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Introduction

The Minister for Energy, Renewables and Hydrobgasdirected us to report on the SEQ retail electricity
market for residential and smalliness customerannually until2024¢25. This is ousixthannual report
and covers the period 1 July 2D® 30 June 202. Our market monitoring reports assist the Queensland
Government to ensure that customers benefit from competition in the market.

Annual bills

SEQ customers can choose from a wide variety of retail electricity plans that have different prices and
pricing structures. Retail electricity plans include supply and usage charges, and often also other charges,
guaranteed or conditional discots) financial incentives and fees. Whether a plan is the cheapest for a
customer depends on their consumption and the interaction between the various price components.

We present bills for a typical SEQ customer with a median level of consumption batiesl mians that

were available on Energy Made Easy in 2221 These bills do not reflect the actual electricity bills of
individual SEQ customers, but show the amount a typical SEQ customer with a median level of consumption
would have paid if they had kan up the plans available in 202P.

Some retailers had market offers available in the June quarter of 2022 that resulted in a lower bill for the
typical SEQ customer than the cheapest plan they had available a year earlier. However, the average lowest
market offer bill increased between the June quarters of 2021 and 2022 for most of the tariffs and tariff
combinations that we cover in our report.

As wholesale electricity costs increased, some retailers increased the prices of their market ioffeyme

cases substantially. Meanwhile, standing offer prices decreased in the September quarter of 2021 and
remained largely unchanged for the rest of 2Q22, as the default market offer (DMO), which the
Australian Energy Regulator (AER) adjusts annually, gajt an standing offer prices.

Discounts, savings and incentives

Discounts were less common in the June quarter of 2022 than in the June quarter of 2021. We had already
noted a reduction in the past few years. We also observed a shift from conditional to guaranteed discounts,
following some changes to the legal frameWwan discounting. These changes provide important consumer
protections to prevent customers from being worse off after signing up to plans with high headline discounts.

Fnancial incentivesemained morecommonthan nonfinancial incentives in the June auer of 2022, as

in the June quarters of 2020 and 202he types of financial incentives attached to residential and small
businessplans remained similar too, being primarilysignup and bill/account creditsNew incentives
included credis for electric vehicle owners, electric vehicle discaard a new battery subsidy

NorHfinancial incentives in the June quarter of 2022re similar to those in the June quarter of 2021. New
incentives included free GreenPower and/or carbon neutral eneagair fryer, complimentary Kogan First
membership and a guarantee that electricity would be provided within three business days when moving
house Various retailers again offered GreenPower optionshe June quarter of 20225incethe June
quarter 0of2021, the GreenPowepptions had not changed much, but some retailers lowered their prices.

Discounts and financial incentives can lower a customer's electricity bill. However, some plans ha
conditions and eligibility criteria attached, and customers maybe able to take up those plans oray
forfeit the discounts or incentives if they do not meet the conditions or criteria, which can result in a
significantly higher billWe therefore advise ustomers to always carefully checkand considerthe
conditions andeligibility criteriaattached to each plabefore they sign up
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Retail fees

Most retailers attached retail fees to at least some of their market offette June quarter c2022 The
types of fees were similar to those in previous years and dedpayment processing feefof payments
by credit/debit card, BPagr cheque,or throughAustralia Post)as well agees for paper bills, dishonoured
cheque or direct debit payments, late payments, membership and account establishment.

By law, retailersnay only charge theitanding offercustomersin Queenslandhree types of retail fees
historical billing data fees for data that is more than two years old (if requested by a customer), a retailer's
administration fee for a dishonoured payment, and fioal institution fees for a dishonoured payment.

We regularlyreviewplans published on Energy Made Easy to check if retailers comply with this restriction

As in previous years, some retailers referred on Energy Made Easy to the potergdditanalretail fees

other than thosealreadylisted, to be levied on customers, and several retailers listed fees that ‘may’ apply.

| I @Ay3 G2 O2yaARSNI 23GKSNJI LI ( Siylikel tofadd NJayieroficompex@yS a | y R
for cusbmers when comparing plans.

Weighted bills

We compared and assessed the trends in average standing offer bills and average market offer bills in each
quarter from 201516 to 202122, weighted by retailers' market shares in the respective quarter, for
resdential and small business flat rate customers. Overall, weighted average bills decreas@0 Ifni6

to late 2021¢22.

Aswholesale electricity costsicreased substantiallguring 2021¢22, the weighted average market offer
bill increased tootowards theend of 2021¢22. The weighted average standing offer bill was largely
unaffected by the increase imholesale electricity costsas the DMO for residential and small business flat
rate plans put a cap on standing offer prices.

Customers receiving assistangih electricity bills

Some 369,81 SEQ customers received assistance with electricity bills in the December quarter of 2021
through participating in a retailer hardship program, and/or receiving the electricity rebate, and/or
receiving Home Energy Emergy Assistance Scheme suppb®@f these customers, 9.6% were on a
standing offer. Compared to a year earlier, in the December quarte20@f, the number of assisted
customers on a standing offer decreased by 7.8% from 38,574 to 35,548.

The prices paid b assisted customers on standing and market afftgcreased across most residential
tariffs/tariff combinations and assistance categories from 2(1B/to 202%22. Some assisted customers
on market offers were still paying higher prices than the pricearket offers available in 20222.

New retail tariffs and plans

We identified some offerings for SEQ customers thate new orhadbemme more commonn 20222

These included plans that required a battery or rewarded customers if they had a batteleidsplans

that allowed customers to join a virtual power plant, plans for owners of electric vehicles, subscription plans
GAGK y2 2GKSNJ ¥SSax IyR yS¢g woO2YYdzyAiilie SySNHeQ LI
could be matched with a lat generator for renewable energgome plansisoprovided incentives to use

electricity during specific times

1 HEEAS is a program from the Queensland Government to assist people experiencing problentkgagiegtricity or
reticulated natural gas bills as a result of an unforeseen emergency or atehorfinancial crisis.
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Not all retailers had retaélectricityplans that reflected, at least to some degree, the new Energex network

tariff structures. As somef these more costeflective plans required customers to have a smart meter, they

GSNBE y20 F@FLAftlrotS (G2 SOSNE {9v O0dzaG2YSNX® ! & avYl N
these plans increases over time, plans based on the new network teftikely to become more common.

Market competitiveness

The outcomeswe observedn the SEQ retalil electricity market 2021¢22 are broadly consistent with a
competitive market

1 Prices for residential and small business customers continued to indlie same direction as costs
1 Retailerscontinued to compete on price, mainly through financial incentiveguaranteed discounts.

1 New retail plangnd incentiveemerged, which suggests that retailers also continued to compete by
differentiating their pralucts andailoringthem to customers' preferences and needs.

1 The spread between the lowest and highpkins was still around $200, which is expected to provide
an incentivefor customers to shop around, given the potential savings that can be realised

1 Switchingbetween plansiad beenincreasing sinc202Q;21, but it rose significantlyn the June
quarter of 2022 as the impact of higher wholesale energy costs started to flaughrto customers.

1 Market concentratiorin both theresidential and small business markdecreased further itthe first
three quarters o2021¢22. However, switching activity increased in the June quarter of 2022, mainly
from smaller to larger retailers.

Nonetheless, @mpetition may not be working as effectively as it shofdd all SEQ customersoi@e

customers including vulnerable, inactive and disengaged customensiyfind it difficult to navigate the

market and compare planand are therefore not on the best plan for their circumstancdsere are also

some markefeaturesthat may add complexity, including the large number of retailers and plans to choose

from, the variety of tariffs and differentiated plans, and the additiof financial and noifinancial
AYyOSYyiA@Sas O2yRAGAZ2Y LT FyR 3da N yiSSR RA&O2dzyia:z

Significant issues

The increase in energy costs was the most significant issue impacting the SEQ retail electricity market during
2021c22. International and domestic supplside constraints, coupled with market interventions to
maintain the reliability and security of energy supgheced significant upward pressure on wholesale
electricity prices in thé&lational Electricity MarketNEM. These cst pressurefiave begun to pass through

to retail pricing iNSEQOur assessment shows that:

1 compared to the June quarter of 2022, average market offer bills in the September qua&eg2
increased by 2D% for residential customers and 26.9% for sibaliness customers

1 in contrast to observations of prices in previous yearshe September quarter of 2022, average
market offer bills for both residential and small business flat rate offers were higher than the average
standing offer bills

1 several retders reduced their market presence (by either ceasing to pubplishs surrendering their
licence to operate in the NEM or actively asking customers to switch away).

Nonetheless, we consider customers who stay engaged with the market are best plaged tteef most
competitive offer for theircircumstancesind reduce their electricity bill
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Electricity comparison websites

There arenumerous commercial comparison sites that promise to findhaaperelectricity plan for
customers. However, we share thmncernsof the Australian Energy Market Commission and the
Australian Competition and Consumer Commissiwer the extent to which commercial comparison
websites disclose the range of retailers they represent and the commission arrangements that apply.

Each dectricity retailer operating in SEQ $1# publishall of its plans forresidential and small business
customers ortnergy Made Easya website developed by the AER to help households and small businesses
to compareplans Given that Energy Made Easyree andindependent of commercial third partieand
includesall generally availablelectricity plans we consider the website to ke best andmost reliable

tool available to SEQ customers to analyse, compare and choose electricity plans.

We encouragecustomersto regularly check whether they can find a better deal on Energy Mz
Active customers are likely to pay less thaadtive or disengaged customers.

More information

Enquiries regarding this report can be made by phone on (07) 3222 0555 or througiCthevebsite

Vi


https://www.energymadeeasy.gov.au/
https://www.qca.org.au/contact/
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1.1 Retall electricity market monitoring in south east Queensland

Retail electricity prices for residential and small business customers have been deregulated in
south east Queensland (SEQ) sifdcéduly 2016The Queensland Competition Authority (QCA)
monitorsthe operation of the SEQ retail electricity marketassisthe Queensland Government

to ensure thatlectricity customerscanbenefit from competition irthe market?

In June 2021, He Minister for Energy, Renewables and Hydrogéme Minister) directedusto
monitor andreport onthe operation of the SEQ retailectricity markeffor residential and small
business customers for each financial year from 1 July 2020 to 30 Juné Z@&5market
monitoring report isfor the period from1 July2021to 30 June022.

Electricity customers can be categorised aseagitlarge or small customerdepending on their
annual electricity consumption. Our repddcuses orsmall customers, who are definashder
the National Energy Retail LaMERLRs residential or business customers with an electricity
consumption of lesthan 100 megawatt hour@Wh) per year?

1.2 Standing and market offers

Hectricity retailers operating in SE&e required to provide customer retail services to small
customers undeeither a standard retail contract aa market retail contracf

i Sandard retail contractgstanding offer3 are basic offers with terms and conditions that are
specifiedin the National Energy Retail Rules (NERSR)ce 1 July 2019, retailers have been
required to set standing offer prices at or below the default netudffer (DMO) annual
prices set by the Australian Energy Regulator (AER).

1 Market retail contract§market offerg contain a mininam set of terms and conditions
specifiedin the NERRnd can include other terms and conditions agreed between the
retailerand customef

In our view, standing and market offers should not be compared solely in terms of their price.
Standing offers typically provide more favourable terms and conditions than market offers.
Standing offer customers also receive additional Bgsgncluding access to paper bills at no extra

2 Electricity Competition and Protection Legislation Amendment Act @i} (ECPLA Act), part 3; ECPLA Act Proclamation; ECPLA
(Postponement) Regulation; Electricity Act, section 89B. See also M Baitegulation brings competitive electricity pricing to
SouthEast Queenslanfinedia release], Queensland Government, 1 July 2016.

8 The Minister's letter and direction notice are available onwebsite atSEQ retail electricity market monitoring

4 NERLsection 5National Energy Retail Regulatiorsgction 7. See al€gueensland GovernmenElectricity pricesBusiness
Queensland websiteypdated 1 Jyl 2022, viewed 28July 20221n this report, references to the NERL are also references to the
National Energy Retail Law (QueenslgiERLJ) which includes Queenslarspecific modifications to the NERL.

5 NERL, section 2h simple terms, a standing offer is an offer to supply electricity in accordance with a standard retail contract
and a market offer is an offer to supply electricity in accomawith a market retail contract.

6 NERR, rule 12 and schedul&'he NERBovern the sale and supply of energy (electricity and natural gas) from retailers and
distributors to customers in New South Wales, Queensland, South Australia, Tasmania austithkeA Capital Territoryand
are made by thé\ustralian Energy Market Commission (AEMC) undeN&gL.

