 

reports how prices on the economy and super economy controlled load tariffs had converged in 

recent years, and particularly since the default market offer (DMO) was introduced in July 2019.26  

Although there are two separate controlled load tariffs commonly used by residential customers 

in SEQ, the AER only sets one DMO annual price for the residential with controlled load tariff in 

SEQ. EnergyAustralia had submitted (to the AER) that a single DMO for controlled load would 

require retailers to allocate peak usage rates across a fixed amount of consumption, and would 

therefore have the unintended consequence of flattening both controlled loads into a single 

price, which in turn would remove any intended pricing signal.27  

We also note that retailers did not apply a consistent approach to publishing plans with controlled 

load tariffs on Energy Made Easy and used different terms to describe the controlled load tariffs 

of their plans.28 In our view, there are opportunities to make definitions and explanatory text 

clearer with respect to which controlled load tariff applies. This would assist SEQ customers to 

understand and compare plans with one or more controlled load tariffs. 

2.1.5 Bills for each quarter, consolidated findings and longer-term trends 

In this chapter, we present our consolidated findings for 2021ς22 and provide a longer-term bill 

analysis. We assess the bills in the June quarter of 2022 and compare them to the bills in the June 

quarter of 2021 to assess how the bills changed within a year. We also compare and assess the 

bills in each quarter of 2021ς22 against the trends since 2015ς16 to put the recent bills into a 

longer-term context. Detailed tables with bills for each quarter of 2021ς22, and for each retailer, 

are included in appendix A. All bill values have been rounded to the next dollar. 

2.1.6 Datasets 

For stakeholders seeking more detail and/or wishing to calculate bills based on different 

consumption levels (such as for small business tariffs), datasets with the plans we used in our 

analysis are available on request. Table 3shows how stakeholders can calculate annual bills. 

 
 
25 In our market monitoring report for 2019ς20, we noted that GloBird Energy published flat rate with controlled load plans on 

Energy Made Easy for the first time in the June quarter of 2020. As we could not clearly identify the tariff combination based on 
information available on Energy Made Easy, we excluded these plans from our analysis of residential with controlled load 
economy and super economy plans (QCA, SEQ retail electricity market monitoring 2019ς20, 2020, pp 13, 17). 

26 This trend became apparent when we calculated bills for both controlled load tariffs with the same (DMO) consumption level 
from 2015ς16 to 2021ς22. As the bills for residential flat rate plans with a controlled load tariff are based on the median 
consumption of the typical SEQ customer, which is different for the two controlled load tariffs, the graphs in chapter 2 do not 
reveal this convergence of prices to the same extent as using the DMO consumption level (see also QCA, SEQ retail electricity 
market monitoring 2019ς20, 2020, pp 163ς164; QCA, SEQ retail electricity market monitoring 2020ς21, 2021, p 10). 

27 EnergyAustralia, submission to the AER, Default Market Offer Prices 2019ς20 [draft determination], 20 March 2019, p 5; 
EnergyAustralia, submission to the AER, Default Market Offer Prices 2020ς21 [draft determination], 13 March 2020, p 9. 

28 In appendix B (section B.6), we document the various ways in which retailers have described their controlled load tariffs on 
Energy Made Easy on plans for SEQ customers. 

https://www.qca.org.au/project/customers/seq-market-monitoring/market-monitoring-reports-2019-20/
https://www.qca.org.au/project/customers/seq-market-monitoring/market-monitoring-reports-2019-20/
https://www.qca.org.au/project/customers/seq-market-monitoring/market-monitoring-reports-2019-20/
https://www.qca.org.au/project/customers/seq-market-monitoring/market-monitoring-report-2020-21/
https://www.aer.gov.au/retail-markets/guidelines-reviews/retail-electricity-prices-review-determination-of-default-market-offer-prices/draft-decision
https://www.aer.gov.au/retail-markets/guidelines-reviews/retail-electricity-prices-review-determination-of-default-market-offer-prices-2020-21/draft-decision
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Table 3 Calculation of annual bills 

Supply costs 
 

+ Cost of electricity consumed + Recurring 
fees 

ς Incentives 
and discounts 

+ GST 

daily supply charge 
× 365.25 days 

 usage charge × customer's 
annual consumption level 

 where 
applicable 

 where 
applicable 

 10% 

 

2.2 Residential flat rate offers 

2.2.1 Bills in June quarter 2022 

In the June quarter of 2022, 40 retailers had plans for the residential flat rate tariff on Energy 

Made Easyτand of these retailers, 34 had a standing offer and 34 had at least one market offer. 

Figure 1 shows the bills, by retailer, for a typical SEQ customer. 

Figure 1 Annual bills for a typical SEQ residential flat rate customer, June quarter 2022 

 

 
Notes: Retailers are arranged according to their lowest market offer bill (in ascending order). Not every retailer 
had both standing and market offers. A table with detailed bills, by retailer, is included in appendix A (section A.2.4). 
The axis has been broken twice to include retailers with substantially larger bills. 
Sources: Energy Made Easy; QCA analysis. 

With a few exceptions, market offer bills were lower than standing offer bills. In the June quarter 

of 2022, for a typical SEQ customer on a residential flat rate tariff:  

¶ standing offer bills ranged from $1,276 (Glow Power) to $1,362 (Sumo Power)  

¶ market offer bills ranged from $605 (Simply Energy) to $3,187 (GloBird Energy).  

{ƛƳǇƭȅ 9ƴŜǊƎȅΩǎ QLD Simply VPP BYO 15% off elec plans, which resulted in the lowest market offer 

bill, had a guaranteed 15% discount off the bill attached, and a $300 credit was applied to the 

first bill. In addition, customers received a Virtual Power Plant (VPP) community credit of 

approximately $20 per month. However, customers were required to have a solar PV system (with 

a minimum 3kW inverter size) and an energy storage sȅǎǘŜƳ ƻƴ {ƛƳǇƭȅ 9ƴŜǊƎȅΩǎ ƭƛǎǘ ƻŦ ŜƭƛƎƛōƭŜ 

systems installed at their premises. Customers also had to have an available, continuous and 

reliable internet connection to which their energy storage system was connected (excluding 

satellite NBN and 3G/4G internet connections).29  

 
 
29 Simply Energy also had QLD Simply New VPP 15% off elec plans available in the March and June quarters of 2022, which resulted 

in a negative annual bill of ς$855 with the inclusion of a new battery subsidy of $2,000 that was attached as an incentive (incl 
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The lowest market offer that did not require customers to make any upfront investments was 

!D[Ωǎ Value Saver (Westpac Customers)τNew AGL Customers Only plan ($872), which was 

available to Westpac credit or debit customers Ψwhere AGL operates in Metro areas onlyΩ. 

Customers had to receive bills and other account-related communications via email. The plan had 

two incentives attachedτa bonus $150 digital Mastercard if customers remained with AGL for at 

least 30 days from sign-up, and a $75 sign-up credit that appeared on the first bill. 

Some retailers had residential flat rate market offers available in the June quarter of 2022 that 

resulted in substantially higher bills than those in previous years. The main reason for this 

increase was the significant increase in wholesale electricity prices during 2021ς22, which started 

to flow through to retail prices paid by consumers. However, not all retailers were impacted in 

the same way and at the same time due to their different risk management approaches and 

exposures to the spot wholesale electricity market. Standing offer prices, on the other hand, did 

not see the same increase, as the price retailers can charge standing offer customers is capped 

by the DMO. 

2.2.2 Change from June quarter 2021 to June quarter 2022 

2.2.3 Increase in number of retailers 

From the June quarter of 2021 to the June quarter of 2022, the number of retailers with plans for 

residential flat rate customers increased by 2, to 40. In the June quarter of 2021, 38 retailers had 

plans for residential flat rate customers on Energy Made Easyτand of these, 31 had a standing 

offer and 34 had at least one market offer.30 We note that 3 more retailers (34) had a standing 

offer available in the June quarter of 2022, and 34 retailers had at least one generally available 

market offer for SEQ customersτthe same number of retailers as in the June quarter of 2021. 

Increase in lowest market offer bill 

The average lowest market offer bill increased by 1.9% from the June quarter of 2021 ($1,124) to 

the June quarter of 2022 ($1,146), based on the plans retailers had available for residential flat 

rate customers in those two quarters.31 Nonetheless, some retailers had cheaper market offers 

available in the June quarter of 2022 than a year before. Figure 2 shows the percentage change 

in each retailer's lowest residential flat rate market offer bill from the June quarter of 2021 to the 

June quarter of 2022. 

 
 

GST, applied to the first bill, or after Simply Energy received the required energy storage system information, whichever was 
later). We excluded these plans from our analysis, as the inclusion of plans with negative bills would have substantially distorted 
our average bill calculations and our analysis of priŎŜǎ ǘƘŀǘ ǿŜǊŜ ΨƎŜƴŜǊŀƭƭȅ ŀǾŀƛƭŀōƭŜΩ ǘƻ ǘƘŜ ǘȅǇƛŎŀƭ {9v ŎǳǎǘƻƳŜǊΦ ²Ŝ ǳƴŘŜǊǎǘŀƴŘ 
that these plans were only available to customers who made a significant upfront investment by installing a Tesla Powerwall (for 
more information, see Simply Energy, Virtual Power Plant Energy Plan, Simply Energy website, n.d., viewed 26 August 2022).  

30 QCA, SEQ retail electricity market monitoring 2020ς21, 2021, p 11.  
31 We have recalculated the bill values from the previous year with the consumption level in table 2 to allow a direct comparison. 
/ƘŀƴƎŜǎ ƛƴ ǊŜǘŀƛƭŜǊǎΩ ƭƻǿŜǎǘ ƳŀǊƪŜǘ ƻŦŦŜǊ ōƛƭƭǎ ŦǊƻƳ ǉǳŀǊǘŜǊ ǘƻ ǉǳŀǊǘŜǊ ŘǳǊƛƴƎ нлнмς22 are shown in appendix A (section A.2.5). 

https://www.simplyenergy.com.au/residential/energy-efficiency/simply-vpp/new-solar-battery/smart-energy-answers
https://www.qca.org.au/project/customers/seq-market-monitoring/market-monitoring-report-2020-21/
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Figure 2 Change in lowest market offer bill for SEQ residential flat rate customers, by retailer, 
June quarter 2021 to June quarter 2022  

 
Note: Not every retailer had market offers in both quartersτ3 retailers did not have any in the June quarter of 
2021, and 3 retailers did not have any in the June quarter of 2022. 
Sources: Energy Made Easy; QCA analysis. 

Residential flat rate customers on a standing offer could generally have reduced their bill by 

switching to a market offer. As figure 2 shows, many customers on a market offer could have 

saved too, if they had switched to one of the cheaper market offers available in 2021ς22. 

However, some of the lowest-priced market offers had eligibility criteria attached (such as Simply 

EnergyΩǎ Ǉƭŀƴǎ; see section 2.2.1), which means that those plans could not be accessed by all 

customers. Customers are advised to carefully check if a cheaper market offer has terms and 

conditions attached to accessing an incentive or a discount.  

2.2.4 Longer-term trends 

Figure 3 shows the trend in residential flat rate standing and generally available market offer bills 

between 2015ς16 and 2021ς22. 

Figure 3 Average annual bills for a typical SEQ residential flat rate customer, 2015ς16 to 
2021ς22 

 
Notes: Annual bill for each quarter, based on median consumption of a residential flat rate customer (table 2). 
A table with bill values for each quarter is available in appendix C.  
Sources: Energy Made Easy; QCA analysis. 
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The average market offer billτfor the typical SEQ customerτtrended downwards following 

Alinta Energy's entry into the SEQ market in August 2017. However, this trend did not continue 

in 2021ς22 as wholesale electricity costs increased substantially and started to translate into 

higher retail prices. In the past year (June quarter of 2021 to June quarter of 2022):  

¶ the average highest market offer bill increased by 15.2%  

¶ the average lowest market offer bill increased by 1.9%.  

The average standing offer billτfor the typical SEQ customerτtrended downwards following the 

introduction of the DMO on 1 July 2019. The average standing offer bill declined by 12.1% in the 

September quarter of 2019, and further decreases occurred in the September quarters of 2020 

and 2021 after the DMO prices for 2020ς21 and 2021ς22 came into effect. During the remainder 

of each financial year, residential flat rate standing offer prices did not change much. As the DMO 

puts a cap on standing offer prices, the average standing offer bill did not rise in 2021ς22 along 

with rising wholesale electricity costs.  

2.3 Residential flat rate offers with controlled load super economy  

2.3.1 Bills in June quarter 2022 

In the June quarter of 2022, 39 retailers had plans on Energy Made Easy that combined a 

residential flat rate tariff with a controlled load super economy tariffτand of these retailers, 31 

had a standing offer and 33 had at least one market offer. Figure 4 shows the bills, by retailer, for 

a typical SEQ customer.  

Figure 4 Annual bills for a typical SEQ residential flat rate with controlled load super 
economy customer, June quarter 2022 

 
Notes: Retailers are arranged according to their lowest market offer bill (in ascending order). Not every retailer had 
both standing and market offers. A table with detailed bills, by retailer, is included in appendix A (section A.3.4). 
The axis has been broken twice to include retailers with substantially larger bills. 
Sources: Energy Made Easy; QCA analysis. 

With a few exceptions, market offer bills were lower than standing offer bills. In the June quarter 

of 2022, for a typical SEQ customer on this tariff combination:  
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¶ standing offer bills ranged from $1,509 (Circular Energy) to $1,611 (Sumo Power)  

¶ market offer bills ranged from $814 (Simply Energy) to $4,144 (GloBird Energy). 

{ƛƳǇƭȅ 9ƴŜǊƎȅΩǎ QLD Simply VPP BYO 15% off elec plans, which resulted in the lowest market offer 

bill, had a guaranteed 15% discount off the bill attached as well as a $300 credit that was applied 

to the first bill. In addition, customers received a VPP community credit of approximately $20 per 

month. However, customers were required to have a solar PV system (with a minimum 3kW 

inverter size) as well as ŀƴ ŜƴŜǊƎȅ ǎǘƻǊŀƎŜ ǎȅǎǘŜƳ ƻƴ {ƛƳǇƭȅ 9ƴŜǊƎȅΩǎ ƭƛǎǘ ƻŦ ŜƭƛƎƛōƭŜ ǎȅǎǘŜƳǎ 

installed at their premises. Customers also required an available, continuous and reliable internet 

connection to which their energy storage system was connected (excluding satellite NBN and 

3G/4G internet connections).32  

The lowest market offer that did not require customers to make any upfront investments was 

!D[Ωǎ Value Saver (Westpac Customers)τNew AGL Customers Only plan ($1,073), which was 

available to Westpac credit or debit customers Ψwhere AGL operates in Metro areas onlyΩ. 

Customers had to receive bills and other account-related communications via email. The plan had 

two incentives attachedτa bonus $150 digital Mastercard if customers remained with AGL for at 

least 30 days from sign-up, and a $75 sign-up credit that appeared on the first bill. 

Some retailers had market offers for residential flat rate with controlled load super economy 

customers available in the June quarter of 2022 that resulted in substantially higher bills than 

those in previous years. The main reason for this increase was the significant increase in 

wholesale electricity prices during 2021ς22, which started to flow through to retail prices. 

However, not all retailers were impacted in the same way and at the same time, due to their 

different risk management approaches and exposures to the spot market. Standing offer prices, 

on the other hand, did not see the same increase, as the price retailers can charge standing offer 

customers is capped by the DMO. 

2.3.2 Change from June quarter 2021 to June quarter 2022 

2.3.3 Increase in number of retailers 

From the June quarter of 2021 to the June quarter of 2022, the number of retailers with plans for 

customers on this tariff combination increased by 3, to 39. In the June quarter of 2021, 36 retailers 

had plans on Energy Made Easy for customers on this tariff combinationτand of these, 27 had a 

standing offer and 31 had at least one market offer.33 We note that 4 more retailers (31) had a 

standing offer available in the June quarter of 2022, and 33 retailers had at least one generally 

available market offer for SEQ customersτ2 more than in the June quarter of 2021. 

Increase in lowest market offer bill 

The average lowest market offer bill increased by 2.7% from the June quarter of 2021 ($1,329) to 

the June quarter of 2022 ($1,365), based on the plans retailers had available for residential flat 

rate with controlled load super economy customers in those two quarters.34 Nonetheless, some 

 
 
32 Simply Energy also had QLD Simply New VPP 15% off elec plans available in the March and June quarters of 2022 that resulted in 

a negative annual bill of ς$646 with the inclusion of a new battery subsidy of $2,000 that was attached as an incentive (incl GST, 
applied to the first bill, or after Simply Energy received the required energy storage system information, whichever was later). 
We excluded these plans from our analysis as the inclusion of plans with negative bills would have substantially distorted our 
average bill calculations and our analysis ƻŦ ǇǊƛŎŜǎ ǘƘŀǘ ǿŜǊŜ ΨƎŜƴŜǊŀƭƭȅ ŀǾŀƛƭŀōƭŜΩ ǘƻ ǘƘŜ ǘȅǇƛŎŀƭ {9v ŎǳǎǘƻƳŜǊΦ ²Ŝ ǳƴŘŜǊǎǘŀƴŘ 
that these plans were only available to customers who made a significant up-front investment by installing a Tesla Powerwall 
(see Simply Energy, Virtual Power Plant Energy Plan, Simply Energy website, n.d., viewed 26 August 2022). 

33 QCA, SEQ retail electricity market monitoring 2020ς21, 2021, p 13. 
34 We have recalculated the bill values from the previous year with the consumption level in table 2 to allow a direct comparison. 
/ƘŀƴƎŜǎ ƛƴ ǊŜǘŀƛƭŜǊǎΩ ƭƻǿŜǎǘ ƳŀǊƪŜǘ ƻŦŦŜǊ ōƛƭƭǎ ŦǊƻƳ ǉǳŀǊǘŜǊ ǘƻ ǉǳŀǊǘŜǊ ŘǳǊƛƴƎ нлнмς22 are shown in appendix A (section A.3.5). 

https://www.simplyenergy.com.au/residential/energy-efficiency/simply-vpp/new-solar-battery/smart-energy-answers
https://www.qca.org.au/project/customers/seq-market-monitoring/market-monitoring-report-2020-21/
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retailers had cheaper market offers available in the June quarter of 2022 than a year before. 

Figure 5 shows the percentage change in each retailer's lowest market offer bill for this tariff 

combination from the June quarter of 2021 to the June quarter of 2022. 

Figure 5 Change in lowest market offer bill for SEQ residential flat rate with controlled load 
super economy customers, by retailer, June quarter 2021 to June quarter 2022  

 
Note: Not every retailer had market offers in both quartersτ4 retailers did not have any in the June quarter of 
2021, and 2 retailers did not have any in the June quarter of 2022. 
Sources: Energy Made Easy; QCA analysis. 

Residential flat rate with controlled load super economy customers on a standing offer could 

generally have reduced their bill by switching to a market offer. As figure 5 shows, many 

customers on a market offer could have saved too, if they had switched to one of the cheaper 

market offers available in 2021ς22. However, some of the lowest-priced market offers had 

eligibility criteria attached (such as Simply Energy; see section 2.3.1), which means that those 

plans could not be accessed by all customers. Customers are advised to carefully check if a 

cheaper market offer has terms and conditions attached to accessing an incentive or a discount.  

2.3.4 Longer-term trends 

Figure 6 shows the trend in residential flat rate with controlled load super economy standing and 

generally available market offer bills between 2015ς16 and 2021ς22.  
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Figure 6 Average annual bills for a typical SEQ residential flat rate with controlled load super 
economy customer, 2015ς16 to 2021ς22 

 
Notes: Annual bill for each quarter, based on median consumption of a residential flat rate with controlled load 
super economy customer (table 2). A table with bill values for each quarter is available in appendix C. 
Sources: Energy Made Easy; QCA analysis. 

The average market offer billτfor the typical SEQ customerτtrended downwards following 

Alinta Energy's entry into the SEQ market in August 2017. However, this trend did not continue 

in 2021ς22 as wholesale electricity costs increased substantially and started to translate into 

higher retail prices. In the past year (June quarter of 2021 to June quarter of 2022):  

¶ the average highest market offer bill increased by 15.7%  

¶ the average lowest market offer bill increased by 2.7%.  

The average standing offer billτfor the typical SEQ customerτtrended downwards following the 

introduction of the DMO on 1 July 2019. The average standing offer bill declined by 9.5% in the 

September quarter of 2019, and further decreases occurred in the September quarters of 2020 

and 2021 after the DMO prices for 2020ς21 and 2021ς22 came into effect. During the remainder 

of each financial year, there was not much change in standing offer prices. As the DMO puts a cap 

on standing offer prices, the average standing offer bill did not rise in 2021ς22 along with rising 

wholesale electricity costs. 

2.4 Residential flat rate offers with controlled load economy  

2.4.1 Bills in June quarter 2022 

In the June quarter of 2022, 32 retailers had plans on Energy Made Easy that combined a 

residential flat rate tariff with a controlled load economy tariffτand of these retailers, 27 had a 

standing offer and 28 had at least one market offer. Figure 7 shows the bills, by retailer, for a 

typical SEQ customer. 
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Figure 7 Annual bills for a typical SEQ residential flat rate with controlled load economy 
customer, June quarter 2022 

 
Notes: Retailers are arranged according to their lowest market offer bill (in ascending order). Not every retailer had 
both standing and market offers. A table with detailed bills, by retailer, is included in appendix A (section A.4.4). 
The axis has been broken twice to include retailers with substantially larger bills. 
Sources: Energy Made Easy; QCA analysis. 

With a few exceptions, market offer bills were lower than standing offer bills. In the June quarter 

of 2022, for a typical SEQ customer on this tariff combination:  

¶ standing offer bills ranged from $1,494 (Glow Power) to $1,598 (Sumo Power)  

¶ market offer bills ranged from $800 (Simply Energy) to $4,085 (GloBird Energy). 

{ƛƳǇƭȅ 9ƴŜǊƎȅΩǎ v[5 {ƛƳǇƭȅ ±tt .¸h мр҈ ƻŦŦ ŜƭŜŎ Ǉƭŀƴǎ, which resulted in the lowest market offer 

bill, had a guaranteed 15% discount off the bill attached as well as a $300 credit that was applied 

to the first bill. In addition, customers received a VPP community credit of approximately $20 per 

month. However, customers were required to have a solar PV system (with a minimum 3kW 

inverter size) as well as an enŜǊƎȅ ǎǘƻǊŀƎŜ ǎȅǎǘŜƳ ƻƴ {ƛƳǇƭȅ 9ƴŜǊƎȅΩǎ ƭƛǎǘ ƻŦ ŜƭƛƎƛōƭŜ ǎȅǎǘŜƳǎ 

installed at their premises. Customers also had to have an available, continuous and reliable 

internet connection to which their energy storage system was connected (excluding satellite NBN 

and 3G/4G internet connections).35  

The lowest market offer that did not require customers to make any up-front investments was 

!D[Ωǎ Value Saver (Westpac Customers)τNew AGL Customers Only plan ($1,060), which was 

available to Westpac credit or debit customers Ψwhere AGL operates in Metro areas onlyΩ. 

Customers had to receive bills and other account-related communications via email. The plan had 

two incentives attachedτa bonus $150 digital Mastercard if customers remained with AGL for at 

least 30 days from sign-up, and a $75 sign-up credit that appeared on the first bill.  

Some retailers had market offers for residential flat rate with controlled load economy customers 

available in the June quarter of 2022 that resulted in substantially higher bills than those in 

 
 
35 Simply Energy also had QLD Simply New VPP 15% off elec plans available in the March and June quarters of 2022 that resulted in 

a negative annual bill of ς$660 with the inclusion of a new battery subsidy of $2,000 that was attached as an incentive (incl GST, 
applied to the first bill, or after Simply Energy received the required energy storage system information, whichever was later). 
We excluded these plans from our analysis as the inclusion of plans with negative bills would have substantially distorted our 
average bill calculations and our analysis ƻŦ ǇǊƛŎŜǎ ǘƘŀǘ ǿŜǊŜ ΨƎŜƴŜǊŀƭƭȅ ŀǾŀƛƭŀōƭŜΩ ǘƻ ǘƘŜ ǘȅǇƛŎŀƭ {9v ŎǳǎǘƻƳŜǊΦ ²Ŝ ǳƴŘŜǊǎǘŀƴŘ 
that these plans were only available to customers who made a significant up-front investment by installing a Tesla Powerwall 
(see Simply Energy, Virtual Power Plant Energy Plan, Simply Energy website, n.d., viewed 26 August 2022). 

https://www.simplyenergy.com.au/residential/energy-efficiency/simply-vpp/new-solar-battery/smart-energy-answers
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previous years. The main reason for this increase was the significant increase in wholesale 

electricity prices during 2021ς22, which started to flow through to retail prices. However, not all 

retailers were impacted in the same way and at the same time, due to their different risk 

management approaches and exposures to the spot wholesale electricity market. Standing offer 

prices, on the other hand, did not see the same increase as the price retailers can charge standing 

offer customers is capped by the DMO. 