7 Competition and Consumer (Industry Cod#ectricity Retail) Regulatio2919(Cth)(Electricity Retail Regulationsection 10;
AERDefault Market Offer Prices 20222 [final determination], 2021

8 NERR, rule 14.



https://statements.qld.gov.au/statements/78246
https://statements.qld.gov.au/statements/78246
https://www.qca.org.au/project/customers/seq-market-monitoring/
https://www.business.qld.gov.au/running-business/energy-business/energy-pricing/electricity-prices
https://www.legislation.qld.gov.au/view/html/inforce/current/act-2014-nerlq
https://www.aer.gov.au/retail-markets/guidelines-reviews/retail-electricity-prices-review-determination-of-default-market-offer-prices-2021%E2%80%9322/final-decision
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cost, better payment terms (which can include bill smoothing) and ongoing certainty of terms (i.e.
retailers cannot change terms or impose restrictions as they can under market copfracts

¢CKS GSMY WaATPENIY2yfe dzZAaASR (2 NBTSNI G2 adlyRAY:
2TFSNE | NB | faz2 2tFa &gmpNBnESeNNBaRe EAY (a brite cohidaratof a Q
service), i KS | 9wQa NBGFAT LINAROAY 3 A yrfepaidrdniiefai2 y 3 dzA F
St SOGNROAGE YINJSGad LYy GKAA NBLRNIS G4KS GSNxya

1.3 Energy Made Easy

To assist small customers to compaitans the AERhas developed a price comparator, which is
available on its Energy Madgasy websité? Retailers have to provide information on each of
their generally available electricity plans on Energy Made Easy in accordance with the AER's retalil
pricing information guideline&. For our analysiswe have obtained data on alectricity plans
available to SEQ customers in 2622 directly from Energy Made Easy.

Given thatEnergy Made Easyindependent oEommerciathird parties and includes all generally
available energylans we consider that website to bthe most importantand reliabletool
available to SEQ electricity customers to analyse, compare and choose electricity plans.
Bycontrast, commercial comparisaites often work on commissiofssed arrangements with
retailers and may therefore not cover all the retailers in the market, nor all the available offers of
the retailers that are included on commercial comparison sites.

1.4 Advice for customers

Customers \wo have not signed a new electricity contract recently may face prices and conditions
that differ substantially from the bills presented in this repoiWe encouragecustomers to
regularly check Energy Made Easy to see whether they can find a betterDdsglite recent
increases in electricity priceagctive customers are likely to pay less than inactive or disengaged
customers'?

The Queensland Government provides the following general advice to customers about how to
engage with the retail electricity mket.*®

9 We acknowledge the difficulty of appropriately quantifying the value of these additional benefits. For more analysisalnghe v
of the differences in the terms and conditions of standing and market offersQ&#Regulated retail electricity prices for
201920[final determinatiorj, 2019,pp 48¢59, and QCARegulated retall electricity prices for 2@22 [final determinaion],

2021, pp 5858. Similarly, the ACCC noted that standing offer contracts have a guaranteed level of consumer protections that
are higher than the required consumer protections in market offer contracts. It believed that consumers may also take comfor
from the governmenset prices that apply to standing offef&CCQnquiry into the National Electricity Markdvlay 2022, p 29).

10 NERL, section 6Znergy Made Easyebsite.

11 AERAER Retail Pricing Information Guidelipession 5.0, 2018, p 8 (clause 23)

12 Data available to the ESC in Victoria showed that during March 2021, three in four customers were not on the cheapest
electricity offer with their current retailer (ESTctorian Energy Magt Update: June 2022021, p 9). This means that 75% of
the customers could have saved by switching to a better plan of their current retailer. And many customers could proleably hav
saved by switching to an even betgian of another retailer. Similar data is not available for SEQ.

13 Summarised fronQueensland Government,ompare and choose elecity retailers Queensland Government website, updated
29 July 2020viewed22 August 2022



https://www.qca.org.au/project/customers/electricity-prices/2019-20-regulated-electricity-prices-for-regional-queensland/
https://www.qca.org.au/project/customers/electricity-prices/2019-20-regulated-electricity-prices-for-regional-queensland/
https://www.qca.org.au/project/customers/electricity-prices/regulated-electricity-prices-for-regional-queensland-2021-22-2/
https://www.accc.gov.au/publications/serial-publications/inquiry-into-the-national-electricity-market-2018-2025/inquiry-into-the-national-electricity-market-may-2022-report
https://www.energymadeeasy.gov.au/
https://www.aer.gov.au/retail-markets/guidelines-reviews/retail-pricing-information-guidelines-2018
https://www.esc.vic.gov.au/electricity-and-gas/market-performance-and-reporting/victorian-energy-market-report?_cldee=dGhvbWFzLmhvcHBsaUBxY2Eub3JnLmF1&recipientid=contact-aade301edee2e811a96a000d3ad1ce3a-259a90ed8eee4665a9fdf8f5b1ee4df6&esid=65c3685c-7dd8-eb11-bacb-002248107c83
https://www.qld.gov.au/housing/buying-owning-home/energy-water-home/electricity/choosing-electricity-retailer
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1.5

Queensland Government advice tmstomers

9 UseEnergy Made Easy compare and choose electricity deals by electricity retailers.
9 Contact your current electricity retailer to ask for a better electricity deal.
TLT 22d20@S I 41 SR 252Ny B Al 2S Na LBRAUINY elkdzz @ 2 dF

authorisation

9 Checkhat the new electricity plan saves you money by comparing condjti \\ vy Y 4 P
benefits and costs (using your current biltlaetailer advice) against N P
other potential plans. ~ -
Read the conditions if you are offered a discount. - ~

. . ” . ~
Check the payment terms for flexible options. V4 N
AR

Check for exit fees.
Use the cooling off period (Ifays) to think about your new contractou can change your mind.

=A =4 =4 a4 -4

Check your electricity contract at least annually and reconsider your plan and check for discour,

Retailers operating in SEQ

We identified 43 retailers onEnergy Made Easwith plans for sall customers in SEQ in
2021¢22 (Tablel), which is one retailer less than in 2@2Q. Five retailers that had plans for
small customers on Energy Madigasy in 20221 did not have plans available 2021¢22.
However, 4 new retailers entered the SEQ market in 2021

i onein the September quarter GEE Energy

i three in the December quarterBrighte Energy, Circular Energy é&rdart Energy
1 none in the March quarter

i1 nonein the June quarter

Of the 43 retailers, 42 retailers provided plans for residential customers, and 34 retailers provided
plans for small busires customersCompared t02020;21, there were2 more retailers that
provided residentiaplans,andthe same number aofetailers providedsmall businesplans

However, ot all retailers haglanspublished in each quarter @021¢22. Across residential @n
small business customer35 retailers hada standing offer and7 retailers(though not exactly
the same retailers who had a standing offead market offers available on Energy Made Easy in
the June quarter 02022
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Tablel Retailers with residentiabnd/or small businesglansin SEQ2021¢22

Introduction

Retailer Plans offered Retailer Plans offered

Residential Small Residential Small
business business
1st Energy Vv Vv LocalityPlanningEnergy Vv V
AGL Vv Vv Mojo Power V V
Alinta Energy Vv Vv Momentum Energy Vv V
Amber Electric \Y \Y Nectrf \V; T
Blue NRG T \% Next Business Energy \Y; \Y;
Bright Spark Power \% \% On by EnergyAustralia Vv T
Brighte Energy \% T Origin Energy \Y; \Y;
Circular Energy vV \% Ovo Energy \Y; T
CovaU \% \Y% People Energy \Y; \Y;
Diamond Energy Vv Vv Powerclub V V
Discover Energy Vv Vv Powerdirect \V \V
Dodo Power & G&s \Y, T Powershophy \Y; \Y;
Electricity in a Box vV Vv QEnergy V V
Elysian Energy \Y, \Y, Radian Enerdy \Y; \Y;
EnergyAustralia vV vV ReAmped Energy V V
Energy Locals vV vV Red Energy vV vV
Enova Energy V V Simply Energy V V
Future X PoweY vV vV Smart Energy vV T
GEE Energy \Y vV Social Energy vV T
GloBird Energy vV T Sumo Power vV vV
Glow Powet V V TangoEnergy vV vV
Kogan Enerdgy vV T

a The applicant foCircular Enerdy a

b The applicant for Dodo Power & Gas's retail authorisation is M2 Energy Pty Ltd.

¢ The applicant for Future X Powersail authorisation is Online Power and Gas Pty Ltd.

d The applicant foGGlow PoweR i@tail authorisationis Energy Services Management Pty. Ltd

e Kogan Energy states on its website that it 'is powebgdPowershop Australia.

f The applicant fob S Getdilauthorisation is Hanwha Energy Retail Australia Pty Ltd

g On by EnergyAustralia isoeandof EnergyAustralia Pty Ltd

h Shell Energy Operations Pty ttinpleted its acquisition éfowershop Australia early2022, and
Poweashopwas tooperate as a wholly owned subsidiary of Shell under the Powershop brand within the Shell

NB G+ At

Menkith e NSkgit Retaih FRyyLtd A &

9y SNHe&

pdzaAy Saa

AY

P dza N £ AL

gKAOK A&

LI R

2 ¥

{KStfQ

i Radian Holdings Pty Lisitrading as Radian Energy

j The applicargfor Simply Enerdy @tail authorisationare IPower Pty Ltd and IPower 2 Pty.Ltd
{2dz2NDOSayY 9y SNHe& al RS 9 IPabécTregiNg bflahtfioSshBrQailess RoaathotisGtanm
applications AER website, n.d

' 9w

Some authorised retailers sell energy under their own name and also own retail 'brands' that sell
energy. For example, Powershapthe energy provider of Kogan Energy, and EnergyAustralia
published planboth under its own name and under On by EnergyAlistr#Ve includesuchretail
Hrand<in ouranalysis in the same way as we include authorised retailers. This is because retail
Wo NI y Rhaveretxillstéategiethat arequite differentto those ofthe authorised retaileand

are likely tohave an impad on competition.

Section 119 of the NEREquires the AER maintain and publish (on its website) a public register
of authorised retailersWe observed that i2021¢22, as in previous yearspme retailersdetails

on the register were not up to dat@he registeralsodid not alwaysreflect changes in ownership
of retailers or identify retailbrands owned by authorised retailer®

14 Shell,Shell completes acquisition of energy retailer, Powershop Audimedia releae], 1 February 2022, viewed 16 May 2022.
15 For more information on retailetswthorisation requirements, see ABRER Retaileruihorisation Guidelingversion 2], 2014



https://www.aer.gov.au/retail-markets/authorisations/public-register-of-authorised-retailers-authorisation-applications
https://www.aer.gov.au/retail-markets/authorisations/public-register-of-authorised-retailers-authorisation-applications
https://www.shell.com/media/news-and-media-releases/2022/shell-completes-acquisition-of-energy-retailer-powershop-australia.html
https://www.aer.gov.au/retail-markets/retail-guidelines-reviews/retailer-authorisation-guideline-december-2014
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1.6 Scope othe report

The scope of the SEQarket monitoring reportfor 202122 isdetermined by the Minister's
direction notice Our reportprovides information on:

i the SEQ retail electricity market, including which retailprovided offers to small customers
in SEQ (chapter 1)

9 annual bills for a typical SEQ customer in 2221as well as a longéerm bill analysis
(chapter2); bills of each quarter (2021¢22, by retailer, argorovided in appendix A

discounts, savings drincentives(chapter 3)

retail fees ¢hapter 4)

trends inweighted billssince 201816 (chapter 5)

customers receiving assistance with electricity ldtapter 6)

new types of retail tariff structures and retail electricity pladsapter7)

the compettiveness of the SEQ retail electricity marketgpter 8)

= =4 =4 -4 -4 -4 -

significant issues that emerged in the marketapter9).

The report includes a separate document with appendices covering, among other issues, the
assumptions we made to calculate annual billsd aadditional information on customers
receiving assistance with their bills.

Our fact sheets summarise the insights of this report and can help customers to understand the
key findings'®

16 QCAMarket monitoring report 202422, QCA website, 2@2



https://www.qca.org.au/wp-content/uploads/2021/06/direction-notice-to-qca.pdf
https://www.qca.org.au/project/customers/seq-market-monitoring/market-monitoring-report-2021-22/
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2.1

211

Key findings

We analysedtanding and market offer bills for the typical SEQ customer, based on the
plans availablen Energy Made Easy and found the following:

1 Market offer prices increased in 20¢22. Some retailers had market offers available ir
the June quarter of 2022 thaesulted in a lower bill for the typical SEQ customer tha
the cheapest plan they had available a year earhliwever the average lowest
market offer bill increased between the June quarters of 2021 and 2022 for most of
tariffs and tariff combinatios that we cover in this report:

For residential customershé average lowest market offer bill increased between
1.9% and 2.7%.

Forsmall business flat rate custometke average lowest market offer bill increase
by 0.5%, while it decreased by 0.3%dmall business time of use customers

The maincause othis increase was the significamgein wholesale electricity prices
during 2@1¢22, which started to flow through to retail prices.

i The cheapest market offer for each tariff and tariff combination le#@ter a
guaranteeddiscountor a financial incentivattached to it in the June quarter of 292
However,some of the cheapest plans had eligibility criteria attached or there were
conditions to obtaining the incentive (such as signing up online)

91 Default market offe{DMO)pricesare set by the Australian Energy Regulator (A&R)
an annual basis and act as a cap on standing offer pribesavierage standing offer bill
decreased considably in the September quarters of 2Q2®20and 2021 as the new
DMO prices were applied, atdirdly changedluring the rest of each financial year.

i  Standing offer bills were generally higher than market offer bills from 206 50
2020z21. However, thisvas not always the case in 2@2R. Aswholesale electricity
costsincreased, some retaileiacreased the prices of their market offersn some
cases substantiallystandirg offer prices, on the other hand, did not rise as wholesale
costsincreased provided that a DMO was in place for that taafftariff combination

QCA methodology

Most common tariffs and tariff combinations

Although retailers have generally continued to offer similar types of tariffs that were available
before deregtation, the distinction between network and retail tariffs has become increasingly
important as the SEQ retail electricity market continues to develop.