2.4.2 Change from June quarter 2021 to June quarter 2022 

2.4.3 Same number of retailers 

From the June quarter of 2021 to the June quarter of 2022, the number of retailers with plans for 

customers on this tariff combination remained the same at 32. In the June quarter of 2021, 32 

retailers had plans on Energy Made Easy for customers on this tariff combinationτand of these, 

23 had a standing offer and 29 had at least one market offer.36 We note that 4 more retailers (27) 

had a standing offer available in the June quarter of 2022, and 28 retailers had at least one 

generally available market offer for SEQ customersτ1 less than in the June quarter of 2021. 

Increase in lowest market offer bill 

The average lowest market offer bill increased by 2.6% from the June quarter of 2021 ($1,316) to 

the June quarter of 2022 ($1,350) based on the plans retailers had available for residential flat 

rate with controlled load economy customers in those two quarters.37 Nonetheless, some 

retailers had cheaper market offers available in the June quarter of 2022 than a year before. 

Figure 8 shows the percentage change in each retailer's lowest market offer bill for this tariff 

combination from the June quarter of 2021 to the June quarter of 2022. 

Figure 8 Change in lowest market offer bill for SEQ residential flat rate with controlled load 
economy customers, by retailer, June quarter 2021 to June quarter 2022  

 
Note: Not every retailer had market offers in both quartersτ2 retailers did not have any in the June quarter of 
2021, and 3 retailers did not have any in the June quarter of 2022. 
Sources: Energy Made Easy; QCA analysis. 

Residential flat rate with controlled load economy customers on a standing offer could generally 

have reduced their bill by switching to a market offer. As figure 8 shows, many customers on a 

market offer could have saved too, if they had switched to one of the cheaper market offers 

 
 
36 QCA, SEQ retail electricity market monitoring 2020ς21, 2021, p 16. 
37 We have recalculated the bill values from the previous year with the consumption level in table 2 to allow a direct comparison. 
/ƘŀƴƎŜǎ ƛƴ ǊŜǘŀƛƭŜǊǎΩ ƭƻǿŜǎǘ ƳŀǊƪŜǘ ƻŦŦŜǊ ōƛƭƭǎ ŦǊƻƳ ǉǳŀǊǘŜǊ ǘƻ ǉǳŀǊǘŜǊ ŘǳǊƛƴƎ нлнмς22 are shown in appendix A (section A.4.5). 

https://www.qca.org.au/project/customers/seq-market-monitoring/market-monitoring-report-2020-21/
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available in 2021ς22. However, some of the lowest-priced market offers had eligibility criteria 

attached (such as Simply Energy; see section 2.4.1), which means that those plans could not be 

accessed by all customers. Customers are advised to carefully check if a cheaper market offer has 

terms and conditions attached to accessing an incentive or a discount.  

2.4.4 Longer-term trends 

Figure 9 shows the trend in residential flat rate with controlled load economy standing and 

generally available market offer bills between 2015ς16 and 2021ς22.  

Figure 9 Average annual bills for a typical SEQ residential flat rate with controlled load 
economy customer, 2015ς16 to 2021ς22 

 
Notes: Annual bill for each quarter, based on median consumption of a residential flat rate with controlled load 
economy customer (table 2). A table with bill values for each quarter is available in appendix C. 
Sources: Energy Made Easy; QCA analysis. 

The average market offer billτfor the typical SEQ customerτtrended downwards following 

Alinta Energy's entry into the SEQ market in August 2017. However, this trend did not continue 

in 2021ς22 as wholesale electricity costs increased substantially and started to translate into 

higher retail prices. In the past year (June quarter of 2021 to June quarter of 2022):  

¶ the average highest market offer bill increased by 13.9%   

¶ the average lowest market offer bill increased by 2.6%.  

The average standing offer billτfor the typical SEQ customerτtrended downwards following the 

introduction of the DMO on 1 July 2019. The average standing offer bill declined by 12.3% in the 

September quarter of 2019, and further decreases occurred in the September quarters of 2020 

and 2021 after the DMO prices for 2020ς21 and 2021ς22 came into effect. During the remainder 

of each financial year, standing offer prices did not change much. As the DMO puts a cap on 

standing offer prices, the average standing offer bill did not rise in 2021ς22 along with rising 

wholesale electricity costs.  

2.5 Small business flat rate offers 

2.5.1 Bills in June quarter 2022 

In the June quarter of 2022, 33 retailers had small business flat rate plans on Energy Made Easyτ

and of these retailers, 27 had a standing offer and 29 had at least one market offer. Figure 10 

shows the bills, by retailer, for a typical SEQ customer. 
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Figure 10  Annual bills for a typical SEQ small business flat rate customer, June quarter 2022 

 
Notes: Retailers are arranged according to their lowest market offer bill (in ascending order). Not every retailer 
had both standing and market offers. A table with detailed bills, by retailer, is included in appendix A (section A.5.4). 
The axis has been broken to include retailers with substantially larger bills. 
Sources: Energy Made Easy; QCA analysis. 

Market offer bills were generally lower than standing offer bills. In the June quarter of 2022, for 

a typical SEQ customer on a small business flat rate tariff:  

¶ standing offer bills ranged from $1,385 (Sumo Power) to $1,938 (ReAmped Energy)  

¶ market offer bills ranged from $1,230 (Simply Energy) to $2,650 (Blue NRG). 

Simply EnergyΩǎ QLD Business Saver 22% off plan, which resulted in the lowest market offer bill, 

had a guaranteed discount of 22% off the bill attached. The plan had no eligibility criteria attached. 

Some retailers had small business flat rate market offers available in the June quarter of 2022 

that resulted in substantially higher bills than those in previous years. The main reason for this 

increase was the significant increase in wholesale electricity prices during 2021ς22, which started 

to flow through to retail prices. However, not all retailers were impacted in the same way and at 

the same time due to their different risk management approaches and exposures to the spot 

wholesale electricity market. Standing offer prices, on the other hand, did not see the same 

increase as the price retailers can charge standing offer customers is capped by the DMO. 

2.5.2 Change from June quarter 2021 to June quarter 2022 

2.5.3 Increase in number of retailers 

From the June quarter of 2021 to the June quarter of 2022, the number of retailers with small 

business flat rate plans increased by 2, to 33. In the June quarter of 2021, 31 retailers had small 

business flat rate plans on Energy Made Easyτand of these, 27 had a standing offer and 27 had 

at least one market offer.38 The same number of retailers (27) had a standing offer available in 

the June quarter of 2022, and 29 retailers had at least one generally available market offer for 

SEQ customersτ2 more than in the June quarter of 2021. 

 
 
38 QCA, SEQ retail electricity market monitoring 2020ς21, 2021, p 20.  

https://www.qca.org.au/project/customers/seq-market-monitoring/market-monitoring-report-2020-21/
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Increase in lowest market offer bill 

The average lowest market offer bill increased by 0.5% from the June quarter of 2021 ($1,406) to 

the June quarter of 2022 ($1,413), based on the plans retailers had available for small business 

flat rate customers in those two quarters.39 Nonetheless, some retailers had cheaper market 

offers available in the June quarter of 2022 than a year before. Figure 11 shows the percentage 

change in each retailer's lowest market offer bill for customers on small business flat rate offers 

from the June quarter of 2021 to the June quarter of 2022. 

Figure 11 Change in lowest market offer bill for SEQ small business flat rate customers, 
by retailer, June quarter 2021 to June quarter 2022  

 
Note: Not every retailer had market offers in both quartersτ5 retailers did not have any in the June quarter of 
2021, and 3 retailers did not have any in the June quarter of 2022.  
Sources: Energy Made Easy; QCA analysis. 

Small business flat rate customers on a standing offer could generally have reduced their bill by 

switching to a market offer. As figure 11 shows, many customers on a market offer could have 

saved too, if they had switched to one of the cheaper market offers available in 2021ς22. 

However, customers are advised to check if a cheaper market offer has eligibility criteria attached, 

or if there are terms and conditions to accessing an incentive or a discount. 

2.5.4 Longer-term trends 

Figure 12 shows the trend in small business flat rate standing and generally available market offer 

bills between 2015ς16 and 2021ς22. 

 
 
39 We have recalculated the bill values from the previous year with the consumption level in table 2 to allow a direct comparison. 
/ƘŀƴƎŜǎ ƛƴ ǊŜǘŀƛƭŜǊǎΩ ƭƻǿŜǎǘ ƳŀǊƪŜǘ ƻŦŦŜǊ ōƛƭƭǎ ŦǊƻƳ ǉǳŀǊǘŜǊ ǘƻ ǉǳŀǊǘŜǊ ŘǳǊƛƴƎ нлнмς22 are shown in appendix A (section A.5.5). 
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Figure 12 Average annual bills for a typical SEQ small business flat rate customer, 2015ς16 to 
2021ς22 

 
Notes: Annual bill for each quarter, based on median consumption of a small business flat rate customer (table 2). 
A table with bill values for each quarter is available in appendix C. 
Sources: Energy Made Easy; QCA analysis. 

The average market offer billτfor the typical SEQ customerτtrended downwards following 

Alinta Energy's entry into the SEQ market in August 2017. However, this trend did not continue 

in 2021ς22 as wholesale electricity costs increased substantially and started to translate into 

higher retail prices. In the past year (June quarter of 2021 to June quarter of 2022):  

¶  the average highest market offer bill increased by 6.9%  

¶  the average lowest market offer bill increased by 0.5%.  

The average standing offer billτfor the typical SEQ customerτtrended downwards following the 

introduction of the DMO on 1 July 2019. The average standing offer bill declined by 7.1% in the 

September quarter of 2019, and further decreases occurred in the September quarters of 2020 

and 2021 after the DMO prices for 2020ς21 and 2021ς22 came into effect. During the remainder 

of each financial year, standing offer prices generally did not change much. As the DMO puts a 

cap on standing offer prices, the average standing offer bill did not rise in 2021ς22 along with 

rising wholesale electricity costs.  

2.6 Small business time of use offers 

2.6.1 Bills in June quarter 2022 

In the June quarter of 2022, 29 retailers had small business time of use plans on Energy Made 

Easyτand of these retailers, 22 had a standing offer and 27 had at least one market offer. Figure 

13 shows the bills, by retailer, for a typical SEQ customer. 
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Figure 13  Annual bills for a typical SEQ small business time of use customer, June quarter 2022 

 
Notes: Retailers are arranged according to their lowest market offer bill (in ascending order). Not every retailer had 
both standing and market offers. A table with detailed bills, by retailer, is included in appendix A (section A.6.4). 
Sources: Energy Made Easy; QCA analysis. 

Market offer bills were generally lower than standing offer bills. In the June quarter of 2022, for 

a typical SEQ customer on a small business time of use tariff:  

¶ standing offer bills ranged from $2,869 (GEE Energy) to $5,701 (Momentum Energy)  

¶ market offer bills ranged from $2,506 (GEE Energy) to $6,186 (Blue NRG).  

GEE EnergyΩǎ GEE Business Saver plan, which resulted in the lowest market offer bill, had a $100 

credit attached (applied to the bill in the third month) for customers who signed up online. No 

eligibility criteria were attached to this plan. 

Some retailers had small business time of use market offers available in the June quarter of 2022 

that resulted in substantially higher bills than those in previous years. The main reason for this 

increase was the significant increase in wholesale electricity prices during 2021ς22, which started 

to flow through to retail prices. However, not all retailers were impacted in the same way and at 

the same time due to their different risk management approaches and exposures to the spot 

market. We note that small business time of use standing offer prices are not capped by the DMO, 

and did increase to some extent too, especially in the second half of 2021ς22. 

2.6.2 Change from June quarter 2021 to June quarter 2022 

2.6.3 Increase in number of retailers 

From the June quarter of 2021 to the June quarter of 2022, the number of retailers with small 

business time of use plans increased by one, to 29. In the June quarter of 2021, 28 retailers had 

small business time of use plans on Energy Made Easyτand of these retailers, 24 had a standing 

offer and 25 had at least one market offer.40 We note that 2 retailers less (22) had a standing offer 

available in the June quarter of 2022, and 27 retailers had at least one generally available market 

offer for SEQ customersτ2 more than in the June quarter of 2021. 

 
 
40 QCA, SEQ retail electricity market monitoring 2020ς21, 2021, p 23. 

https://www.qca.org.au/project/customers/seq-market-monitoring/market-monitoring-report-2020-21/
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Decrease in lowest market offer bill 

The average lowest market offer bill decreased by 0.3% from the June quarter of 2021 ($2,979) 

to the June quarter of 2022 ($2,969) based on the plans retailers had available for small business 

time of use customers in those two quarters.41 Nonetheless, some retailers had cheaper market 

offers available in the June quarter of 2022 than a year before. Figure 14 shows the percentage 

change in each retailer's lowest market offer bill for customers on small business time of use 

offers from the June quarter of 2021 to the June quarter of 2022. 

Figure 14 Change in lowest market offer bill for SEQ small business time of use customers, 
by retailer, June quarter 2021 to June quarter 2022  

 
Note: Not every retailer had market offers in both quartersτ4 retailers did not have any in the June quarter of 
2021, and 2 retailers did not have any in the June quarter of 2022.  
Sources: Energy Made Easy; QCA analysis. 

Small business time of use customers on a standing offer could generally have reduced their bill 

by switching to a market offer. As figure 14 shows, many customers on a market offer could have 

saved too, if they had switched to one of the cheaper market offers available in 2021ς22. 

However, customers are advised to check if a cheaper market offer has eligibility criteria attached, 

or if there are terms and conditions to accessing an incentive or a discount. 

2.6.4 Longer-term trends 

Figure 15 shows the trend in small business time of use standing and generally available market 

offer bills between 2015ς16 and 2021ς22. 

 
 
41 We have recalculated the bill values from the previous year with the consumption level in table 2 to allow a direct comparison. 
/ƘŀƴƎŜǎ ƛƴ ǊŜǘŀƛƭŜǊǎΩ ƭƻǿŜǎǘ ƳŀǊƪŜǘ ƻŦŦŜǊ ōƛƭƭǎ ŦǊƻƳ ǉǳŀǊǘŜǊ ǘƻ ǉǳŀǊǘŜǊ ŘǳǊƛƴƎ нлнмς22 are shown in appendix A (section A.6.5). 
We note that the median consumption of a typical SEQ time of use customer (table 2) is substantially lower than the consumption 
level we used for our bill calculations in the 2020ς21 report (QCA, SEQ retail electricity market monitoring 2020ς21, 2021, p 9). 

https://www.qca.org.au/project/customers/seq-market-monitoring/market-monitoring-report-2020-21/
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Figure 15 Average annual bills for a typical SEQ small business time of use customer, 
2015ς16 to 2021ς22 

 
Notes: Annual bill for each quarter, based on median consumption of a small business time of use customer (table 2). 
A table with bill values for each quarter is available in appendix C. 
Sources: Energy Made Easy; QCA analysis. 

The average market offer billτfor the typical SEQ customerτtrended downwards from the June 

quarter of 2018. However, this trend did not continue in 2021ς22 as wholesale electricity costs 

increased substantially and started to translate into higher retail prices. In the past year (June 

quarter of 2021 to June quarter 2022):  

¶ the average highest market offer bill increased by 8.0%  

¶ the average lowest market offer bill decreased by 0.3%.  

The average standing offer billτfor the typical SEQ customerτtrended downwards following the 

introduction of the DMO for other small business customers (on flat rate tariffs) on 1 July 2019. 

The average standing offer bill declined by 5.9% in the September quarter of 2019, and further 

decreases occurred in the September quarters of 2020 and 2021 after the DMO prices for 2020ς21 

and 2021ς22 (applicable to small business customers on flat rate tariffs) came into effect. As 

wholesale electricity costs increased, the average standing offer bill increased in 2021ς22 too, 

given that the DMO does not cap the prices of small business time of use standing offers.  

2.7 General observations 

Standing offer bills 

¶ From the beginning of 2015ς16 to the end of 2017ς18, average standing offer bills increased 

markedly. However, they first started to decrease in the September quarter of 2018, with 

slight decreases for residential customers and larger decreases for small business 

customers.42 Further increases occurred when the DMO was introduced on 1 July 2019. 

¶ Average residential and small business standing offer bills decreased significantly in the 

September quarter of 2019 (between 5.9% and 12.3%). Additional decreases took place in 

the September quarter of 2020 (between 1.1% and 5.9%) and in the September quarter of 

 
 
42 The Australian Government reportedly requested in late 2018 that the major energy companies lower their cost of standing 

offers by 1 January 2019 (ACCC, Monitoring of supply in the National Electricity Market, March 2019, p 24). 

https://www.accc.gov.au/publications/monitoring-of-supply-in-the-national-electricity-market-march-2019-report
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2021 (between 1.6% and 5.7%) with the implementation of the DMO prices for the 

respective financial years.43 

¶ Standing offer bills were generally more expensive than market offer bills from 2015ς16 to 

2020ς21. However, this was not always the case in 2021ς22, as rising wholesale electricity 

costs started to impact on retail prices, and retailers increased their market offer prices, 

whereas standing offer prices remained capped by the DMO that the AER set for 2021ς22. 

¶ The AER released the DMO prices for 2022ς23 in late May 2022. Although there was an 

increase in the DMO prices, it is likely that these prices do not reflect the full extent of the 

wholesale energy price increases that occurred towards the end of 2021ς22 and at the 

beginning of 2022ς23. 

Market offer bills 

¶ Average market offer bills trended downwards following Alinta Energy's entry into the SEQ 

retail electricity market in August 2017. However, this trend did not continue in 2021ς22 as 

wholesale electricity costs started to increase significantly and to impact on retail prices. 

¶ For each of the tariffs and tariff combinations we report on in this chapter, the average 

highest market offer bill increased from the June quarter of 2021 to the June quarter of 2022 

by between 6.9% and 15.7%.  

¶ Some retailers had at least one market offer available in the June quarter of 2022 that was 

cheaperτfor the typical SEQ customerτthan their cheapest market offer in the June 

quarter of 2021, but various ǊŜǘŀƛƭŜǊǎΩ ŎƘŜŀǇŜǎǘ ƳŀǊƪŜǘ ƻŦŦŜǊ ōŜŎŀƳŜ ƳƻǊŜ ŜȄǇŜƴǎƛǾŜΦ  

¶ There is a substantial price dispersion both between the various market offers and between 

market and standing offers,44 which indicates that customers could still save on energy bills 

if they effectively navigated the market and shopped around for a better plan.  

Explanations for the increase in bills 

¶ ²ƘƛƭŜ ǊŜǘŀƛƭŜǊǎΩ ǇǊƛŎŜǎ ŀǊŜ ǎƘŀǇŜŘ ōȅ ŘŜƳŀƴŘ ŀƴŘ ǘƘŜ ƴŀǘǳǊŜ ƻŦ ŎƻƳǇŜǘƛǘƛƻƴΣ ǘƘŜƛǊ ǇǊƛŎŜǎ ŀǊŜ 

also shaped by the underlying costs such as wholesale electricity costs. These costs increased 

significantly in 2021ς22 ŀƴŘ ΨǊŜŀŎƘŜŘ ǊŜŎƻǊŘ ƭŜǾŜƭǎ ƛƴ WǳƴŜ ŀƴŘ WǳƭȅΩΣ ǿƛǘƘ ǘƘŜ !9w noting in 

September 2022 that the recent months were Ψthe most tumultuous in the history of 

!ǳǎǘǊŀƭƛŀΩǎ ŜƴŜǊƎȅ ƳŀǊƪŜǘǎΩΦ45  

¶ Wholesale electricity prices tend to be more volatile than the electricity prices consumers pay 

ōŜŎŀǳǎŜ ǊŜǘŀƛƭŜǊǎ ƎŜƴŜǊŀƭƭȅ ΨƘŜŘƎŜΩ ǘƘŜ Ŏƻǎǘ ƻŦ ǘƘŜƛǊ ŜƭŜŎǘǊƛŎƛǘȅ ǇǳǊŎƘŀǎŜǎ ǘƘǊƻǳƎƘ ŦƛƴŀƴŎƛŀƭ 

contracts to purchase electricity at agreed rates at a certain point in the future. Customers 

are thus generally not impacted by short-term spikes in wholesale electricity spot prices.46 

¶ Retailers use different approaches to manage spot price risk. If a retailer is more heavily 

hedgedτthat is, if it has arrangements to purchase a larger proportion of its required 

electricity load further into the futureτit will generally be less exposed to short-term 

changes in wholesale spot market prices than retailers who are more lightly hedged. Longer 

periods of high wholesale spot electricity prices will drive increased contract prices, which 

 
 
43 The decreases have been calculated compared to the previous quarter (June quarter) and are based on our recalculated bills 

with the consumption levels in table 2. The percentages may therefore differ from those included in our previous reports. 
44 We explore the spread of prices in more detail in section 8.4 of this report.  
45 AER, Wholesale Markets Quarterly Q2 2022 [AprilςJune], 2022, p 1.  
46 ACCC, Inquiry into the National Electricity Market [Addendum to the May 2022 report], 2022, p 7. 

https://www.aer.gov.au/communication/aer-releases-wholesale-markets-quarterly-april-to-june-2022
https://www.accc.gov.au/publications/serial-publications/inquiry-into-the-national-electricity-market-2018-2025/inquiry-into-the-national-electricity-market-may-2022-report
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will eventually flow through to customers as higher retail electricity prices. The degree and 

timing of these price increases for customers depend on the risk management approach 

taken by their retailer.47  

2.8 Distribution non-network charges 

As in previous years, retailers' plans available on Energy Made Easy in 2021ς22 generally included 

some distribution non-network charges. The AER's retail pricing information guidelines list 

reconnection and disconnection fees as 'key fees', which must be specified by retailers on Energy 

Made Easy.48 While distribution non-network charges are payable by customers, there is no 

'typical' liability for these fees, as they are only charged when reconnection and disconnection 

services are provided. As they are not charged on a regular basisτunlike supply and usage 

chargesτthey are not included in our bill calculations. However, we include them separately in 

this chapter to provide an overview of these charges. 

2.8.1 Reconnection fees 

Table 4 shows the reconnection fees attached to retailers' standing and market offers on Energy 

Made Easy. As the fees were similarτor even identicalτacross the tariffs and tariff 

combinations, and in the four quarters of 2021ς22, the table only presents the fees attached to 

residential flat rate and small business flat rate plans in the June quarter of 2022. 

Table 4 Reconnection feesτresidential and small business flat rate plans, June quarter 2022 

Retailer Residential flat rate plans ($) Small business flat rate plans ($) 

AGL 122.91 122.91 

Alinta Energy 0 / 112.43 / 132.40 0 / 112.43 / 132.40 

Blue NRG τ 19.20 / 549.92 

Circular Energy 55.00 55.00 

CovaU 17.30 / 136.57 17.30 / 136.57 / 136.75 

Dodo Power & Gas 50.15 τ 

EnergyAustralia 0 0 

Enova Energy 12.68 12.68 

GEE Energy 12.452 12.452 

Locality Planning Energy 50.00 50.00 

Mojo Power 108.87 τ 

Momentum Energy 92.61 92.61 

Nectr 89.11 τ 

Next Business Energy τ 467.368 

On by EnergyAustralia 12.55 τ 

Powerclub 17.303 17.303 

Powerdirect 135.20 135.20 

Simply Energy 12.683  12.683 

Smart Energy 12.672 τ 

Social Energy 87.505 τ 

Tango Energy 92.609 92.609 

Notes: A dash (τ) means the retailer did not attach reconnection fees to any of its plans or did not have any 
residential or small business flat rate plans available in this quarter. Not every retailer attached reconnection fees 
to its plans in this quarter. Where a retailer had fees attached, it did not necessarily attach those fees to all the 
plans in 2021ς22. {ƻƳŜ ǊŜǘŀƛƭŜǊǎ ǎǘŀǘŜŘ ƻƴ ǎƻƳŜ ƻǊ ŀƭƭ Ǉƭŀƴǎ ǘƘŀǘ ǘƘŜ ŦŜŜǎ ΨƳŀȅ ŀǇǇƭȅΩΦ All fees were reported as 
GST inclusive, except for a few retailers that did not state whether the fees are GST inclusive. 
Source: Energy Made Easy. 