Network tariffs

Almost allSEQ residential customem/er 9%6) were on one of the following network téis and
tariff combinations:

i a flat rate tariff
i a combination of a flat rate tariff and a controlled load super economy tariff

1 a combination of a flat rate tariff and a controlled load economy tariff.
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Most SEQ small business customense( 83%) wereon one of the following network tariffs and
tariff combinations:

1 aflat rate tariff

1 atime of use tariff’

Retailtariffs

Retall tariffs available across tiNational Electricity Market (NEM) include block, time of use,
demand, fixed payment and subsdrgn tariffs, as well as tariffs that pass througlinolesale
market spot pricesData on the number of customers on specific plans, and the individual retail
tariff that applies to them, is not generally availabteWhile there is clearly a relationship
between network and retail tariffs, retailers do not have to pass through the network tariff
structure that their customers are on.

ANGEB (i Is affer ®MEBtomers is not only shaped by the structure of its casitsyhich network
costs are one inputhut also by demand and the nature of competitidfor example, a retailer
may offer a simple fixed payment or tariiised plan that has a differently structured distribution
network tariff associated with it. In such a case, the retailer manages the ristiassbwith the
mismatch between distribution network charges and the customer's retail offer in a similar way
as the retailer manages the wholesale market risk for the custdfher.

2.1.2 Typical SEQ customer

2.1.3 Median consumption

We used the same methodology fitris report as in previous yeardhat is, wecalculatedprices

as an annual bill, including goods and services tax (GST), for a customer with a median
consumption leval the 'typical SEQ customeP Table 2shows the median annual consumption
levels ofsmall customers (in kilowatt hours (kWh)Me usedthese consumption levelto
calculate annual billbased on the information webtained from Energy Made Easy on each
standing and generally available market offer SEQ customersincluding (fixed) supgland
(variable) usage chargesn each quarter of 20222

17QCA analysis based on the latest data provided by Eréupublished)These were also the most common tariffs and tariff
combinations that we reported on in ofive previous annual market monitoring reports.

18The Australian Energy Market Commission (AEM@)lightedthat the lack of data on customers amdividual retail tariffs
restricts policyY  { SNEQ FoAfAGe (G2 FaasSaa 6KSGKSNI NBGFAT O2YLISGAGAZ2Y S |
are working in the longerm interest of consumers (AEMZ)19 Retail Energy Competition Revjéimal report], 208, p 54).

19 AEMC2019 Retail Energy Competition Rev]énal report], 208, pp 5&61.

20We usel the median consumption, rather than the average consumption, when caloglaills. While averages are easy to
calculate and interget, they can be heavily influenceohd skewedy a number otigh or low values. For example, the average
consumption may increase substantially if a few customers have an unusually large consumption during the year. However, this
increase in the average consumption will not be representative of the actual consamgdtthe typical customer. The median,
on the other hand, is not influenced by individual ‘outliers' (high or low values). In terms of consumption, it is the gimsum
of the 'middle’ (median) customer on a particular tariff, where half of all othetamers use less electricity than this customer,
and half use more. We consider that the median customer more closely represents the typical SEQ customer.

21The bills do not include the $200 rebate that over 2 million households recei@@P0as part ¢ the Queensland Government's
covid-19 economic relief package (Queensland Governniedty|EL9 household utility relieQueensland Government website,
updated 26 Marclt2021, viewedL1 March 20232, nor do they include th&50 asset ownership divideridat has been
automatically creditedoNB & A RSy (i A | { onbaladyengsiM@N.&and twick ih X020 Queensland Government,
Electricity asset ownership divider@ueenslandsovernment websiteypdated 2L February 2022viewed18 May 2022)
Appendix B (section B.1) provides more details on the plans included in our analysis. The median consumption of SEQ customers
changes over time. In our previous market monitoring reports,based our bill calculations on the latest median consumption
data available at the time. Although median consumption levels have not changed significantly since we commenced monitoring
the market, we have recalculated all the bills from 2¢1% to 2®0¢21 with the latest median consumption data (table 2). This
allows a direct comparison with the bills in 2@22 and a comparison of how the bills have changed over tgeet{ons 2.2.4,
2.3.4,2.4.4,2.5.4, 2.6.4 aagpendix C).



https://www.aemc.gov.au/market-reviews-advice/2019-retail-energy-competition-review
https://www.aemc.gov.au/market-reviews-advice/2019-retail-energy-competition-review
https://www.qld.gov.au/community/cost-of-living-support/concessions/energy-concessions/covid-19-household-utility-relief
https://www.qld.gov.au/community/cost-of-living-support/concessions/energy-concessions/asset-ownership-dividend

Queensland Competition Authority Annual bills

Table2 Median annual consumption most common tariffs and tariff combinations

Customer type Tariff / tariff combination Median consumption
peryear (kWh)

Residential Flat rate(tariff 11 / T8400) 4,144

Flat rate(tariff 11 / T8400) 5,666

+ Controlled load super economytariff 31 / T9000)

Flat rate(tariff 11 / T8400) 5,574

+ Controlled load econon®y(tariff 33 / T9100)
Small business Flat rate(tariff 20 / T8500) 4,465

Time of usédtariff 22 / T8800) 11,544

a Controlled load super economy is permanently available for a minimum of 8 hours per day, during time periods
set at the absolute discretion of Energex.

b Controlled load economy is permanently available for a minimum of 18 hours per day, during tioas peri
setat the absolute discretion of Energex.

Note: The parts ibrackets indicate the retail tariff, followed by the underlying network tariff.

Sources: Energeknergex Network Tariff Guide,July 2021 to 30 June 202021, p 25Energex, unpublished

median consumption data f@02Q;21.

Asthe bills in this report are calculated based on retailers' piaralableon Energy Made Easy in
2021¢22, they do not reflect theactual electricity bills customers in SEQ paid during R(Z2.
Individual customersnay still be on older plans that were published in previous years and their
consumption may also hawtffered from the median consumption Fable 2

Consumption is likely to be hightar residential customersvho worked from homemore often,

and lower forsmall business custometisat adjustedthe way they operatelue to covidl9. We

note that small business consumption is lower than in previous years. The AER acknowledged that
lockdown measures may continue to be employed to stop the spread of €i8;iéind that even
without further lockdowns, it is unlikely to see a full return to previous consumption trends as
home-based work becomes standard practice for some peéple.

Residential versus small business consumption

Small customers are defined by the National Energy Retail Law (NERL) as those consuming less
than 100MWh of electricity per yeaf? However, in terms of consumption levels and patterns,

small business customeiare more diverse than residential customers. The type of business can
have a material impact on consumptitoo. For example, a small offide&sed business operating

during standard business hours will have a different consumption level and patbean
restaurant that is open seven days a week with peak operating hours during the e¥&ning

22 AERPefault Market Offer pricesOptions Paper on the methodology to be adopted for the 2222letermination
(andsubsequent yearsp021, p 65. In addition, we note that, at the network leveia$t business basic meter customers
consuming more than 20 MWh pgearwere reassigned from the small business flat rate tariff (tariff 8500) to the small
business wide inclining fixed tariff (tariff 6000) from 1 July 2020

2NERL, section 5; National Energy Retail Regulations, secBomé jurisdictions haveetdifferent consumptiorthresholds from
that specified in theNERL. For exampkenall electricity customerns South Australiare those consuminfgssthan 160 MWh
per year whilein Tasmanidhe threshold is 150 MWh per yehERState of the energy market 2022021, p 243)

24 ACCCRestoring electricity affordability and Australia's competitive advanffigal report], 2018, pp 337338;Energy
Consumers Australi@nalysis of small business retail energy bills in Ausffimial report, prepared by Alviss Consultingth
Energy Consumers AustrdliBecember2021, p5. The AER used a substantially higher annual usage of 20,000 kWh for small
business flat rate customers in its default market offeterminations for 201820, 202021 and 202%22. In its 202223
determination the AER decided @dopt a 10,000 kWh benchmark for small businesstomersas it considered this
benchmark to benore representative than the previolmnchmark 020,000 kWiper year(AERDefault market offer prices
202223 [final determination], 2022, pp 2, 51)



https://www.energex.com.au/home/our-services/pricing-And-tariffs/pricing-publications
https://www.aer.gov.au/retail-markets/guidelines-reviews/default-market-offer-prices-2022%E2%80%9323/aer-position
https://www.aer.gov.au/retail-markets/guidelines-reviews/default-market-offer-prices-2022%E2%80%9323/aer-position
https://www.aer.gov.au/publications/state-of-the-energy-market-reports/state-of-the-energy-market-2021
https://www.accc.gov.au/publications/restoring-electricity-affordability-australias-competitive-advantage
https://energyconsumersaustralia.com.au/publications/sme-retail-tariff-tracker-final-report-december-2021
https://www.aer.gov.au/retail-markets/guidelines-reviews/default-market-offer-prices-2022%E2%80%9323
https://www.aer.gov.au/retail-markets/guidelines-reviews/default-market-offer-prices-2022%E2%80%9323

Queensland Competition Authority Annual bills

2.1.4 Identification of controlled load tariffs

Someretailerspublishedresidential plans with controlled load tariffs on Energy Made Eathein
past few yearghat did not clearlyspecify whether the controlled load tariff was economy or
super economyln those cases, avgenerallyincluded the controlled load plansn our bill
calculations foboth the residential flat rate with controlled load economy and super economy
tariff combinations®®

We consider that the prevalence of controlled load plans without a clear economy or super
economy designation suggests that retailarg increasingly likely to charge the same price for
economy and super economy controlled lo&de discussed in oupreviousmarket monitoring
reports how prices on the economy and super economy controlled load tariffs had converged in
recent years, and particularly since thefault market offer (DMO)as introducedn July 20196

Although there aréwo separate controlled load tariffs commonly used by residential customers
in SEQthe AER only setene DMO annual price for the residential with controlled load tariff in
SEQ. EnergyAustralia had submitted (to AR that a single DMO for controlletbad would
require retailers to allocate peak usage rates across a fixed amount of consumption, and would
therefore have the unintended consequence of flattening both controlled loads into a single
price, which in turn would remove any intended pricinqnaig’

We also note thatetailersdid not apply a consistent approach to publishing plans with controlled
load tariffs on Energy Made Eamyd used different terms to describe the controlled load tariffs
of their plans?® In our view,there are opporturties to makedefinitions and explanatory text
clearer with respect to whiclkontrolled load tariffapplies. This would assist SEQ customers to
understand and compare plans with one or more controlled load tariffs.

2.1.5 Bills for each quarter, consolidated fingis and longeterm trends

In this chapter, we present our consolidated findings for R22 and provide a longeterm bill
analysis. We assess the bills in the June quarter & @6@ compare them to the bills in the June
guarter of 202 to assess how the bills changed within a year. We also compare and assess the
bills in each quarter of 202,22 against the trends since 20456 to put the recent bills into a
longerterm context. Detailed tables with bills for each quarter of 2622, and for each retailer,

are included in appendix All bill values have been rounded to the next dollar.

2.1.6 Datases

For stakeholders seeking more detail and/or wishing to calculate bills based on different
consumption levels (such as for small business tariffs), datasets with the plans we used in our
analysis are available saquest Table 3hows how stakeholders caalculate annual bills.

251n our marke monitoring report for 201820, we noted that GloBird Energy published flat rate with controlled load plans on
Energy Made Easy for the first time in the June quarter of 282@ve could not clearly identify the tariff combination based on
information awilable on Energy Made Easy, we excluded these plans from our analysis of residential with controlled load
economyandsuper economy plan@CASEQ retail electricity market monitoring 2@29, 2020, pp 13, 1)7

26 This trend became apparent when we calculated bills for both controlled load tariffs with the same (DMO) consumption level
from 201516 to 202A¢22. As the bills for residential flat rate plans with a controlled load tariff are based on the median
consumpton of the typical SEQ customer, which is different for the two controlled load tariffs, the graphs in chapter 2 do not
reveal this convergence of prices to the same extent as using the DMO consumptiqséevalsdQCASEQ retall electricity
market monitoring 201820, 202Q pp 163164, QCASEQ retall electricity market monitoring 2@2@, 2021, p 10.

27 EnergyAustraliassubmission to the AERefault Market Offer Prices 20420 [draft determination], 20 March 2019, p 5;
EnergyAustralissubmission to the AERefault Market Offer Prices 2021 [draft determination],13 March 2020, p 9.