 
 
47 ACCC, Inquiry into the National Electricity Market [Addendum to the May 2022 report], 2022, p 7. 
48 AER, AER Retail Pricing Information Guidelines [version 5.0], 2018, pp 10ς11, clauses 43ς47. 

https://www.accc.gov.au/publications/serial-publications/inquiry-into-the-national-electricity-market-2018-2025/inquiry-into-the-national-electricity-market-may-2022-report
https://www.aer.gov.au/retail-markets/guidelines-reviews/retail-pricing-information-guidelines-2018/final-decision
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In the June quarter of 2022, 19 retailers attached reconnection fees to some or all of their 

residential flat rate plans (up from 18 retailers in the June quarter of 2021), and 15 retailers 

attached reconnection fees to some or all of their small business flat rate plans (up from 14 

retailers in the June quarter of 2020).49  

The range of reconnection fees in the June quarter of 2022 ($0 to $549.92) was larger than in the 

June quarter of 2021 ($0 to $220.78). In the June quarter of 2022, Blue NRG had the highest 

reconnection fee ($549.92, including GST), which was attached to each small business flat rate 

market offer and was described as a reconnection fee (business hours), but the retailer noted 

ǘƘŀǘ ŦŜŜǎ ΨƳŀȅ ǾŀǊȅΩΦ ¢ƘŜ ƘƛƎƘŜǎǘ ŦŜŜ ŦƻǊ ǊŜǎƛŘŜƴǘƛŀƭ ŎǳǎǘƻƳŜǊǎ όϷ136.57, including GST) was 

ŀǘǘŀŎƘŜŘ ǘƻ /ƻǾŀ¦Ωǎ ǎǘŀƴŘƛƴƎ ŀƴŘ ƳŀǊƪŜǘ ƻŦŦŜǊǎ ŀƴŘ ΨƳŀȅ ōŜ ŎƘŀǊƎŜŘΩ ǿƘŜƴ ǊŜŎƻƴƴŜŎǘƛƴƎ ƛƴ ƻǘƘŜǊ 

circumstances, such as after disconnection for non-ǇŀȅƳŜƴǘΦ /ƻǾŀ¦ ƴƻǘŜŘ ǘƘŀǘ ŦŜŜǎ ŀǊŜ ΨǇŀǎǎŜŘ 

ǘƘǊƻǳƎƘ ϧ Ƴŀȅ ǾŀǊȅΩ ŀƴŘ ŀŘǾƛǎŜŘ ŎǳǎǘƻƳŜǊǎ ǘƻ ŎƻƴǘŀŎǘ ǘƘŜƛǊ ŘƛǎǘǊƛōǳǘƻǊ ŦƻǊ ǘƘŜ ŎǳǊǊŜƴǘ ŦŜŜΦ ¢ƘŜ 

ŦŜŜ ǿŀǎ όŎƻǊǊŜŎǘƭȅύ ŎƻŘŜŘ ŀǎ ŀ ǊŜŎƻƴƴŜŎǘƛƻƴ ŦŜŜ ƻƴ ǘƘǊŜŜ Ǉƭŀƴǎ ŀƴŘ ŀǎ ŀƴ ΨƻǘƘŜǊ ŦŜŜΩ ƻƴ ǘǿƻ ǇƭŀƴǎΦ  

Table 4 shows that the reconnection fees identified on ǊŜǘŀƛƭŜǊǎΩ residential flat rate and small 

business flat rate plans that applied, or may have applied, were generally identical in the June 

quarter of 2022. However, the information on reconnection fees was often inconsistent on 

Energy Made Easy in the June quarter of 2022, which is similar to what we observed in previous 

years. For example, some retailers: 

¶  ǎǘŀǘŜŘ ǘƘŀǘ ŀ ŦŜŜ ΨƳŀȅ ŀǇǇƭȅΩ ƻǊ ΨƳŀȅ ōŜ ŎƘŀǊƎŜŘΩ όusually without specifying under which 

ŎƛǊŎǳƳǎǘŀƴŎŜǎ ǘƘŜ ŦŜŜ ΨƳŀȅ ŀǇǇƭȅΩ ƻǊ ΨƳŀȅ ōŜ ŎƘŀǊƎŜŘΩύ 

¶ ŎŀǳǘƛƻƴŜŘ ŎǳǎǘƻƳŜǊǎ ǘƘŀǘ ǘƘŜ ŦŜŜ ΨƳŀȅ ǾŀǊȅΩ 

¶ had different fee amounts attached to different plans 

¶ stated that fees are passed through (from the distributor) 

¶ advised customers to contact their distributor to find out the current fee 

¶ included a fee but stated the fee amount as zero 

¶ only attached such fees to some plans (e.g. either to each market offer or to each standing 

offer, or to some plans only) 

¶ did not include reconnection fees but noted that services performed by the distributor 

ǿƻǳƭŘ ōŜ ΨǇŀǎǎŜŘ ƻƴ ŀǘ ŎƻǎǘΩ 

¶ ǊŜŦŜǊǊŜŘ ŎǳǎǘƻƳŜǊǎ ǘƻ ǘƘŜ ΨŀŘŘƛǘƛƻƴŀƭ ŦŜŜ ƛƴŦƻǊƳŀǘƛƻƴΩ ƻƴ 9ƴŜǊƎȅ aŀŘŜ 9ŀǎȅ ŦƻǊ ƳƻǊŜ ŘŜǘŀƛƭǎΣ 

which, ƛƴ ǘǳǊƴΣ ǊŜŦŜǊǊŜŘ ŎǳǎǘƻƳŜǊǎ ǘƻ ǘƘŜ ǊŜǘŀƛƭŜǊΩǎ ǿŜb page 

¶ used different descriptions for their fees, and what they applied to. 

We consider that these issues could add complexity when customers compare plans on Energy 

Made Easy. 

2.8.2 Disconnection fees 

Table 5 shows the disconnection fees attached to retailers' standing and market offers on Energy 

Made Easy. As the fees were similarτor even identicalτacross the tariffs and tariff 

combinations, and in the four quarters of 2021ς22, the table only presents the fees attached to 

residential flat rate and small business flat rate plans in the June quarter of 2022. 

 
 
49 For a more detailed comparison to the reconnection fees attached in the June quarter of 2021, see QCA, SEQ retail electricity 

market monitoring 2020ς21, 2021, pp 26ς28. 

https://www.qca.org.au/project/customers/seq-market-monitoring/market-monitoring-report-2020-21/
https://www.qca.org.au/project/customers/seq-market-monitoring/market-monitoring-report-2020-21/
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Table 5 Disconnection feesτresidential and small business flat rate plans, June quarter 2022 

Retailer Residential flat rate plans ($) Small business flat rate plans ($) 

1st Energy 12.68 12.68 

AGL 12.68 12.68 

Alinta Energy 0 0 

Amber Electric 44.58 44. 58 

Blue NRG τ 370.30 / 549.92 

Circular Energy 55.00 55.00 

CovaU 44.58 / 69.75 44.58 / 69.75 

Diamond Energy 12.68 12.68 

Discover Energy 75.33 75.33 

Dodo Power & Gas 19.00 τ 

Electricity in a Box 12.50 12.50 

EnergyAustralia 12.68 0 

Energy Locals 44.58 44.58 

Enova Energy 44.583 44.583 

Future X Power 12.00 12.00 

GEE Energy 0 τ 

GloBird Energy 12.00 τ 

Glow Power 12.68 / 50.00 12.68 / 50.00 

Kogan Energy 10.00 / 44.58 / 46.63 τ 

Locality Planning Energy 13.20 / 50.00  13.20 / 50.00 

Mojo Power 108.87 τ 

Momentum Energy 75.33 75.33 

Nectr 12.68 / 69.75 τ 

Next Business Energy τ 0 / 467.368 

On by EnergyAustralia 0 τ 

Origin Energy 12.68 12.68 

Ovo Energy 44.58 τ 

Powerclub 44.583 44.583 

Powerdirect 12.68 / 135.20 12.68 / 135.20 

Powershop 10.00 / 44.58 / 46.63 10.00 / 43.77 / 44.58 / 46.63 

Radian Energy 12.45 12.45 

ReAmped Energy 12.68 / 13.27 12.68 / 13.27 

Red Energy 0 0 

Simply Energy 12.683 / 13.9513 12.683 

Smart Energy 12.672 τ 

Social Energy 73.975 τ 

Tango Energy 44.583 44.583 

Notes: A dash (τ) means the retailer did not attach disconnection fees to any of its plans or did not have any 
residential or small business flat rate plans available on Energy Made Easy in this quarter. Not every retailer attached 
disconnection fees to its plans in this quarter. Where a retailer had fees attached, it did not necessarily attach those 
fees to all the plans in 2021ς22Φ {ƻƳŜ ǊŜǘŀƛƭŜǊǎ ǎǘŀǘŜŘ ƻƴ ǎƻƳŜ ƻǊ ŀƭƭ Ǉƭŀƴǎ ǘƘŀǘ ǘƘŜ ŦŜŜǎ ΨƳŀȅ ŀǇǇƭȅΩΦ !ƭƭ ŦŜŜǎ ǿŜǊŜ 
reported as GST inclusive, except for a few retailers that did not state whether the fees are GST inclusive. 
Source: Energy Made Easy. 

In the June quarter of 2022, 35 retailers attached disconnection fees to some or all of their 

residential flat rate plans (up from 32 retailers in the June quarter of 2021), and 27 retailers 

attached disconnection fees to some or all of their small business flat rate plans (up from 25 

retailers in the June quarter of 2021).50 

 
 
50 For a more detailed comparison to the disconnection fees attached in the June quarter of 2021, see QCA, SEQ retail electricity 

market monitoring 2020ς21, 2021, pp 28ς29. 

https://www.qca.org.au/project/customers/seq-market-monitoring/market-monitoring-report-2020-21/
https://www.qca.org.au/project/customers/seq-market-monitoring/market-monitoring-report-2020-21/
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The range of disconnection fees in the June quarter of 2022 ($0 to $549.92) was larger than in the 

June quarter of 2021 ($0 to $407.33). Blue NRG had the highest disconnection fee in the June 

quarter of 2022τŀ ΨƳƻǾŜ ƻǳǘΩ ŘƛǎŎƻƴƴŜŎǘƛƻƴ ŦŜŜ όϷрпфΦфнΣ ƛƴŎƭǳŘƛƴƎ D{¢ύ ǘƘŀǘ ΨƳŀȅ ǾŀǊȅΩΣ ǿƘƛŎƘ 

was attached to each of its small business flat rate market offers. The highest disconnection fee for 

ǊŜǎƛŘŜƴǘƛŀƭ ŎǳǎǘƻƳŜǊǎ όϷморΦнлΣ ƛƴŎƭǳŘƛƴƎ D{¢ύ ǿŀǎ ŀǘǘŀŎƘŜŘ ǘƻ tƻǿŜǊŘƛǊŜŎǘΩǎ wŜǎƛŘŜƴǘƛŀƭ {ǘŀƴŘƛƴƎ 

hŦŦŜǊ ǇƭŀƴΦ ¢ƘŜ ǊŜǘŀƛƭŜǊ ǎǘŀǘŜŘ ǘƘŀǘ ǘƘŜ ŦŜŜ ΨƳŀȅ ōŜ ŎƘŀǊƎŜŘΩ ŀƴŘ ΨƳŀȅ ǾŀǊȅΩ ǿƘŜƴ Ƴŀƴǳŀƭƭȅ 

disconnecting a meter in other circumstances, such as after disconnection for non-payment. 

Table 5 shows that the disconnection fees identified on ǊŜǘŀƛƭŜǊǎΩ residential flat rate and small 

business flat rate plans that applied, or may have applied, were generally identical in the June 

quarter of 2022. However, the information on disconnection fees was often inconsistent on 

Energy Made Easy in the June quarter of 2022, which is similar to what we observed in previous 

years. For example, some retailers: 

¶  stated that a fee ΨƳŀȅ ŀǇǇƭȅΩ ƻǊ ΨƳŀȅ ōŜ ŎƘŀǊƎŜŘΩ όusually without specifying under which 

ŎƛǊŎǳƳǎǘŀƴŎŜǎ ǘƘŜ ŦŜŜ ΨƳŀȅ ŀǇǇƭȅΩ ƻǊ ΨƳŀȅ ōŜ ŎƘŀǊƎŜŘΩύ ƻǊ ǘƘŀǘ ŀ ŦŜŜ ΨƎŜƴŜǊŀƭƭȅ ŀǇǇƭƛŜǎΩ 

¶  ŎŀǳǘƛƻƴŜŘ ŎǳǎǘƻƳŜǊǎ ǘƘŀǘ ǘƘŜ ŦŜŜ ΨƳŀȅ ǾŀǊȅΩ 

¶  had different fee amounts attached to different plans 

¶  stated that fees are passed through (from the distributor) 

¶  only attached such fees to some plans (e.g. either to each market offer or to each standing 

offer, or to some plans only) 

¶  included a fee but stated the fee amount as zero 

¶ did not include disconnection fees but noted that services performed by the distributor 

would be 'passed on at cost' 

¶  ǊŜŦŜǊǊŜŘ ŎǳǎǘƻƳŜǊǎ ǘƻ ǘƘŜ ΨŀŘŘƛǘƛƻƴŀƭ ŦŜŜ ƛƴŦƻǊƳŀǘƛƻƴΩ ƻƴ 9ƴŜǊƎȅ aŀŘŜ 9ŀǎȅ ŦƻǊ ƳƻǊŜ ŘŜǘŀƛƭǎΣ 

which, ƛƴ ǘǳǊƴΣ ǊŜŦŜǊǊŜŘ ŎǳǎǘƻƳŜǊǎ ǘƻ ǘƘŜ ǊŜǘŀƛƭŜǊΩǎ ǿŜō ǇŀƎŜ 

¶  advised customers to refer to their website or to contact the retailer for more details 

¶  used different descriptions for their fees, and what they applied to. 

We consider that these issues could add complexity when customers compare plans on Energy 

Made Easy. Furthermore, three different types of disconnection fees have been available on 

Energy Made Easy since 2019ς20τa general fee (DiscoF), a fee for moving out (DiscoFMO) and a 

fee for non-payment (DiscoFNP). While this has allowed retailers to state the fee information 

more precisely, it may also have added another layer of complexity for customers, who had to 

consider more fee types. Moreover, retailers did not always include the fee information 

consistently, or they even coded their disconnection fees to an incorrect fee type. 

2.8.3 Other potential distribution non-network charges 

As in previous years, some retailers included information with their plans on Energy Made Easy 

that referred to the potential for distribution non-network chargesτother than those listed on 

Energy Made Easyτto be levied on customers. Retailers should clearly identify on Energy Made 

Easy where customers can obtain information on distribution non-network charges that apply, or 

may apply, to their plans. 
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2.9 Key considerations for customers 

Standing and market offer bills for the typical SEQ customer have changed considerably over time. 

In particular, market offer bills increased substantially during 2021ς22. Given these recent 

increases, it is important for customers to consider the following key points about electricity 

plans: 

¶ Customers are encouraged to regularly check Energy Made Easy to see whether they can find a 

better deal among the available plans.  

¶ LƴŘƛǾƛŘǳŀƭ ŎǳǎǘƻƳŜǊǎΩ ŎƻƴǎǳƳǇǘƛƻƴ ƛǎ ƭƛƪŜƭȅ ǘƻ ŘƛŦŦŜǊ ŦǊƻƳ ǘƘŜ ŎƻƴǎǳƳǇǘƛƻƴ ƻf the typical SEQ 

customer that the bills in our report are based on. As bills vary with consumption, the 

cheapest plan we present in our report will not be the cheapest plan for every SEQ customer.  

¶ Customers are advised to input the most recent information on their consumption 

(electricity usage on their latest bill) when they search for a new plan on Energy Made Easy. 

This will ensure that they get personalised results and can find the cheapest plan for their 

individual consumption level. 

¶ Customers who have not signed a new electricity contract recently may face prices that differ 

substantially from the bills presented in this report. Active customers are likely to pay less than 

inactive or disengaged customers. 

¶ The introduction of the default market offer has reduced standing offer prices substantially. 

Nonetheless, as standing offers are generally more expensive than market offers, standing 

offer customers can usually save by switching to a market offer. However, standing offers 

typically provide more favourable terms and conditions than market offers, which provide 

benefits to some customers.51 

¶ Being on a market offer does not guarantee that a customer receives the lowest possible bill; 

there are significant differences between market offers, often even between the plans of the 

same retailer. Moreover, the supply and/or usage charges of a market offer may increase 

over time. Therefore, even customers who are on a market offer already have the potential 

to save by switching to a cheaper offer from their current retailer or by switching retailers. 

¶ Before customers switch, they should carefully check the terms and conditions of a plan to 

ensure that the plan suits their individual situation and preferences. For example, customers 

may need to factor in additional fees if they prefer to receive paper bills, or they may not 

realise a discount or a financial incentive attached to the plan if they do not meet all the 

conditions. Chapters 3 and 4 provide more information on discounts, incentives and fees. 

 

 
 
51 These additional benefits include access to paper bills at no extra cost, better payment terms (which can include bill smoothing) 

and ongoing certainty of terms (i.e. retailers cannot change terms or impose restrictions as they can under market contracts). 
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Key findings 

We assessed the discounts, savings and incentives attached to retail electricity plans in the 
June quarter of 2022 and compared them to those attached in the June quarter of 2021 and 
over time. We found: 

¶ There was a shift from conditional to guaranteed discounts following recent changes to 
the legal framework for electricity retailing. However, some retailers have since attached 
guaranteed discounts and eligibility criteria to their plans (such as payments by direct 
debit, and customers receiving bills by email), which are similar to conditional discounts. 

¶ Fewer retailers attached discounts in the June quarter of 2022 than in the June quarter 
of 2021. Only 8 of the 34 retailers with residential flat rate market offers and 8 of the 
29 retailers with small business flat rate market offers attached discounts to at least 
one of their plans in the June quarter of 2022.  

¶ None of the retailers had conditional discounts attached to their lowest market offers 
in the June quarters of 2021 and 2022. However, each of these plans had a financial 
incentive and/or a guaranteed discount attached.  

¶ More retailers attached financial incentives to their plans in the June quarter of 2022 
than a year earlier, with 18 retailers (out of 34) attaching financial incentives to at least 
one of their residential flat rate market offers, and 4 retailers (out of 29) attaching 
financial incentives to at least one of their small business flat rate market offers.  

¶ The types of financial incentives in the June quarters of 2021 and 2022 were similar, 
with sign-up and bill/account credits being the dominant financial incentive in both 
quarters. New incentives included a credit for electric vehicle owners, an electric vehicle 
discount and a new battery subsidy. 

¶ Compared to financial incentives, non-financial incentives were still less common. 
However, more retailers attached non-financial incentives in the June quarter of 2022 
than a year earlier. In the June quarter of 2022, 13 out of 34 retailers with residential 
flat rate market offers, and 5 out of 29 retailers with small business flat rate market 
offers attached such incentives to at least one of their plans.  

¶ Non-financial incentives were similar to those offered in the June quarter of 2021. New 
incentives in the June quarter of 2022 included free GreenPower and/or carbon neutral 
energy, an air fryer, complimentary Kogan First membership and a guarantee that 
electricity would be provided within three business days when moving house. 

¶ GreenPower options were offered by various retailers again and did not change much 
since the June quarter of 2021, but some retailers lowered the prices of their 
GreenPower options in the June quarter of 2022, while no retailer increased its prices. 

¶ Discounts and financial incentives can lower a customer's electricity bill. However, 
some plans had conditions and eligibility criteria attached, and customers may not be 
able to take up those plans or forfeit the discounts or incentives if they do not meet the 
conditions or criteria, which can result in a significantly higher bill. 
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3.1 Definitions 

Guaranteed and conditional discounts 

Discounts can be guaranteed or conditional: 

¶ Guaranteed discounts are any discounts that do not require a particular action or behaviour 

on the part of the customer. 

¶  Conditional discounts are discounts that only apply if a customer satisfies certain 

requirements or conditionsτfor example, pay on time and direct debit discounts.52 

If a discount is conditional, retailers must provide sufficiently clear information to describe the 

conditions that a customer must satisfy. Conditional discounts can include, but are not limited to:  

¶ pay on time discounts 

¶ bundling discounts (e.g. when a customer signs up to both electricity and gas with a retailer) 

¶ direct debit discounts 

¶ discounts based on customer type or method of sign-up (e.g. new customer or online      

sign-up only) 

¶ ΨǊŜŦŜǊ ŀ ŦǊƛŜƴŘΩ ǘȅǇŜ ŎǊŜŘƛǘǎ.53  

Financial and non-financial incentives 

Retailers can attach other benefits and/or savings ('incentives') to their plans. An incentive is 

defined as 'a benefit to the customer other than a discountΩ ŀƴŘ Ŏŀƴ ƛƴŎƭǳŘŜ non-price benefits, 

one-off price benefits or physical gifts that are provided to a customer upon entry to a contract. 

Examples of non-price incentives are vouchers for use in energy retail stores, magazine 

subscriptions, cinema tickets or tickets to sporting events.54 

Retailers do not categorise their incentives as either a financial or a non-financial incentive on 

Energy Made Easy. We generally classify an incentive as a financial incentive if it leads to a 

ǊŜŘǳŎǘƛƻƴ ƻŦ ŀ ŎǳǎǘƻƳŜǊΩǎ ōƛƭƭ ƻǊ ƛŦ ƛǘ Ƙŀǎ ŀ ŘƛǊŜŎǘ ŎŀǎƘ ŜǉǳƛǾŀƭŜƴǘΣ ǎǳŎƘ ŀǎ ŀ ƎƛŦǘ ŎŀǊŘ ƻǊ ǇǊŜǇŀƛŘ 

credit card. If an incentive provides benefits and/or savings that do not directly reduce the bill 

valueτwhich includes the non-price incentives mentioned aboveτwe treat it as a non-financial 

incentive. Accordingly, we only include financial incentives in our bill calculations. 

Eligibility criteria 

In addition to discounts and incentives, some retailers attach eligibility restriction/criteria to their 

plans. Eligibility criteria are specific conditions that a customer must meet to access a generally 

available planτfor example, being a member of a club/organisation, purchasing the plan through 

a comparison website, purchasing the plan online, being a concession card or seniors card holder, 

or being a new customer to the retailer.55 

 
 
52 AER, AER Retail Pricing Information Guidelines [version 5.0], 2018, pp 9ς10, clauses 35ς36. 
53 AER, Retail Pricing Information Guidelines obligations for retailers [guidance note], 2021; ACCC, Guide to the Electricity Retail 

Code [version 3], 2021, pp iv, 17.  
54 AER, AER Retail Pricing Information Guidelines [version 5.0], 2018, p 10, clauses 38ς42.  
55 AER, AER Retail Pricing Information Guidelines [version 5.0], 2018, pp 11ς12, clauses 48(k), 51. 

https://www.aer.gov.au/retail-markets/guidelines-reviews/retail-pricing-information-guidelines-2018
https://www.aer.gov.au/retail-markets/compliance-reporting/guidance-note-retail-pricing-information-guidelines-obligations-for-retailers
https://www.accc.gov.au/publications/guide-to-the-electricity-retail-code
https://www.accc.gov.au/publications/guide-to-the-electricity-retail-code
https://www.aer.gov.au/retail-markets/guidelines-reviews/retail-pricing-information-guidelines-2018
https://www.aer.gov.au/retail-markets/guidelines-reviews/retail-pricing-information-guidelines-2018
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3.2 QCA methodology 

As in previous years, we compared and assessed the types of discounts, savings and incentives 

attached to retailers' generally available market offers using information from Energy Made Easy. 