28 |n appendix Bsection B6), we documenthe variousways in which retailers have described their controlled load taoiffs
Energy Made Ea®n plans for SEQustomers.



https://www.qca.org.au/project/customers/seq-market-monitoring/market-monitoring-reports-2019-20/
https://www.qca.org.au/project/customers/seq-market-monitoring/market-monitoring-reports-2019-20/
https://www.qca.org.au/project/customers/seq-market-monitoring/market-monitoring-reports-2019-20/
https://www.qca.org.au/project/customers/seq-market-monitoring/market-monitoring-report-2020-21/
https://www.aer.gov.au/retail-markets/guidelines-reviews/retail-electricity-prices-review-determination-of-default-market-offer-prices/draft-decision
https://www.aer.gov.au/retail-markets/guidelines-reviews/retail-electricity-prices-review-determination-of-default-market-offer-prices-2020-21/draft-decision
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Table3 Calculation of annual bills

Supply costs gl  Cost of electricity consumedgd  Recurring fef Incentives B GST
ICES and discounts

daily supply charge usage charge x customer's where where 10%
x 365.25 days annual consumption level applicable applicable

2.2 Residential flat rate offers

2.2.1 Bills in June quarter 2@2

In the June quarter of 2@2 40 retailers had plans for the residential flat rate tariff on Energy
Made Easy and of these retailers34 had a standing offer ang4 had at least one market offer.
Figure I1shows the bills, by retailer, for a typical SEQ custome

Figurel Annual Glls for a typical SEQ residential flat rate customer, June quarter202
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Notes: Retailers are arranged according to their lowest market offer bill (in ascendiny. dbiokeevery retailer

had both standin@nd market offersA table with detailed bills, by retailer, is included in appendix A (section A.2.4).
The axis has been broken twice to include retailers with substantially larger bills.

Sources: Energy Made Easy; QCA analysis.

With a few exceptions, arket offer bills were lower than standing offer bills. In the June quarter
of 2022, for a typical SEQ customer on a residential flat rate tariff:

i standing offer bills ranged froml®76 (Glow Powe) to $1,362(SumoPowel)
1 market offer bills rangefrom $605(Simply Energyto $3,187 (GldBird Energy.

{ AYLX &8 QYIS ¥RPBYO 15% offkets, which resulted in the lowest market offer

bill, had a guaranteed 15% discount off the bill attachadda $300 credit \as applied to the

first bill. In addition, customers received \drtual Power Plant (VPRpmmunity credit of
approximately $20 per montiHowever, customers were required to haveolar PV system (with

a minimum 3kW inverter sizgndan energy storagedsa i SY 2y {AYLX & 9y SNHe&Q
systems installed atheir premises.Customers also had to have an available, continuau

reliable internet connection to which their energy storage system was connected (excluding
satellite NBN and 3G/4G inteehconnectionsy?

29 Simply Energglso hadQLD Simply New VPP 15% off glenis available in the March and June quarters of 2022, which resulted
in a negative annual bill @$855with the inclusion of a ew battery subsidyof $2000that was attached as an incentiiacl

10
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The lowest market offer that did not require customers to make any upfront investments was
I D[ \ae Saver (Westpac Customert)ew AGL Customers Oryan (872), which was
available to Westpac credit or debit customéishere AGLoperates in Metro areas only
Customers had toeceive bills and other accoun¢lated communications via emailhe plan had

two incentives attached abonus $150ligital Mastercardf customers remained with AGL for at
least 30 days from sigap, and a$75 sigrup creditthat appeaed on the first bill.

Some retailers had residential flat rate market offers available in the June quarter of 2022 that
resulted in substantially higher bills than those ireyious years. The main reason for this
increase was the significant increase in wholesale electricity prices during2Zf)2thich started

to flow through to retail prices paid by consumekowever,not all retailers were impacteth

the same way and athe same time due to their differenisk management approaels and
exposureto the spotwholesale electricitynarket. Standing offer prices, on the other hand, did
not see the same increase, as the price retailers can charge standing offer customeyeid ca
by the DMO

2.2.2 Change from June quarter 2D® June quarter 202

2.2.3 Increase in number of retailers

From the June quarter of 2@20 the June quarter of 22 the number of retailers with plans for
residential flat rate customers increased dyto 40. Inthe June quarter of 2QR, 38retailers had
plans for residential flat rateustomerson Energy Made Easyand of these31 had a standing
offer and34 had at least one market offéf.We note that3 more retailers 84) had a standing
offer available in thelune quarter of 202, and34 retailers had at least one generally available
market offer for SEQ customershe same number of retailers &sthe June quarter of 202

Increase in lowest market offer bill

The average lowest market offer bill increased (824 from the June quarter of 20241,124 to
the June quarter of 202g51,146), based on the plans retailers had availablerésidential flat
rate customersn those two quarters! Nonetheless some retailers had cheaper market offers
available in the June quarter of 2022 than a year before. Figsteo®s the percentage change
in each retailer's lowest residential flat rate market offer bill from the June quarter df @0the
June quarter of 202

GST, applied to the first bitr after Simply Energyeceived the requireénergy storage system information, whichever was
later). We excluded these plans from our analysis, as the inclusion of plans with negative bills would have substantially distorted
our average bill calculations and our analysis d@ia G KI G ¢SNBS WwWaSySNIrftfte I @rAatlrofSQ (2 (K
that these plans were only available to customers who made a significant upfront investment by installing a Tesla P@arerwall
more information, see Simply Energyirtual Power Plant Energy Ple@imply Energy website,d., viewed 26 August 2022)
30 QCASEQ retail electricity market monitoring 2@2Q, 2021, p11.
31\We have recalculated the bill valsdérom theprevious yeawith the consumption level in tablet® allow a direct comparison.
/ Klyasa Ay NBGUGFATSNERQ t26S5ad Y NJ 22 a2 #hand Mappendiiaactioh N2.5J. |j dzl NI S NJ
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https://www.simplyenergy.com.au/residential/energy-efficiency/simply-vpp/new-solar-battery/smart-energy-answers
https://www.qca.org.au/project/customers/seq-market-monitoring/market-monitoring-report-2020-21/
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224

Figure2 Change in lowest market offer bill for SEf@sidential flat ratecustomers, by retailer,
Junequarter 2021 to June quarter 202
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Note: Noteveryretailer had market offers in both quartars3 retailers did not have any in the June quarter of
2021, and3retailers did not have any in the June quarter of202
Sources: Energy Made Easy; QCA analysis.

Residential flat rate customers on a standing offer could generally have reduced their bill by
switching to a market offer. As figure 2 shows, many customers maréet offer could have
saved too, if they had switched to one of the cheaper market offers available inc2021
However, sme of the lowesipriced market offers had eligibility criteria attached (such as Simply
EnergR a L3ed sédlion 2.2.1yhich means that those plans could not be accessed by all
customers.Customers are advised to carefully check if a cheaper market offer has terms and
conditions attached to accessing an incentive or a discount

Longerterm trends

Figure 3shows the trendn residential flat rate standing and generally available market offer bills
between 201516 and 202¢22.

Figure3 Average annual bills for a typical SEQ residential flat rate customer, 20650
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Notes: Annual bill for each quarter, based on median consumptiomesidential flat rate customer (table 2).
Atable with bill values for each quarter is available in appendix C.
Sources: Energy Made Easy; QCA analysis.
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2.3
231

The average market offer Hillfor the typical SEQ custometrended downwards following
Alinta Energy's entry into the SEQ market in August 2B8bWever, his trenddid not continue

in 2021L¢22 as wholesale electricity costs increased substantially and startédnslate into

higher retil prices In the past year (Jurguarter of 202 to June quarter of 202):

i the average highest market offer hiticreasedoy 15.2%6

i the average lowest market offer hificreasedby 1.9%.

The average standing offer bilfor the typical SEQustomen trended downwards following the
introduction of the DMO on 1 July 201%eTaverage standing offer bill declined by 12.1% in the
September quarter of 201%nd firther decreases occurred in the September quarters of 2020
and 2021 after the DMO mes for 202921 and 202&22 came into effectDuring the remainder

of each financial year, residential flat rate standing offer prices did not change.isithe DMO
puts a cap on standing offer pricabe average standing offer bill did not rise in 2622 along
with rising wholesale electricity costs.

Residential flat rate offers with controlled load super economy

Bills in June quarter 2@2

In the June quarter of 2@ 39 retailers had plans on Energy Made Easy that combined a
residential flat rate taff with a controlled load super economy tarifind of these retailers31

had a standing offer an83had at least one market offeEigure 4hows the bills, by retailer, for

a typical SEQ customer.

Figure4 Annual hlls for atypical SEQ residential flat rate with controlled load super
economy customer, June quarter 282
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Notes: Retailers are arranged according to their lowest market offer bill (in ascendiny Natezvery retailer had
both standing and marketffers. A table with detailed bills, by retailer, is included in appendix A (sectof).A.
Theaxis has been broken twiteinclude retailers with substantially larger hills

Sources: Energy Made Easy; QCA analysis.

With a few exceptions, arket offer blls were lower than standing offer bills. In the June quarter
of 2022, for a typical SEQ customer on this tariff combination:
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i standing offer bills rangeftom $1,509 (Circular Energyto $1,611(SumoPowe)
1 market offer bills rangeérom $814(Simply Eargy) to $4,144(GloBird Energy

{ AYLX &8 QYIS ¥RPBYO 15% offkens which resulted in the lowest market offer

bill, had a guaranteed 15% discount off the bill attached as well as a $300 credit that was applied

to the first bill. Inaddtion, customers received a VPP community credit of approximately $20 per
month. However, customers were requiréd havea solar PV system (with a minimum 3kW

inverter size)as wellas- y Sy SNHe& ad2Nr3S adeaidsSy 2y {AYLX @&
installed attheir premisesCustomers alspequiredan available, continuous and reliable internet
connection to which their energy storage system was connected (excluding satelliteaidBN

3G/4G internet connectionsy

The lowest market offer that did not require customers to make any upfront investments was
I D[ \Malae Saver (Westpac Customerdjew AGL Customers Omian ($1,073), which was
available to Westpac credit or debit custems Where AGL operates in Metro areas ddly
Customers had toeceive bills and other accoun¢lated communications via emailhe plan had

two incentives attached abonus $150igital Mastercardf customers rerained with AGL for at
least 30 days fromign-up, and a$75 sigaup creditthat appeaed on the first bill.

Some retailers had market offeror residential flat rate with controlled load super economy
customersavailablein the June quarter of 2022 that resulted in substantially higher bills than
those in previous yearsThe main reason for this increase was the significant increase in
wholesale electricity prices during 2022, which started to flow through to retail prices.
However, not all retailers were impacted in the same way and at theestamme, due to their
different risk management approaches and exposures to the spot maskading offer prices,

on the other hand, did not see the same increase, as the price retailers can charge standing offer
customers is capped by the DMO.

2.3.2 Change frmn June quarter 20Pto June quarter 202

2.3.3 Increase in number of retailers

From the June quarter of 2021 to the June quarter of 2022, the number of retailers with plans for
customers on this tariff combination increased by 3, to 39. In the quager of 2021, 36etailers

had plans on Energy Made Easy for customers on this tariff combinadiod of these, 27 had a
standing offer and 31 had at least one market offewe note that 4 more retailers (31) had a
standing offer available in the June quarter of 2022, and 33 retailers had at least one generally
available market offer for SEQ custome® more than in the June quarter of 2021.

Increasdan lowest market offer i

The average lowest market offer bill increase®bgp6 from the June quarter of 202%1,329 to
the June quarter of 202¢$1,365, based on the plans retailers had availablerémidential flat
rate with controlled load super econongustomersin those two quarters3* Nonethelesssome

32 Simply Energglso hadQLD Simply New VPP%4Bff eleplans available in the March and June quarters of 2022 that resulted in
a negative annual bill @$646with the inclusion of a ew battery subsidyof $2000that was attached as an incentiji@cl GST,
applied to the first billpr after SimplyEnergyreceived the require@nergy storage system information, whichever was later)
We excluded these plans from our analysis as the inclusion of plans with negative bills would have substantially distorted ou
average bill calculations and our anahy&i¥ LINA OSa (GKI G ¢gSNB w3aSySNrtfte | GLrAtloftSQ G2
that these plans were only available to customers who made a significaftoopinvestment by installing a Tesla Powerwall
(see Simply Energyirtual Power Plant Energy Ple&8imply Energy website,d., viewed 26 August 2022)
33 QCASEQ retail electricity market monitoring 2@2Q, 2021, p 13
34\We have recalculated the bill valsdérom the pevious yeawith the consumption level in tablet® allow a direct comparison.
/ Klyasa Ay NBGUGFATSNRQ t26S5ad Y NJ 22 a2 #hand Mappendii(aactioh NB.SY. |j dzl NI S NJ
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Annual bills

retailers had cheaper market offers available in the June quarter of 2022 than a year before.
Figure 5shows the percentage change in each retailer's lowest market offer bill for this tariff
combination from the June quier of 2021 to the June quarter of 202

Figure5 Change in lowest market offer bill for SEQ residential flat rate with controlled load
super economy customers, by retailer, June quarter 2@@ June quarter 202
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Note: Noteveryretailer had market offers in both quartarst retailers did not have any in the June quarter of
2021, and2 retailers did not have any in the June quarter of202
Sources: Energy Made Easy; QCA analysis.