Retailers can vary their market offers in several ways, including through: 

¶ attaching guaranteed and/or conditional discounts of different types and levels 

¶ charging different supply and/or usage for different plans 

¶ attaching other financial or non-financial incentives/savings 

¶ attaching GreenPower options.56 

GreenPower options do not lead to any reduction in customers' bills. However, as they provide 

customers the option to reduce their carbon emissions, we consider that they can be seen as a 

non-financial incentive for customers.  

As retailers generally attach discounts and incentives to their market offers only, this chapter 

focuses on market offers.57 The type and value (in dollar and percentage terms) of discounts and 

incentives for each retailer did not vary significantly between the three residential tariffs and 

tariff combinations or between the two small business tariffs that we cover in this report. We 

therefore only present the types of discounts and incentives attached to residential flat rate 

offers (section 3.4) and small business flat rate offers (section 3.5). We used the same approach 

in our market monitoring reports for the five previous years. 

Discounts and incentives across the four quarters of 2021ς22 did not vary significantly. Therefore, 

we present data on the discounts and incentives attached in the June quarter of 2022 only, which 

is broadly representative of the discounts and incentives attached over the course of 2021ς22.58 

Similarly, there was minimal variation in the GreenPower options over the four quarters, and we 

therefore also report on those options for the June quarter only.  

3.3 Regulation of discounting 

In recent years there have been significant changes to the regulation of discounting on retail 

electricity plans:59 

¶ Discounts on inflated prices: Rule 46B of the National Energy Retail Rules (NERR), which 

came into force on 1 July 2018, prevents retailers from attaching discounts to a market offer 

where at least one price is above the equivalent price in a standing offer, and no prices in 

the market offer are below an equivalent rate in a standing offer. The rule was introduced to 

prevent retailers from publishing plans where no customer could be better off under the 

undiscounted market offer than under the standing offer.60 

 
 
56 GreenPower is a scheme that enables households and businesses to displace all or part of their electricity usage with certified 

renewable energy, which is added to the electricity grid on their behalf. 
57 We have previously reported on conditional discounts and GreenPower being attached to some standing offers. For instance, in 

2017ς18, Diamond Energy attached discounts to its residential flat rate standing offers (QCA, SEQ retail electricity market 
monitoring: 2017ς18 [updated report], 2019, p 68). We understand that Diamond Energy had continued to provide discounts to 
customers on the standing offer(s) (Diamond Energy, response to QCA information notice (unpublished)). In 2021ς22, 
EnergyAustralia ŀƭǎƻ ŀǘǘŀŎƘŜŘ ƛǘǎ ΨPowerResponse program rebateΩ ŀǎ ŀƴ ƛƴŎŜƴǘƛǾŜ ǘƻ ǎƻƳŜ ƻŦ ƛǘǎ ǎǘŀƴŘƛƴƎ ƻŦŦŜǊǎΦ 

58 We used the same approach in our 2016ς17, 2018ς19, 2019ς20 and 2020ς21 market monitoring reports. In our 2017ς18 report, 
we provided data on the discounts offered in each quarter due to the significant variation in discounts across the four quarters 
after Alinta Energy entered the SEQ market in mid-August 2017 with a 25% pay on time discount. 

59 More information on the policy intent and impacts of these regulatory changes is available in section 3.3 of our market 
monitoring report for 2019ς20 (QCA, SEQ retail electricity market monitoring 2019ς20, 2020, pp 34ς36). 

60 AEMC, National Energy Retail Amendment (Preventing discounts on inflated energy rates) Rule 2018 [final determination], 2018, 
pp iiςiii. See also AEMC, National Energy Retail Amendment (Preventing discounts on inflated energy rates) Rule 2018 No 2 [final 

https://www.greenpower.gov.au/
https://www.qca.org.au/project/customers/seq-market-monitoring/market-monitoring-reports-2017-18/
https://www.qca.org.au/project/customers/seq-market-monitoring/market-monitoring-reports-2017-18/
https://www.qca.org.au/project/customers/seq-market-monitoring/market-monitoring-reports-2019-20/
https://www.aemc.gov.au/rule-changes/preventing-discounts-on-inflated-energy-rates
https://www.aemc.gov.au/rule-changes/preventing-discounts-on-inflated-energy-rates
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¶ Advertising of discounts: The Competition and Consumer (Industry CodeτElectricity Retail) 

Regulations 2019 (Cth) (Electricity Retail Regulations), which came into force on 1 July 2019, 

specify how retail prices and discounts must be advertised, published or offered across the 

NEM. Part 2 sets out the Electricity Retail Code of Conduct (Electricity Retail Code), which 

requires retailers to compare their prices in plans, advertisements and publications with a 

'reference price' set by the AER. For each market offer, retailers must present an annual bill 

for a 'representative customer'τbased on the model annual usage set by the AERτthat 

includes all conditional discounts (if any). The difference between this bill and the reference 

price (the annual bill for the DMO), must be expressed as a percentage of the reference price 

to provide a uniform basis for customers to compare market offers.61 

¶ Restriction of discount (and fee) amounts: Rules 46C and 52B of the NERR, which came into 

force on 1 July 2020, restrict conditional discounts and conditional fees to the 'reasonable 

costs' a retailer is likely to incur when payment conditions are not met.62 The rules have 

been introduced to improve plan comparability and protect consumers from excessive 

penalties in retail contracts with conditional discounts.63 

These regulatory changes appear to have had an impact on customer and retailer behaviour. The 

AER noted that while the rules on discounting practices introduced in 2019 do not prevent 

conditional discounting, they try to manage the risk to consumers of Ψonerous conditional 

discountsΩ. The AER also observed that these changes had ƛƴŦƭǳŜƴŎŜŘ ǊŜǘŀƛƭŜǊǎΩ ŀǇǇǊƻŀŎƘ ǘƻ 

discounting, with a general shift away from the use of conditional discounts. And where 

conditional discounts were still used, the value of these discounts had significantly reduced.64 

The ACCC noted in August 2019 that, while there had been a shift away from the use of 

conditional discounts, some retailers were instead advertising plans with eligibility criteria. The 

ACCC saw changes by retailers that increased the transparency and certainty of prices that 

customers are likely to face on their plan as a positive step. However, the ACCC also cautioned 

that retailers should be careful to ensure that eligibility criteria are not used in a way that 

breaches the conditional discount advertising requirements of the Electricity Retail Code.65  

In May 2021, the AER issued a guidance note on the application of the requirements of the retail 

pricing information guidelines, with a focus on the presentation of plans that include conditional 

and/or guaranteed discounts (or credits). As ŘƛǎŎƻǳƴǘǎ ŀƴŘ ŎǊŜŘƛǘǎ ŀǊŜ ΨƪŜȅ ŎƻƴǎƛŘŜǊŀǘƛƻƴǎ ŦƻǊ 

ŎǳǎǘƻƳŜǊǎ ǿƘŜƴ ŎƘƻƻǎƛƴƎ ŀ ǇƭŀƴΩΣ ǊŜǘŀƛƭŜǊǎ are expected to provide clear data and information 

on Energy Made Easy and on their websites, to allow customers to easily understand how and 

when they are eligible for a discount (or credit) and if these are conditional or guaranteed.66  

Although the reforms to the regulation of discounting should improve customer engagement, the 

AER noted that a range of factors could adversely affect customer engagement, such as language 

barriers, cultural issues, disabilities, low levels of literacy in energy markets and status quo bias 

for customers to stay with the default retailer or energy plan.67 

 
 

rule], 2018, schedule 1. We discussed some of the issues surrounding the introduction of the rule in our market monitoring 
report for 2017ς18 (QCA, SEQ retail electricity market monitoring: 2017ς18 [updated report], 2019, p 63). 

61 Electricity Retail Regulations, sections 12ς14; ACCC, Inquiry into the National Electricity Market, November 2019, pp 10, 22ς23. 
62 AEMC, National Energy Retail Amendment (Regulating conditional discounting) Rule 2020 No 1 [final rule], 2020, schedule 1. 
63 AEMC, National Energy Retail Amendment (Regulating conditional discounting) Rule [final determination], 2020, pp iςii, 9ς10. 
64 AER, Annual retail markets report 2020ς21, 2021, p 39.  
65 ACCC, Inquiry into the National Electricity Market, August 2019, p 63. 
66 AER, Retail Pricing Information Guidelines obligations for retailers [guidance note], 2021. Under clause 25 of the guidelines, 

retailers are required to ensure that information published on Energy Made Easy and retailer websites is accurate and up to date. 
67 AER, State of the energy market 2020, 2020, pp 253ς254. 

https://www.qca.org.au/project/customers/seq-market-monitoring/market-monitoring-reports-2017-18/
https://www.accc.gov.au/publications/inquiry-into-the-national-electricity-market-november-2019-report
https://www.aemc.gov.au/rule-changes/regulating-conditional-discounting
https://www.aemc.gov.au/rule-changes/regulating-conditional-discounting
https://www.aer.gov.au/retail-markets/performance-reporting/annual-retail-markets-report-2020%E2%80%9321
https://www.accc.gov.au/publications/inquiry-into-the-national-electricity-market-august-2019-report
https://www.aer.gov.au/retail-markets/compliance-reporting/guidance-note-retail-pricing-information-guidelines-obligations-for-retailers
https://www.aer.gov.au/publications/state-of-the-energy-market-reports/state-of-the-energy-market-2020
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3.4 Residential flat rate offers 

3.4.1 Discounts 

Table 6 shows the discounts attached to residential flat rate market offers available on Energy 

Made Easy in the June quarter of 2022. We observed the following types of discounts and 

discount combinations, which were similar to the other quarters of 2021ς22:  

¶ guaranteed discounts  

¶ pay on time discounts  

¶ pay on time and approved payment or billing method discounts combined  

¶ direct debit discounts.  

Table 6 Discounts attached to residential flat rate market offers, June quarter 2022 

Retailer Guaranteed Pay on time Pay on time and 
payment/billing 

methods 

Direct debit 

1st Energy τ 7% off bill 
a τ τ 

CovaU 15% off usage b τ τ τ 

Diamond Energy τ τ 7% off bill 
c 3% off bill 

c 

Discover Energy 10% off usage d 

12% off usage e 

15% off usage f 

18% off usage g 

τ τ τ 

EnergyAustralia   1% off bill 
h 

  6% off bill 
i 

  7% off bill 
j 

12% off bill 
k 

14% off bill 
l 

τ τ τ 

Enova Energy τ 3% off usage m τ τ 

GloBird Energy τ τ 1% off bill 
n τ 

Simply Energy   8% off bill o 

15% off bill p 

16% off bill q 
τ τ τ 

a 1st Saver (Single Rate) planτno eligibility restrictions. 
b Freedom Energex Residential Single 8400 plan, Freedom Solar Energex Residential Single 8400 plan, Freedom 

Solar Online Qld Res Single plan and Freedom Online Qld Res Single planτno eligibility restrictions.  
c Everyday Renewable Saver planτpay on time discount with email invoicing/billing and full payment received by 

the due date.  
d Energex Residential Single Rate Easy Saver planτcustomers had to agree to an automatic monthly instalment 

payment based on their estimated electricity usage (any remaining usage had to be paid on the due date); 
billing was by email only, and only direct debit and credit card payment was accepted. 