Residential flat rate with controlled load per economy customers on a standing offer could
generally have reduced their bill by switching to a market offer. As fiushows, many
customers on a market offer could have saved too, if they had switched to one of the cheaper
market offers availableni 202X%22. However, some of the lowepticed market offers had
eligibility criteria attached (such as Simply Energy; see sect®h)2which means that those
plans could not be accessed by all customé&gstomers are advised to carefully check if a
cheaper market offer has terms and conditions attached to accessing an incentive or a discount

Longerterm trends

Figure Gshows the trend in residential flat rate with controlled load super economy standing and
generally available market offer bills betwe201%16 and 202¢22.
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Figure6 Averageannualbills for a typical SEQ residential flat rate with controllémhd super
economycustomer, 201§16 to 2024¢22
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Notes: Annual bill for each quarter, based on median consumptiorresfidential flat rate with controlled load
super economy customer (table 2). A table with bill values for each quarter is available in appendix C.
Sources: Energy Made Easy; QCA analysis

The average market offer Hillfor the typical SEQ custometrended downwards following
Alinta Energy's entry into the SEQ market in August 2Bbwever, his trenddid not continue
in 2021L¢22 as wholesale electricity costs increased substantially asdesk to translate into
higher retail pricesln the past year (Jurguarter of 202 to June quarter of 202):

1 the average highest market offer biicreasedoy 15.7%
i the average lowest market offer biticreasedby 2.7%.

The average standing offedlbi for the typical SEQ custometrendeddownwards following the
introduction of the DMO on 1 July 201%he average standing offer bill declineg 9.5% in the
September quarter of 201%nd firther decreases occurred in the September quarters of 2020
and2021 after the DMO prices for 20221 and 202&22 came into effectDuring the remainder

of each financial year, there was not much change in standing offer pAiseee DMO puts a cap
on standing offer priceghe average standing offer bill did noteig 202%22 along with rising
wholesale electricity costs.

Residential flat rate offers with controlled load economy

Bills in June quarter 2@2

In the June quarter of 2@ 32 retailers had plans on Energy Made Easy that combined a
residential flat rate tariff with a controlled load economy tarifind of these retailer27 had a
standing offer an®8 had at least one market offeEigure 7shows the bills, by retailer, for a
typical SEQ customer.
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Figure7 Annual hlls for a typical SEQ residential flat rate with controlled load economy
customer, June quarter 2@2
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Notes: Retailers are arranged according to their lowest market offer bill (in asgesrdier). Not every retailer had
both standing and market offers. A table with detailed bills, by retailer, is included in appendix A &Gectipn
Theaxis has been broken twite include retailers with substantially larger hills

SourcesEnergy Made Easy; QCA analysis.

With a few exceptions, arket offer bills were lower than standing offer bills. In the June quarter
of 2022, for a typical SEQ customer on this tariff combination:

1 standing offer bills rangefilom $1,494 (Glow Powey to $1,598 (SumoPowe))
1 market offer bills rangedfom $800(Simply Energyto $4,085 (GloBird Energy

{AYLX & 9ySNHe&Qa v][5 { A Yudichresultedinthe lowestmatketoffleF ¥ St S
bill, had a guaranteed 15% discount off the bill attached/als as a $300 credit that was applied

to the first bill. In addition, customers received a VPP community credit of approximately $20 per

month. However customers were required to hava solar PV system (with a minimum 3kW

inverter size)as well asan elSNH& a0 2N} 3S a2dadsSy 2y {AYLX & 9y
installed attheir premises.Customers also had to have an available, continuous and reliable

internet connection to which their energy storage system was connected (excluding satellite NBN

and 3G/4G internet connectionsy

The lowest market offer that did not require customers to make amnyrapt investments was
I D[ \alae Saver (Westpac Customerd)ew AGL Customers Onian (#,060), which was
available to Westpac credit or debitustomersWhere AGL operates in Metro areas ddly
Customers had toeceive bills and other accountlated communications via emailhe plan had
two incentives attached abonus $150ligital Mastercardf customers rerained with AGL for at
least 30 dayfrom sigrup, and a$75 sigrup creditthat appeaed on the first bill.

Some retailers had market offers for residential flat rate with controlled load economy customers
available in the June quarter of 2022 that resulted in substantially higher bilts tti@se in

35 Simply Energglso hadQLD Simply New VPP 16¢ffelecplans available in the March and June quarters of 2022 that resulted in
a negative annual bill @$660 with the inclusion of a ew battery subsidyof $2000that was attached as an incentiji@cl GST,
applied to the first billpr after SimplyEnergyreceived the require@nergy storage system information, whichever was later)
We excluded these plans from our analysis as the inclusion of plans with negative bills would have substantially distorted ou
average bill calculations and our anahy®i¥ LINA OSa (GKI G ¢SNB w3aISySNrtfte | GrAtloftsSQ G2
that these plans were only available to customers who made a significainbopinvestment by installing a Tesla Powerwall
(see Simply Energyirtual Power Plant Energy Ple8imply Energy website,d., viewed 26 August 2022)
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previous yearsThe main reason for this increase was the significant increase in wholesale
electricity prices during 20222, which started to flow through to retail prices. However, not all
retailers were impacted in the same way and at thensatime due to their different risk
management approaches and exposures to the sgmblesale electricitynarket. Standing offer

prices, on the other hand, did not see the same increase as the price retailers can charge standing
offer customers is cappeay the DMO

2.4.2 Change from June quarter 2D0® June quarter 202

2.4.3 Samenumber of retailers

From the June quarter of 2Q20 the June quarter of 2@ the number of retailers with plans for
customers on this tariff combinatioremained the same at 32n the dine quarter of 202, 32
retailers had plans on Energy Made Easyct@mtomers orthis tariff combination and of these,
23had a standing offer an2i9 had at least one market offéf.We note that4 more retailers 27)
had a standing offeavailable in the June quarter of 2B2and 28 retailers had at least one
generally available market offer for SEQ custometdessthan in the June quarter of 202

Increasan lowest market offer bill

The average lowest market offer bill increase®@§6from the June quarter of 202%1,316 to

the June quarter of 202851,350 based on the plans retailers had availablerfsidential flat

rate with controlled load economyustomersin those two quarters’ Nonetheless some
retailers had cheaper marketffers available in the June quarter of 2022 than a year before.
Figure 8shows the percentage change in each retailer's lowest market offer bill for this tariff
combination from the June quarter of 2020 the June quarter of 2(2

Figure8 Change in lowest market offer bill for SEQ residential flat rate with controlled load
economy customers, by retailer, June quarter 20® June quarter 202
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Note: Noteveryretailer had market offers in both quartar® retailers did not have any in the June quarter of
2021, and3 retailers did not have any in the June quarter of202
Sources: Energy Made Easy; QCA analysis.

Residential flat rate with controlled load economy customers on a standing offer could generally
have reduced their bill by switching to a market offer. As figdishows, many customers on a
market offer could have saved too, if they had switched to oh¢éhe cheaper market offers

36 QCASEQ retail electricity market monitoring 2@2Q, 2021, p 16
37We have recalculated the bill valsdérom the previous yeamith the consumption level in tablet® allow a direct comparison.
/ KIlyasa Ay NBGUGFATSNERQ t26S5ad Y NJ 22 a2 #hand Mappendii(aactioh NBSJ. |j dzl NI S NJ
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24.4

2.5
251

available in 202422. However, some of the lowepticed market offers had eligibility criteria
attached (such as Simply Energy; see sectiériR.which means that those plans could not be
accessed by all customefBustomersre advised to carefully check if a cheaper market offer has
terms and conditions attached to accessing an incentive or a discount

Longerterm trends

Figure 9shows the trend in residential flat rate with controlled load economy standing and
generally agilable market offer bills between 20456 and 202¢22.

Figure9 Averageannualbills for a typical SEQ residential flat rate with controlled load
economy customer, 201816 to 202122
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Notes: Annual bill for each quarter, based on median consumptiorresidential flat rate with controlled load
economy customer (table 2). A table with bill values for each quarter is available in appendix C.
Sources: Energy Made Easy; QCA analysis.

The average market offer bill for the typical SEQ custometrended downwards following
Alinta Energy's entry into the SEQ market in August 28bwever, his trenddid not continue
in 2021.¢22 as wholesale electricity costs increased substantially and staotédinslate into
higher retail pricesln the past year (June quarter of 20 June quarter of 202):

1 the average highest market offer bificreasedoy 13.9%
i the average lowest market offer biticreasedby 2.6%.

The average standing offer bilfor the typical SEQ custometrendeddownwards following the
introduction of the DMO on 1 July 201Bhe average standing offer bill declined by 12.3% in the
September quarter of 201%nd firther decreases occurred in the September quarters of 2020
and 202lafter the DMO prices for 202@1 and 202¢22 came into effectDuring the remainder

of each financial year, standing offer prices did not change misithe DMO puts a cap on
standing offer pricesthe average standing offer bill did not rise in 2§22 along with rising
wholesale electricity costs.

Small business flat rate offers

Bills in June quarter 2@2

In the June quarter of 2@ 33retailers had small business flat rate plans on Energy Mada Easy
and of these retailers27 had a standing offer an@d9 had at least one market offeFigure 10
shows the bills, by retailer, for a typical SEQ customer.
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2.5.3

Figurel0 Annual Llls for a typical SEQ small business flat rate customer, June quarte? 202
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Notes: Retailers ararranged according to their lowest market offer bill (in ascending grdémt every retailer

had both standing and market offer&table with detailed bills, by retailer, is included in appendix A (section A.5.4).
The axis has been brok&minclude retders with substantially larger bills

Sources: Energy Made Easy; QCA analysis.

Market offer bills were generally lower than standing offer bills. In the June quarter & &2
a typical SEQ customer on a small business flat rate tariff:

9 standing offer bills rangefilom $1,385(Sumo Poweérto $1,938(ReAmped Energy
1 market offer bills rangeftom $1,230(Simply Energyto $,650(Blue NR&

Simply Energ® QLD Business Saver 22%ptdin, which resulted in the lowest market offer bhill,
had a guaranteed discount of 22% off the bill attached. The plan had no eligibility criteria attached.

Some retailers hadmall businesflat rate market offersavailable in the June quarter of 2022
that resulted in substantially higher bills than those neyious yearsThe main reason for this
increase was the significant increase in wholesale electricity prices during22)2dhich started

to flow through to retail prices. However, not all retailers were impacted in the same way and at
the same time duedo their different risk management approaches and exposures to the spot
wholesale electricitynarket. Standing offer prices, on the other hand, did not see the same
increase as the price retailers can charge standing offer customers is capped by the DMO

Change from June quarter 2Q20 June quarter 202

Increase in number of retailers

From the June quarter of 2020 the June quarter of 2@ the number of retailers with small
business flat rate plans increased yto 33. In the June quarter of 20231 retailers had small
business flat rate plans on Energy Made Eaamyd of these, Z had a standing offer and7zhad

at least one market offe¥® The same number aktailers 7) had a standing offer available in
the June quarter of 202 and29retailers had at least one generally available market offer for
SEQ customers2 more than in the June quarter of 202

38 QCASEQ retail electricity market monitoring 2@20, 2021, p 20
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Increasan lowest market offer bill

The average lowest market offer bill increasedif6 from the June quarter of 2021 ($1,406) to
the June quarter of 2022 ($1,413ased on the plans retailers had available $orall business
flat rate customers in those two quartef$ Nonetheless, someetailers had cheaper market
offers available in the June quarter of 2022 than a year beféigure 11shows thepercentage
change in each retailey lowestmarket offer bill for customers osmall business flat rate offers
from the June quarter of 202tb the June quarter of 2022

Figurell Change in lowest market offer bill for SEQ small business flat rate customers,
by retailer, June quarter 202to June quarter 202
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Note: Not every retailer had market offers in both quasteb retailers did not have any in the June quarter of
2021, and3 retailers did not have any in the June quarter of202
Sources: Energy Made Easy; QCA analysis.

Small businesHat rate customers on a standing offer could generally have reduced their bill by
switching to a market offer. As figudel shows, many customers on a market offer could have
saved too, if they had switched to one of the cheaper market offers availab02122.
However customers are advised to check if a cheaper market offeehgibility criteria attached

or if there areterms and conditions to accessiagincentiveor a discount

2.5.4 Longerterm trends

Figure 1Zhows the trend in small businesstftate standing and generally available market offer
bills between 201§16 and 202¢22.

39\We have recalculated the bill valsdérom the previous yeawith the consumption level in tablet® allow a direct comparison.
/ Klyasa Ay NBGUGFATSNRQ t26S5ad Y N 22 a2 #hand Mappendiiaactioh NB.SY. |j dzl NI S NJ
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Figurel2 Averageannualbills for atypical SEQ smaliusinesdlat rate customer, 201516 to

2021¢22
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Notes: Annual bill for each quarter, based on median consumptiosrofl business flat rate customer (table 2).
A table with bill values for each quarter is available in appendix C.
Sources: Energy Made Easy; QCA analysis.

The average market offer Hillfor the typical SEQ custometrended downwards following
Alinta Energy's entry into the SEQ market in August 28bWever, his trenddid not continue

in 2021L¢22 as wholesale electricity costs increased substantially and started to translate into
higher etail prices In the past year (Jurguarter of 202 to June quarter of 202):

i the average highest market offer Liticreasedby 6.9%
i the average lowest market offer bificreasedby 0.5%.

The average standing offer bilfor the typical SEQ custonetrendeddownwards following the
introduction of the DMO on 1 July 201%he average standing offer bill declined®$6 in the
September quarter of 2019, and further decreases occurred in the September quarters of 2020
and 2021 after the DMO prices fod20¢21 and 202¢22 came into effectDuring the remainder

of each financial year, standing offer prigenerallydid not change muchAs the DMO puts a

cap on standing offer priceshe average standing offer bill did not rise in 2622 along with
risingwholesale electricity costs.

Small business time of use offers

Bills in June quarter 22

In the June quarter of 2@2 29 retailers had small business time of use plans on Energy Made
Easy and of these retailer2had a standing offer an2i7 had at least one market offeFigure
13shows the bills, by retailer, for a typical SEQ customer.
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2.6.2

2.6.3

Figurel3 Annual bills for a typical SEQ small business time of use customer, June quart2r 202
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Notes: Retailers are arranged according to their lowest market offer bill (in ascending order). Not every retailer had
both standing and market offers. A table withtdiled bills, by retailer, is included in appendix A (section A.6.4).
Sources: Energy Made Easy; QCA analysis.

Market offer bills were generally lower than standing offer bills. In the June quarter @f &ir2
a typical SEQ customer on a small businese of use tariff:

1 standing offer bills rangeflom $2,869 (GEE Energyo $,701(Momentum Energy
1 market offer bills rangedfom $2,506 (GEE Energyo $6,186 (Blue NREG

GEE Ener@yGEE Business Saydain, which resulted in the lowest markeffer bill, hada $100
credit attached épplied to the bill in the third monthfor customers who signed up onlindo
eligibility criteriawere attachedto this plan

Some retailers had small busindsse of usemarket offers available in the June quartd 2022

that resulted in substantially higher bills than those in previous y&drs.main reason for this
increase was the significant increase in wholesale electricity prices during22)2dhich started

to flow through to retail prices. However, natl retailers were impacted in the same way and at
the same time due to their different risk management approaches and exposures to the spot
market.We note that small business time of use standing offer prices are not capped by the DMO,
and did increased some extent too, especially in the second half of 2221

Change from June quarter 208 June quarter 202

Increase in number of retailers

From the June quarter of 2Q2o the June quarter of 2@ the number of retailers with small
business time of se plans increased lpne, to 29. In the June quarter of 20228 retailers had
small business time of use plans on Energy MadetEasg of these retailer24 had a standing
offer and25had at least one market offéf.We note that2 retailers les§22) had a standing offer
available in the June quarter of 2B2and27 retailers had at least one generally available market
offer for SEQ customers2 more than in the June quarter of 202

40 QCASEQ retail electricity market monitoring 2@2Q, 2021, p 23
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Decrease in lowest market offer bill

The average lowest market offer hilkcreased by @% from the June quarter of 2021 ($2,979)

to the June quarter of 2022 ($2,969) based on the plans retailers had available for small business
time of usecustomers in those two quarterd.Nonetheless, somretailers had cheaper market
offers available in the June quarter of 2022 than a year befeigure 14hows thepercentage
change in each retailer lowest market offer bilfor customers orsmall business time of use
offersfrom the June quarter 02021 to the June quarter 02022

Figurel4 Change in lowest market offer bill for SEQ small business time of use customers,
by retailer, Junequarter 2021 to June quarter 202
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Note: Not every retailer had market offers in bothacerst 4 retailers did not have any in the June quarter of
2021, and2 retailers did not have any in the June quarter of202
Sources: Energy Made Easy; QCA analysis.

Small businessme of usecustomers on a standing offer could generally have reduced their bill
by switching to a market offer. As figutd shows, many customers on a market offer could have
saved too, if they had switched to one of the cheaper market offers available inc2021
However, customers are advised to check if a cheaper market offer has eligibility criteria attached,
or if there are terms and conditions to accessing an incentive or a discount.

2.6.4 Longerterm trends

Figure 15shows the trend in small business time of utnging and generally available market
offer bills between 201616 and 202¢22.

41We have recalculated the bill valsiérom the previous yeawith the consumption level in tablet® allow a direct comparison.
/ KIyadaSa Ay NBUFATSNARAQ f2Sad Y N 22 a2 #hand Mappendiiaactioh NGB)Y  |j dzl NI S NJ
We note that the median consumption oftgpical SEQ time of use custon{able 2)is substantifly lower than the consumption
level we used for our bill calculations in the 2Q2@ report QCASEQ retail electricity market monitoring 2@2Q, 2021, p 9).
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Figurel5 Averageannualbills for a typical SEQ small business time of use customer,
201516 to 202A¢22
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Notes: Annual bill for each quarter, basedmedian consumption of a small business time of use customer Zable
A table with bill values for each quarter is available in appendix C.
Sources: Energy Made Easy; QCA analysis.

The average market offer Hillfor the typical SEQustomen trended downwards from the June
quarter of 2018 However this trenddid not continuein 2021¢22 as wholesale electricity costs
increased substantially and started to translate into higher retail pribeshe past year (June
quarter of 202 to une quarter 202):

i the average highest market offer bificreasedoy 8.0%

i the average lowest market offer bdecreasedy 0.3%.

The average standing offer bilfor the typical SEQ custonetrended downwards following the
introduction of the DMCfor other small business customers (on flat rate tariéfis)1 July 2019
The average standing offer bill declined by 5.9% in the Septemquzeter of 2019, and further
decreases occurred in the September quarters of 2020 and 2021 after the DMO prices ff#12020
and 202%22 (applicable to small business customers on flat rate tard&he into effect. As
wholesale electricity costs increakghe average standing offer bilicreasedin 202122 too,
given that the DMO does not cap the prices of small business time of use standing offers

2.7 General observations

Standing offer bills

1 From the beginning of 20£46 to the end of 201718, averagetanding offer bills increased
markedly. However, they first started to decrease in the September quarter of 2018, with
slight decreases for residential customers and larger decreases for small business
customers*? Further increases occurred when the DM@santroducecbn 1 July 2019

i Average residential and small business standing offer bills decreased significantly in the
September quarter of 2019 (between 5.9% and 12.3®d}itional decreaset®ok placein
the September quarter of 2020 (between 1.1% &n@Po)andin the September quarter of

42The Australian Government reportedly requested in late 2018 that the major energy companies lower their cost of standing
offers by 1 January 2019 (AC@®©nitoring of supply in the National Electricity Markbtarch 2019, p 24).
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2021 (between 1.6% and 5.7%ith the implementation othe DMO prices for the
respective financial years.

Standing offer bills wergenerallymore expensive than market offer bills from 2@1% to
202021.However, this was not always the case in 222 as rising wholesale electricity
costs started to impact on retail priceand retailers increased their market offer prices,
whereas standing offer priceemained capped by the DMO that the AER set for12@2.

The AER released the DMO prices for 2@32in late May 2022. Although there was an
increase in the DMO prices, it is likely that these prices do not refiedull extent ofthe
wholesale energy price increasimat occurred towardshe end of 202¢22 and at the
beginning 02022¢23.

Market offer hills

il

Average market offer bills trended downwards following Alinta Energy's entry into the SEQ
retail electricitymarket in August 2017. However, this trend did not continue in 2021as
wholesaleelectricity costs started to increase significandgd to impact on retail prices

For each of the tariffs and tariff combinations we report on in this chapter, the average
highest market offer bill increased from the June quarter of 2021 to the June quar2é2af
by between 6.9% and 15.7%.

Someretailers had at least one market offer available in the June quarter i 2G2 was
cheaper for the typical SEQ customethan their cheapest market offer in the June
quarter of 202, but variouNS G I A f SNAQ OKSIF LISad YIFIN]JSG 2FFSNI

There is aubstantialprice dispersiomoth between the variousnarketoffersand between
market and standing offer¥ which indicateghat customerscould stillsave on energhills
if they effectvely navigatd the marketand shopped around for a better plan.

Explanations for théncrease in bills

il

2 KAES NBOGFATSNEQ LINAOSa INB aklLISR o0& RSYFYR
also shaped by the underlying costs suclvhselesale electricity costs. These costs increased
significantly ire021c22 y R WNB I OKSR NBO2NR f SgSotiagimh y Wdzy S
September 2022 thahe recent monthavere Yhe most tumultuous in the history of

l dZA G NI £ Al QagdBy SNHe& YI NJ] Sia

Wholesale electricity prices tend to be more volatile than the electricity prices consumers pay
0SOlFdzaS NBOGFATfSNER ISYSNIrffeée WKSR3ISQ (GKS Ozal
contracts to purchase electricity at agreed rates at a cefpaint in the future. Customers

are thus generally not impacted by shogrm spikes in wholesale electricity spot priéés.

Retailers use different approaches to manage spot price risk. If a retailer is more heavily
hedged that is, if it has arrangement® fpurchase a larger proportion of its required
electricity load further into the future it will generally be less exposed to sht@tm

changes inwholesalespot market prices than retailers who are more lightly heddeshger
periodsof high wholesale sgcelectricity prices will drive increased contract prices, which

43 The decreases have been calculated compared to the previous quarter (June quarter) and are based on our recalsulated bil
with the consumption levels in table 2. The percentages may therefore differ from those includedpreviausreports.

44We explore the spread gfricesin more detail in section 8.4 of this report.

45 AERWholesale Markets Quarterly Q2 20[prilcJune], 2022, p 1.

46 ACCOnquiry into the National Electricity MarkpAddendum to the May 2022 repdrt2022, p 7.
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will eventually flow through to customers as higher retail electricity prices. The degree and
timing of these price increases for customers depend on the risk management approach

taken by thér retailer?’

Distribution nornetwork charges

As in previous yearsetailers'plansavailable on Energy Made Easy i2 BP2 generally included
some distribution nometwork charges. The AER's retail pricing information guidelines list
reconnection andlisconnection fees as 'key fees', which must be specified by retailers on Energy
Made Easy? While distribution noanetwork charges are payable by custometsere is no
‘typical liability for these feesas theyare only charged when reconnection and disconnection
services are provided. As they are not charged on a regulartbaslike supply and usage
charges they are not included in our bill calculatiortdowever, we include them separately in

this chapter to povide an overview of these charges.

Reconnection fees

Table 4shows the reconnection fees attached to retailers' standing and market offers on Energy
Made Easy. As the fees were sintlar even identical across the tariffs and tariff
combinations, and ithe four quarters of 202¢22, the table only presents the fees attached to
residential flat rate and small business flat rate plans in the June quarter 8f 202

Table4 Reconnection fees residential and small business flat rate plapJunequarter 2022

Retailer Residential flat rateplans ($) Small business flat ratplans ($)
AGL 122.91 122.91
Alinta Energy 0/112.43/132.40 0/112.43/ 132.40
Blue NRG T 19.20 /549.92
Circular Energy 55.00 55.00
Covau 17.30/136.57 17.30/136.57 136.75
Dodo Power & Gas 50.15 T
EnergyAustralia 0 0

Enova Energy 12.68 12.68

GEE Energy 12.452 12.452
Locality Planning Energy 50.00 50.00

Mojo Power 108.87 T
Momentum Energy 92.61 92.61

Nectr 89.11 T

Next Business Energy T 467.368

On by EnergyAustralia 12.55 T
Powerclub 17.303 17.303
Powerdirect 135.20 135.20
Simply Energy 12.683 12.683
Smart Energy 12.672 T

Social Energy 87.505 T

Tango Energy 92.609 92.609

Notes:A dash t ) means the retailer did not attach reconnection fees to any of its plans or did not have any
residential or small business flat rgtiansavailable in this quarteMNot every retailer attacheteconnection fees

to its plans in this quarter. Whera retailer had fees attached, it did not necessarily attach those fees to all the
plansin 202¢22.{ 2 YS NBGFAf SN&E ail G§SR 2y &2 YAl feedNdere feportedlbs y &
GSTinclusive except foia few retailers thadid not stae whether the fees are GST inclusive.

Source: Energy Made Easy.