E Energex Residential Single Rate Economy Saver planτavailable to new customers only who signed up online; 
billing was by email only, and only direct debit and credit card payment was accepted. 

f Energex Residential Single Rate Ultimate Saver planτcustomers had to agree to an automatic monthly 
instalment payment based on their estimated electricity usage (any remaining usage had to be paid on the due 
date); billing was by email only, and only direct debit and credit card payment was accepted. 

g Energex Residential Single Rate Aust Post Offer planτcustomers had to sign up via Australia Post; Energex 
Residential Single Rate Solar Smart planτcustomers had to agree to direct debit and credit card payment only, 
billing by email only and could not be receiving a government feed-in tariff; Energex Residential Single Rate 
Smart Saver planτcustomers had to sign up online, accept direct debit and credit card payment only, and 
billing by email only. Each plan was available to new customers only. 

h Total Plan Home (Comparator)τcustomers had to ǎƛƎƴ ǳǇ ǘƘǊƻǳƎƘ 9ƴŜǊƎȅ!ǳǎǘǊŀƭƛŀΩǎ Ψ/ƻƳǇŀǊŀǘƻǊǎ ŎƘŀƴƴŜƭΩΤ 
Total Plan Homeτno eligibility restrictions. 

i Balance Plan Homeτno eligibility restrictions. 
j Balance Plan Homeτno eligibility restrictions. 
k Flexi Plan (Comparator), Flexi Plan (Comparator Exclusive) and Flexi Plan (Third Party)τcustomers had to sign 
ǳǇ ǘƘǊƻǳƎƘ 9ƴŜǊƎȅ!ǳǎǘǊŀƭƛŀΩǎ Ψ/ƻƳǇŀǊŀǘƻǊǎ ŎƘŀƴƴŜƭΩΤ Flexi Planτno eligibility restrictions.  

l Total Plan Home (Comparator), Total Plan Home (Comparator Exclusive) and Total Plan Home (Third Party)τ
ŎǳǎǘƻƳŜǊǎ ƘŀŘ ǘƻ ǎƛƎƴ ǳǇ ǘƘǊƻǳƎƘ ǘƘŜ ǊŜǘŀƛƭŜǊΩǎ Ψ/ƻƳǇŀǊŀǘƻǊǎ ŎƘŀƴƴŜƭΩΤ ¢ƻǘŀƭ tƭŀƴ IƻƳŜτno eligibility restrictions. 

m Enova Community Plus planτno eligibility restrictions. 
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n GloGreen Residential (Flat Rate) Energex plans, GloSave Residential (Flat Rate) Energex plans, Suresave 
Residential (Flat Rate) Energex plan and Ultrasave Residential (Flat Rate Energex plansτdirect debit discount if 
customers paid their bill on time by direct debit. 

o  Simply Energy Solutions Solar 8% off elec plansτonly available after being referred, purchasing and installing a 
net metered solar PV system equal to or larger than 3kW, after 1 Jan 2021, from one of Simply Energy's 
preferred solar installers, and only available to residential customers whose eligible solar PV system was net 
metered; Simply Energy Movers 8% off elec planτcustomers were only eligible for this plan if they were moving 
house within 60 days of the contract start. 

p Simply New VPP 15% off elec plans and Simply VPP BYO 15% off elec plansτcustomers had to have a fully 
functioning and performing solar PV system (with a minimum 3kW inverter size), an energy storage system on 
{ƛƳǇƭȅ 9ƴŜǊƎȅΩǎ ƭƛǎǘ ƻŦ ŜƭƛƎƛōƭŜ ǎȅǎǘŜƳǎ ƛƴǎǘŀƭƭŜŘ ŀǘ ǘƘŜƛǊ ǇǊŜƳƛǎŜǎΣ ŀƴŘ ŀƴ ŀǾŀƛƭŀōƭŜΣ Ŏƻƴǘƛƴǳƻǳǎ ŀƴŘ ǊŜƭƛŀōƭŜ 
internet connection to which their energy storage system was connected (excluding Satellite NBN and 3G/4G 
internet connections); Home Business Saver 15% off elec planτcustomers had to be small office customers; 
Simply Energy Saver 15% off elec planτno eligibility restrictions. 

q Simply Energy Solutions 16% off elec planτcustomers had to be participating in a Simply Energy Solutions trial 
or program, and agree to the terms and conditions for that trial or program to be eligible for this plan; Simply 
Seniors 16% off elec planτŎǳǎǘƻƳŜǊǎ ƘŀŘ ǘƻ ōŜ ŀ ŎǳǊǊŜƴǘ {ŜƴƛƻǊǎ /ŀǊŘ ƳŜƳōŜǊΣ ƳŜŜǘ {ƛƳǇƭȅ 9ƴŜǊƎȅΩǎ 
creditworthiness and other eligibility criteria; Simply Blue Perks 16% off elec planτno eligibility restrictions. 

Notes: A dash (τ) means the retailer did not attach the discount type to any of its residential flat rate market 
offers on Energy Made Easy in this quarter. If a retailer had a discount attached, it did not necessarily attach the 
discount to all of its residential flat rate market offers or during the entire quarter.  
Sources: Energy Made Easy; QCA analysis. 

Fewer retailers with discounts 

In the June quarter of 2022, less than a quarter of the retailers (8 of 34 retailers with residential 

flat rate market offers available on Energy Made Easy) attached guaranteed or conditional 

discounts to at least one of their plans. A year before (June quarter of 2021), more retailers (10 

out of 34 retailers, or less than a third) had discounts attached to at least one of their residential 

flat rate market offers.68  

Origin Energy did not have any discounts attached to its residential flat rate market offers in the 

June quarter of 2022. This is in line with its statements in a submission, where the retailer said: 

[t]he Reference Price is an average price, and the discount off the Reference Price is also an average. 

Lǘ ƛǎ ƴƻǘ ƛƴ ŀƴȅ ǿŀȅ ǇŜǊǎƻƴŀƭƛǎŜŘ ƻǊ ǘŀƛƭƻǊŜŘ ǘƻ ŀ ŎǳǎǘƻƳŜǊΩǎ ƴŜŜŘǎ ƻǊ ǎƛǘǳŀǘƛƻƴΣ ƴƻǊ ŘƻŜǎ ƛǘ ŀƭƭƻǿ 

comparison of anything other than price. As a result, Origin has moved away from discount-based 

marketing and towards brand-based marketing. In this regard we have a greater focus on the 

promotion of non-discount benefits such as our Everyday Rewards plan where the customer is 

rewarded with Everyday Rewards Points as well as paying no extra for 25% green power'.69 

None of the 3 retailers that entered the SEQ retail electricity market in 2021ς22 with residential 

flat rate market offers attached discounts to their plans in the June quarter of 2022. 

Guaranteed discounts  

We have observed a shift from conditional to guaranteed discounts since the Electricity Retail 

Regulations came into force on 1 July 2019. This shift is also reflected in the significant decrease 

in the number of residential customers in Queensland who missed one or more (conditional) pay 

on time discounts, down from 96,410 (June quarter of 2019) to 25,122 (March quarter of 2022).70 

Similarly, the ACCC reported in June 2022 that the proportion of residential SEQ customers on 

 
 
68 For a more detailed comparison and assessment of the discounts attached to residential flat rate market offers in the June 

quarter of 2021, see QCA, SEQ retail electricity market monitoring 2020ς21, 2021, pp 35ς38. 
69 Origin Energy, submission to DISER, Competition and Consumer (Industry Code ς Electricity Retail) Regulations 2019 [Post-

Implementation Review], 11 October 2021, p 3. 
70 AER, Retail energy market performance update for Quarter 4, 2018ς19 [schedule 3], 2019, viewed 2 August 2021;                                      

AER, Retail energy market performance update for Quarter 3, 2021ς22 [schedule 3], 2022, viewed 19 July 2022. 

https://www.qca.org.au/project/customers/seq-market-monitoring/market-monitoring-report-2020-21/
https://consult.industry.gov.au/default-market-offer-and-reference-price/survey/list
https://www.aer.gov.au/retail-markets/performance-reporting/retail-energy-market-performance-update-for-quarter-4-2018-19
https://www.aer.gov.au/retail-markets/performance-reporting/retail-energy-market-performance-update-for-quarter-3-2021%E2%80%9322
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plans with conditional discounts attached had decreased from 54.2% in the September quarter 

of 2018 to 21.0% in the September quarter of 2021.71 

Guaranteed discounts were the most common form of discounts attached to residential flat rate 

market offers in 2021ς22, as in 2019ς20 and 2020ς21. Of the 8 retailers whose plans had some 

discounts attached, 4 retailers attached guaranteed discounts to at least one of their plans, with: 

¶  discounts off usage charges ranging from 10% (Discover Energy) to 18% (Discover Energy) 

¶ discounts off the total bill ranging from 1% (EnergyAustralia) to 16% (Simply Energy). 

The range of discounts off usage charges has increased slightly since the June quarter of 2021 

(when they ranged from 12% to 18%). Meanwhile, discounts off the total bill have decreased 

since the June quarter of 2021 (when they ranged from 2% to 20%). 

We consider that guaranteed discounts are in effect merely lower prices. Tango Energy argued 

ǘƘŀǘ Ψώƛϐf a discount is guaranteed, then there is no actual discount being offered to the consumer. 

Without a common benchmark (such as the reference price that applies to electricity), the 

άƎǳŀǊŀƴǘŜŜŘ ŘƛǎŎƻǳƴǘέ ƻƴƭȅ ŎǊŜŀǘŜǎ ŎƻƴŦǳǎƛƻƴΦ Lƴ ƻǳǊ ƻǇƛƴƛƻƴΣ ƻŦŦŜǊǎ ƻŦ ǘƘƛǎ ƴŀǘǳǊŜ ŘƛƭǳǘŜ ǘƘŜ 

intent of reference pricing, and are not in the interests of energy consumers.Ω72 

Eligibility criteria 

Some plans that had discounts attached also had eligibility restrictions attached, which means 

that those plans were only available to certain customersτfor example, new customers, 

ŎǳǎǘƻƳŜǊǎ ǿƘƻ ǎƛƎƴŜŘ ǳǇ ƛƴ ŀ ŎŜǊǘŀƛƴ ǿŀȅ όƻƴƭƛƴŜΣ ǘƘǊƻǳƎƘ ŀ Ψ/ƻƳǇŀǊŀǘƻǊǎ ŎƘŀƴƴŜƭΩΣ Ǿƛŀ !ǳǎǘǊŀƭƛŀ 

Post, etc.), or customers who accepted e-billing or made payments through selected channels.  

In particular, a few plans with guaranteed discounts had eligibility criteria attached that were very 

ǎƛƳƛƭŀǊ ǘƻ ǘȅǇƛŎŀƭ ǊŜǉǳƛǊŜƳŜƴǘǎ ŦƻǊ ŎƻƴŘƛǘƛƻƴŀƭ ŘƛǎŎƻǳƴǘǎΦ CƻǊ ƛƴǎǘŀƴŎŜΣ 5ƛǎŎƻǾŜǊ 9ƴŜǊƎȅΩǎ Ǉƭŀƴǎ 

(except the Energex Residential Single Rate Aust Post Offer) that included a guaranteed discount 

had several eligibility restrictions attached, including that: 

¶ bill payments could only be made by direct debit and credit card 

¶ only e-billing (billing by email) was available.73 

Pay on time discounts  

Two retailers attached a pay on time discount to one of their plans, with: 

¶ a discount off usage charges of 3% (Enova Energy)  

¶ a discount off the total bill of 7% (1st Energy). 

The discount off usage charges was the same as in the June quarter of 2021 (3%), while the 

discount off the total bill was lower than a year before (when discounts ranged from 7% to 10%).  

Discount combinations 

As in the June quarters of 2020 and 2021, Diamond Energy attached a 7% discount off the total 

bill if customers received bills by email and paid on time, and GloBird Energy attached a 1% 

discount off the total bill if customers paid on time and by direct debit.  

 
 
71 ACCC, Inquiry into the National Electricity Market (Supplementary spreadsheet with billing data and figures, appendix E), 
ǎǳǇǇƭŜƳŜƴǘŀǊȅ ǘŀōƭŜǎ !рΦм ŀƴŘ !рΦс ƛƴ ǎƘŜŜǘ ΨрΦ wŜǎƛŘŜƴǘƛŀƭ /ƻƴŘ 5ƛǎŎƻǳƴǘǎΩΣ June 2022. 

72 Tango Energy, submission to DISER, Competition and Consumer (Industry Code ς Electricity Retail) Regulations 2019 [Post-
Implementation Review], 11 October 2021, p 2. 

73 We made similar observations in our previous reports (QCA, SEQ retail electricity market monitoring 2019ς20, 2020, pp 40ς41; 
QCA, SEQ retail electricity market monitoring 2020ς21, 2021, pp 37ς38). 

https://www.accc.gov.au/publications/serial-publications/inquiry-into-the-national-electricity-market-2018-2025/inquiry-into-the-national-electricity-market-may-2022-report
https://www.accc.gov.au/publications/serial-publications/inquiry-into-the-national-electricity-market-2018-2025/inquiry-into-the-national-electricity-market-may-2021-report
https://consult.industry.gov.au/default-market-offer-and-reference-price/survey/list
https://www.qca.org.au/project/customers/seq-market-monitoring/market-monitoring-reports-2019-20/
https://www.qca.org.au/project/customers/seq-market-monitoring/market-monitoring-report-2020-21/





















































































































































































































