47 ACCOnquiry into the National Electricity MarkpAddendum to the May 2022 repgjit2022, p 7.
48 AERAER Retail Pricing Information Guidelifwession 5.0], 2018, pp 111, clauses 4847.
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In the June quarter of 2022, Ii@tailers attached reconnection feeso some or all oftheir
residential flat rateplans(up from 18 retailersin the June quarter of 2031 and 15 retailers
attached reconnection feedo some or all oftheir small business flat ratplans(up from 14
retailersin the June quarter of 20303°

Therange ofreconnection fees in the June quarter222($0 to $549.92 was largethanin the

June quarter 02021 ($0 to $220.78. In the June quarter of 2@ Blue NRG had the highest
reconnectionfee ($549.92 including GST), which was attached to each small business flat rate

market offer and was described as a reconnection fee (businesss), but the retailer noted

GKFG FSSa wWYle& @OFINREQP ¢KS KIAEKIEIdingFGSE) wasz NJ NB 2
FGdr OKSR (2 /201! Qa adlyRAY3 YR YN]SO 2FFSN&

circumstances, such as after disceation fornonLJr @ YSy G & / 2@+ ! y23GSR GKI
GKNRPdzZAK 3 YIlI& GFNEQ YR FROAASR O0dzAG2YSNAR G2 C
FSS 461 a 60602NNBOGftey O2RSR Ia | NBO2yySOlAz2y FS

Table 4 shows that the reconnection fees identified &S { | vedidSriNg f@at rate and small
business flat rat@lansthat applied, or may have appliediere generallyidenticalin the June
quarter of 2022 However, the information on reconnection fees was often inconsistent on
Energy Made Easy in tene quarter of 2022wvhich is similar to what we observed in previous
years. For example, some retailers:

fadlraSR GKFG | FSS WY luguallywithiolit Sperifyddiindeérvhiéh 6 S OK | |
OANDdzyaidly0Sa G(KS FSS wWyleée [LILXeQ 2N wYleé& oS

OFdziA2ySR Odzad2YSNE G(GKF{i GKS F¥SS wylre JFNERQ
had different fee amounts attached to different plans

stated that fees are passed through (from the distributor)

advisal customers to contact their distributor to find out the current fee

included a fee but stated the fee amount as zero

=4 =4 =4 =4 -4 A

only attached such fees to some plans (e.g. either to each market offer or to each standing
offer, or to some plans only)
i did notinclude reconnection fees but noted that services performed by the distributor
g2dz R 6S WLI aaSR 2y G O02aiQ
I NEFSNNBR Odzadi2YSNAR (2 (GKS WIRRAUGAZ2YIFIf FSS Ay1

whichAy GdzNYy S NBFSNNBR Obgpage2 YSNE (G2 GKS NBGOFAf S
9 used different descriptions for their fees, and what they applied to.
We consider that these issues could add complexity when customers compare plans on Energy
Made Easy.
2.8.2 Disconnection fees

Table 5howsthe disconnection feeattached toretailers'standing and market offers on Energy
Made Easy. As the fees were similar even identical across the tariffs and tariff
combinations, and in the four quarters 8021¢22, the table only presents the feedtached to
residential flat rate and small busise flat rateplansin the Junequarter 0f2022

49 Fora more detailed comparison to the reconnection fees attached in the June quarter of 202QC#eBEQ retail electricity
market monitoring 202621, 2021, pp 26¢28.
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Table5 Disconnectiorfeest residentialand smallbusinesdlat rate plans,Junequarter 2022

Retailer Residential flat rateplans($) Small business flat ratplans($)
1stEnergy 12.68 12.68
AGL 12.68 12.68
Alinta Energy 0 0
Amber Electric 44.58 44.58
Blue NRG T 370.30 /549.92
Circular Energy 55.00 55.00
CovaU 4458/ 69.75 4458/ 69.75
Diamond Energy 12.68 12.68
Discover Energy 75.33 75.33
Dodo Power & Gas 19.00 T
Electricity in a Box 12.50 12.50
EnergyAustralia 12.68 0
Energy Locals 44.58 44.58
Enova Energy 44.583 44.583
Future X Power 12.00 12.00
GEE Energy 0 T
GloBird Energy 12.00 T

Glow Power 12.68/50.00 12.68 /50.00
Kogan Energy 10.00 /44.58 | 46.63 T
Locality Planning Energy 13.20/50.00 13.20/50.00
Mojo Power 108.87 T
Momentum Energy 75.33 75.33
Nectr 12.68/69.75 T

Next Business Energy T 0/467.368
On by EnergyAustralia 0 T

Origin Energy 12.68 12.68
Ovo Energy 44.58 T
Powerclub 44.583 44.583
Powerdirect 12.68 /135.20 12.68/135.20
Powershop 10.00/ 44.58 / 46.63 10.00 /43.77 /44.58/ 46.63
Radian Energy 12.45 12.45
ReAmped Energy 12.68/ 13.27 12.68/13.27
Red Energy 0 0
Simply Energy 12.683/13.9513 12.683
Smart Energy 12.672 T

Social Energy 73.975 T

Tango Energy 44.583 44.583

Notes: A dasht() means the retailer did not attach disconnection fees to any of its plans or did not have any

residential or small business flat rate plans available on Energy Made Easy in this quarter. Not every retailer attached

disconnection fees tibss plans in this quarter. Where a retailer had fees attached, it did not necessarily attach those

feesto allthe plansin 202220 { 2YS NBGF Af SNA

a0 idSR 2y

reported as GST inclusive, except fava fetailers that did not state whether the fees are GST inclusive.

Source: Energy Made Easy.

In the June quarter of 2@2 35 retailers attached disconnection feeso some or all oftheir
residential flat rateplans (up from 32retailers in the Juneuarter of 2@1), and27 retailers
attacheddisconnection feego some or all oftheir small business flat ratplans(up from 25
retailers in the June quarter of 2Qp*°

azys 2NJ

It f

LJt

50 For a more detailed comparison to thiesmnnection fees attached in the June quarter of 2021, @E&A SEQ retail electricity
market monitoring 202621, 2021, pp 28¢29.
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2.8.3

The range of disconnection fees in the June quarter of 2022 ($0 to $549.92) vemdHargin the

June quarter of 2021 ($0 to $407.33). Blue NRG had the highest disconnection fee in the June
quarter of 2022 WY 2 @S 2dziQ RA&A02yySOGA2Yy FSS oObpnpddH
was attached to each of its small business flat raggket offers. The highest disconnection fee for
NBaAaARSYGAFf OdzaG2YSNA o6bmop®Punx AyOf dzRAYy3a D{¢0
hFFSNI LI FYyd ¢KS NBGFATESN adrdiSR GKFG GKS FSS§
disconnecting a nter in other circumstances, such as after disconnection forgeyment

Table 5shows that the disconnection fees identified bidS G I vedidSniah flat rate and small
business flat ratglansthat applied or may have appliedvere generallyidenticalin the June
quarter of 2022 However, the information on disconnection fees was often inconsistent on
Energy Made Easy the June quarter of 2022vhich issimilar towhat weobsened in previous
years. For example, some retailers:

{ statedthatafedl Yl & | LILJX & Q 2 NisuslyiitRbut sp&cifyiddundeBiBiehQ 6
OANDdzradlyO0Sa GKS FSS wyle FLILXeQ 2N WwYle& oS

OFdziA2ySR Odzali2YSNAE GKIFd GKS F¥SS Wyl & JFNEQ
had different fee amounts attached to differentams

stated that fees are passed through (from the distributor)

=A =/ =4 -

only attached such fees to some plans (e.qg. either to each market offer or to each standing
offer, or to some plans only)

included a fee but stated the fee amount as zero

=

i did not include dsiconnection fees but noted that services performed by the distributor
would be '‘passed on at cost'

1T NEFSNNBR OdzaAG2YSNB (G2 (GKS WIRRAGA2YLFf F¥SS AyT
whichAy GdzZNYy X NBEFSNNBR Odzai2YSNE (G2 (GKS NBOGF AL S

9 advised customers to refer to their website or to contact the retailer for more details
9 used different descriptions for their fees, and what they applied to.

We consider that these issues could add complexity when customers compare plans on Energy
Made Eay. Furthermore, three different types of disconnection fees have been available on
Energy Made Easy since 2Q20t a general fee (DiscoF), a fee for moving out (DiscoFMO) and a
fee for nonpayment (DiscoFNP). While thiasallowed retailers to state theek information

more precisely, it may also have added another layer of complexity for customleohad to
consider more fee typesMoreover, retailers did not always include the fee information
consistently or they even coded their disconnection feesato incorrect fee type.

Other potential distribution nometwork charges

As in previous yearspme retailers included informatiomwith their planson Energy Made Easy
that referred to the potential for distribution nometwork charges other than those litked on
Energy Made Easyto be levied on customer&etailers should clearly identify on Energy Made
Easy where customers can obtain information on distribution-network charges that apply, or
may apply, to theiplans
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2.9 Key considerations faustomers

Sanding and market offer bills for the typical SEQ custonaae changed considerably over time
In particular, market offer bills increased substantially dur@p1c22. Given these recent
increases, it is important focustomersto consider tke following key pointsabout electricity
plans

i Qustomersare encouragedb regularly check Energy Made Easy to see whether they can find a
better deal among the available plans

T LYRAGARdzZEf OdzaG2YSNBERQ O2y adzy LI A 2the typical SEQ 1 St & {
customer that the bills in our repodre basedn. As bills vary with consumption, the
cheapest plan we present in our report will not be the cheapest plan for every SEQ customer.

1 Customers are advised to input the most recent information on their consumption
(electricity usage on their latest billjhen they search for a new plan on Energy Made Easy.
This will ensure that they get personalised results and can find the cheapest plan for their
individual consumption level.

i Customers who have not signed a new electricity contract recently may face thacelffer
substantially from the bills presented in this repakttive customers are likely to pay less than
inactive or disengaged customers

1 The introduction of the default market offer has reduced standing offer prices substantially.
Nonetheless, astanding offers are generally more expensive than market offers, standing
offer customers can usually save by switching to a market offer. However, standing offers
typically provide more favourable terms and conditions than market offers, which provide
benefits tosomecustomers’!

i1 Being on a market offer does not guarantee that a custoraeeives the lowest possible bill;
there are significant differences between market offers, often even between the plans of the
same retailerMoreover, the supply andfousage charges of a market offer may increase
over time. Therefore, eveaustomers who are on a market offer already have the potential
to save by switching to a cheaper offer from their current retailer or by switching retailers.

1 Before customers switclihey should carefully check the terms and conditions of a plan to
ensure that the plan suits their individual situation and preferences. For example, customers
may need to factor in additional fees if they prefer to receive paper bills, or they may not
realise a discount or a financial incentive attached to the plan if they do not meet all the
conditions. Chapters 3 and 4 provide more information on discounts, incentives and fees.

51 These additional benefits include access to paper bills at no extra cost, better payment terms (which can include bithgmooth
and on@ing certainty of terms (i.e. retailers cannot change terms or impose restrictions as they can under market contracts).
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3

5L{/h!'!b¢{> {1 +LbD{ !b5 Lb/9b¢lL:

Key findings
We assessethe discounts, savings and incentives attachedetail electricity plansn the

June quarter of 202and compared them to those attachéadthe June quarter of 2a2and
over time. Wefound:

i There was a shift from conditional to guaranteed discouot®wing recent changes to
the legal framework for electricity retailinglowever, some retailers have since attache
guaranteed discounts and eligibility criteria to their plans (such as payments by direc
debit, and customers receivirmils by email), which are similar to conditional discounts

1 Fewer retailers attached discounts in the June quarter of 2022 th#reidune quarter
of 2021. Only 8of the 34 retailers with residential flat rate market offers ana8Bthe
29retailers with small businessaflrate market offers attached discounts to at least
one of their plansn the June quarter of 2022

1 None of theretailers had conditional discounts attached to their lowest market offers
in the June quarters of 2021 and 2022. However, each of these Iptatha financial
incentiveand/or a guaranteed discourttached.

1 More retailers attached financial incentives to their plans in the June quarter of 202
than a year earlier, witi8 retailers (outof 34)attaching financial incentives to at least
one oftheir residential flat rate market offer@nd4 retailers (outof 29) attaching
financial incentives to at least one of themall business flat rate market offers.

1 The types of financial incentives in the June quast#r2021 and2022 were similar,
with signrup and bill/account credits being the dominant financial incentive in both
quarters New incentives includeacredit for electric vehicle owners, an electric vehic
discount and a new battery subsidy

1 Compared to financial incentives, nfinancial incentives were stikss common
However, more retailers attachawbn-financialincentivesin the June quarter of 2022
than a year earlierln the June quarter of 20223 out of 34 retailerswith residental
flat rate market offers, an8 out of 29 retailerswith small business flat rate market
offersattachedsuch incentives to at least one of thelans

1 Nonfinancial incentives were similar to those offered in the June quarter of 2021. N
incentivesin the June quarter of 2@included freeGreenPower and/or carboneutral
energy,an air fryer, complimentary Kogan First membersiipla guarantee that
electricity would be provided within three business days when moving house

1 GreenPower options/ere offered by various retailers again and did not change muct
sincethe June quarter of 2QR, but some retailers lowered the prices of their
GreenPower options in the June quarter of 2022, while no retailer increased its pric

9 Discounts and financial incengis can lower a customer's electricity bill. However,
some plans hadonditions and eligibility criteria attachednd customers may not be
able to take up those plans or forfeit the discounts or incentives if they do not meet
conditions or criteria, with can result in a significantly higher bill.
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3.1 Definitions

Guaranteed and conditional discounts

Discounts can be guaranteed conditional

i Guaranteed discourgtare any discounéthat do not require a particular action or behaviour
on the part of the customer.

i Conditional discounts are discounts that only apply if a customer satisfies certain
requirements or conditions for example pay on time and direct debit discounts.

If a dscount is conditional, retailers must provide sufficiently clear information to describe the
conditions that a customer must satisfy. Conditional discounts can include, but are not limited to

1 payontime discounts

i bundling discountsg.g.when a customesigns up to both electricity and gas with a retailer)
i direct debit discounts
)l

discounts based on customer type or method of sign(e.g. new customer or online
signup only)

T WNBEFSNJ I FNRSYRQ (&L ONBRAGA
Financial and nofiinancialincentives

Retailers can attach other benefits and/or savings ('incentives') to their plangicantiveis
defined asa benefit to the customer other than a discoant | y R O hofiprigeybénefitzR S
one-off price benefits or physical gifts that apeovided to a customer upon entry to a contract.
Examples of nojprice incentivesare vouchers for use in energy retail stores, magazine
subscriptions, cinema tickets or tickets to sporting evéfits.

Retailers do not categorise their incentives as eithdéinancial or a noffinancial incentive on

Energy Made Easy. We generally classify an incentive as a financial incentive if it leads to a
NERdzOGA2y 2F | Odzadi2YSNRa oAff 2NJ AT Ad KlFa |
credit card. If a incentive provides benefits and/or savings that do not directly reduce the bill

valuer which includes the noprice incentives mentioned abovewe treat it as a nofinancial

incentive. Accordingly, we only include financial incentives in our bill caltmsat

Eligibility criteria

In addition to discounts anidcentives some retailers attach eligibility restriction/criteria to their
plans.Eligibility criteria are specific conditions theatustomer must meet to access a generally
available plan for exampe, being a member of a club/organisation, purchasing the plan through

a comparison website, purchasing the plan online, being a concession card or seniors card holder,
or being a new customer to the retailet

52 AERAER Retall Pricing Information Guidelifwession 5.0], 2018, pp@0, clauses 3§36.

53 AERRetail Pricing Information Guidelines obligations for retajlguidan@ note], 2021 ACCCGuide to the Electricity Retail
Codé€]version 3] 2021,pp iv, 17

5% AERAER Retail Pricing Information Guidelipgssion 5.0], 2018, p 1@lauses 3&42.

5 AERAER Retall Pricing Information Guidelifwession 5.0], 2018, pp £12, clauses 48(k), 51.
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3.2 QCA methodology

As in previous years, we cpared and assessed the types of discounts, savings and incentives
attached to retailers' generally available market offers using information from Energy Made Easy.
Retailers can vary their market offers in several ways, including through:

i attaching guararged and/or conditional discounts of different types and levels
i charging differensupply and/or usagéor different plans

9 attaching other financial or nefinancial incentives/savings

1 attaching GreenPower optiorf§.

GreenPower options do not lead to anydrestion in customers' bills. Howeveas they provide
customers the option to reduce their carbon emissions, consider that they can be seen as a
non-financial incentive for customers.

As retailers generally attach discounts and incentives to their etasKers only, this chapter
focuses on market offer®.The type and value (in dollar and percentage terms) of discounts and
incentives for each retailer did not vary significantly between the three residential tariffs and
tariff combinations or between the two small business tariffs that we cover in thisrtepe
therefore only present the types of discounts and incentives attached to residential flat rate
offers (section 3.4) and small business flat rate offers (section 3.5). We used the same approach
in our market monitoring reports for thfive previous gars.

Discounts and incentives across the four quarter8@#t1¢22 did not vary significantly. Therefare

we present data on the discounts and incentives attached in the June quarter 06862 which

is broadly representative of the discounts and indees attached over the course 021¢22.58
Similarly, there was minimal variation in the GreenPower options over the four quarters, and we
therefore also report on those options for the June quarter only.

3.3 Regulation of discounting

In recent years there dve been significant changes to the regulation of discounting on retalil
electricity plans?®

9 Discounts on inflated pricesRule 46B of the National Energy Retail Rules (NERR), which
came into force on 1 July 2018, prevents retailers from attaching dissdara market offer
where at least one price is above the equivalent price in a standing offer, and no prices in
the market offer are below an equivalent rate in a standing offer. Thewakintroduced to
prevent retailers from publishing plans where cisstomer could be better off under the
undiscounted market offer than under the standing offér.

56 GreenPoweis a scheme that enables households and businesses to displace all or part of their electricity usage with certified
renewable energy, which is added to the electricity grid legirt behalf.

57We havepreviously reported on conditional discounts and GreenPower being attached to some standing offers. For instance, in
201718, Diamond Energy attached discounts to its residential flat rate standing offers 8@QAetail electricity market
monitoring: 201¢18 [updated report], 2019, p 68). We understand that Diamond Energy had contimugatide discounts to
customers on the standing offer(s) (Diamond Energy, response to QCA information notice (unpublished}),28, 202
EnergyAustralia f a4 2 | (i PowerReSponsd picgrantrebgle & |y Ay OSy iA @S (2 az2vy$ 2F Ada a

58\We used the same approach in our 2@1&, 201819, 201920 and 202@21 market monitoring reports. llour 201718 report,
we provided data on the discounts offered in each quarter due to the significant variation in discounts across the faus quart
after Alnta Energy entered the SEQ market in +Aiggust 2017 with a 25% pay on time discount.

59 More information on the policy intent and impacts of these regulatory changes is available in section 3.3 of our market
monitoring report for 201820 (QCASEQ retail electricity market monitoring 2@29, 2020, pp 3¢436).

60 AEMCNational Energy Retail Amendment (Preventing discounts on inflated energy rates) Ryfinabd&termination], 2018,
pp iiciii. See also AEM@ational Energy Retail Amendment (Preventing discounts on inflated energy rates) Rule 2qfiBaNo
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i Advertising of discountsThe Competition and Consumer (Industry Codelectricity Retail)
Regulations 201€Cth) (Electricity Retail Regulations), which cam force on 1 July 2019,
specify how retail prices and discounts must be advertised, published or offered across the
NEM Part 2 sets out the Electricity Retail Code of Conduct (Electricity Retail Code), which
requires retailers to compare their pricasplans, advertisements and publications with a
'reference price' set by the AER. For each market offer, retailers must present an annual bill
for a 'representative customar'based on the model annual usage set by theAERt
includes all conditional disants (if any). The difference between this bill and the reference
price (the annual bill for theOMO), must be expressed as a percentage of the reference price
to provide a uniform basis for customers to compare market offers.

9 Restriction of discount (ad fee) amountsRules 46C and 52B of the NERR, which came into
force on 1 July 2020, restrict conditional discounts and conditional fees to the 'reasonable
costs' a retailer is likely to incur when payment conditions are not%fi€he rules have
been intoduced to improve plan comparability and protect consumers from excessive
penalties in retail contracts with conditional discoufts.

These regulatory changes appeahtvehad animpact on customer and retailer behaviodrhe

AER noted that while the ks on discounting practicastroducedin 2019 do not prevent

conditional discountingthey try to manage the risk to consumers &nerous conditional

discount® The AER also observed that thesbangeshad A y Ff dzSY OSR NB UGl A f SNA
discounting, with a general shift away from the use of conditional discouktsl where

conditional discountsvere still used, the value of these discountdtsignificantly reduce&

The ACCC noted in August 2019 thahile there had been a shift away from the use of
conditional discounts, some retailers were instead advertising plans with eligibility criteria. The
ACCC saw changes by retailers that increased the transparency and certainty of prices that
customers areikely to faceon their plan as a positive step. However, the ACCC also cautioned
that retailers should be careful to ensure that eligibility criteria are not used in a way that
breaches the conditional discount advertising requirements of the Electrietgil”-Code?®

In May 2021the AER issued a guidance note on the application of the requirements of the retail

pricing information guidelines, with a focus on the presentation of plans that include conditional

and/or guaranteed discounts (or credits). RSA 8 O2dzyia | yR ONBRAGA | NB
OdzaG2YSNB ¢6KSyYy OK2a&aekpécid iprovide tleaata andbinformatios NA

on Energy Made Easy and on their websitesallow customers to easily understand how and

when they are eligild for a discount (or credit) arifithese are conditional or guarante&él.

Althoughthe reforms to the regulation of discounting should improve customer engagertfent,

AER noted thah range of factors could adversely affect customer engagement, suah@sge
barriers, cultural issues, disabilities, low levels of literacy in energy markets and status quo bias
for customers to stay with the default retailer or energy pfan.

rule], 2018, schedule 1. We disged some of the issues surrounding the introduction of the rule in our market monitoring
report for 20118 (QCASEQ retall electricity marketonitoring: 201¢18 [updated report], 2019, [63).

61 Electricity Retail Regulations, sectiong12; ACCGnquiry into the National Electricity MarkeNlovember 2019, pf0, 22.23.

62 AEMCNational Energy Retail Amendment (Regulatingditional discounting) Rule 2020 Ndfibal rule], 2020, schedule 1.

63 AEMCNational Energy Retail Amendment (Regulating conditioisglodinting) Rulffinal determination], 2020, pyii, 9¢10.

64 AERANNual retail markets report 20221, 2021, p 39.

65 ACCQnquiry into the National Electricity MarkeAugust 2019, p 63.

66 AERRetail Pricing Information Guidelines obligations for retaflguidance note], 2021. Under clause 25 of the guidelines,
retailers are requiredd ensure that information published on Energy Made Easy and retailer websites is accurate and up to date.

67 AER State of the energygnarket 2020 2020, pp 258254.
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3.4
3.4.1

Residential flat rate offers

Discounts

Table 6showsthe discountsattached to esidential flat rate market offers available on Energy
Made Easy in the June quarter of 220 We observedthe following types of discounts and
discount combinationsihich weresimilar to the other quarters of 202,22:

i guaranteed discounts
i1 pay on time discounts
i1 pay on time and approved payment or billing method discounts combined
i direct debit discounts

Table6 Discounts attached to residential flat rate market offers, June quarter 202

Retaiker Guaranteed Pay on time Pay on time and Direct debit
payment/billing
methods
1st Energy T 7%o0ff bill2 T T
CovaU 15%off usage® T T T
Diamond Energy T T 7%off billc 3%off billc
Discover Energy 10%off usage! T T T
12%off usage
15%off usagé
18%off usage®
EnergyAustralia 1%off billP T T T
6%off billi
7%off billi
12%off billk
14%off bill!
Enova Energy T 3%off usagen T T
GloBird Energy T T 1%off billn T
Simply Energy 8%off bill ©
15%off bill P T T T
16%off billa

a 1st Saver (Single Rate) ptano eligibility restrictions
b Freedom Energex Residential Single 8400 plan, Freedom Solar Energex Residential Single 8400 plan, Freedom
Solar Online Qld Res Single plan and Fredgdolne Qld Res Single ptano eligibility restrictions
¢ Everyday Renewable Saver plgray on time discount with email invoicing/billing and full payment received by
the due date.
d Energex Residential Single Rate Easy Savar pletomers had tagree to an automatic monthly instalment
payment based on their estimated electricityags (any remaining we had to be paid on the due date)
billing was by email only, and only direct debit and credit card payment was accepted.
E Energex Residentiaih8le Rate Economy Saver plaavailable to new customers only who signed up online
billing was by email only, and only direct debit and credit card payment was accepted.
f Energex Residential Single Rate Ultimate Savert ptastomers had to agree to an sumatic monthly
instalment payment based on their estimated electricitgges(any remaining we had to be paid on the due
date); billing was by email only, and only direct debit and credit card payment was accepted.
g Energex Residential Single RatetRast Offer plan customers had to sign up via Australia P&stergex
Residential Single Rate Solar Smart planstomers had tagree to direct debit and credit card payment only,
billing by email only and could not be receivirgpgernmentfeedin tariff; Energex Residential Single Rate
Smart Saver plancustomers had tgign up online, accept direct debit and credit card payment only, and
billing by email onlyEach plan waswailable to new customers only.
h Total Plan Home (Comparatorjustomers hadt@ A 3y dzLJ G KNR dzZZ3K 9y SNHE&! dzA NI f Al Q2
Total Plan Home no eligibility restrictions.
i Balance Plan Homeno eligibility restrictions
j Balance Plan Homeno eligibility restrictions
k Flexi Plan (Comparator), Flexi qummparator Exclusive) and Flexi Plan (Third Racygtomers had to sign
dzLJ G KNB dza3K 9y SNHe& ! dza ( NHleki RlanDaeligbilitgrastriitiond. & 2 NBE OKF yy St QT
| Total Plan Home (Comparator), Total Plan Home (Comparator Exclusive) and Total ll§mHitdrRarty)
Odzai2 YSNAR KIR (2 aAady dzZJ G§KNBdzZaK { KSno bty fedtristiNd@ a W/ 2 Y LI
mEnova Community Plus ptamo eligibility restrictions.
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n GloGreen Residential (Flat Refmergex plans, GloSave ResiggifElat RatgEnergex plans, Suresave
Residential (Flat Rat&nergex plan and Ultrasave Residential (Flat Eatrgex plars direct debit discount if
customers paid their bill on time by direct debit.

o Simply Energy Solutions Solar 8% off elec planly available after being referred, purchasing and installing a
net metered solar PV system equal to or larger than 3kW, after 1 Janfixdlone of Simply Energy's
preferred solar installers, and only available to residential customers whose eligiolB'¢alystem was net
metered; Simply Energy Movers 8% off electpleustomers were only eligible for this plan if they were moving
house within 60 days of the contract start.

p Simply New VPP 15% off elec plans and Simply VPP BYO 15% off elenigtiamss had to have a fully
functioning and performing solar PV system (with a minimum 3kW inverter size), an energy storage system on
{AYLX & 9ySNHeQa fAad 2F StA3AotS aeadSvya AyaualfttSR I
internet connetion to which their energy storage system was connected (excluding Satellite NBN and 3G/4G
internet connectionsfome Business Saver 15% off electpleustomers had to be small office customers;
Simply Energy Saver 15% off elec plaa eligibility restigtions

g Simply Energy Solutions 16% off elecpleustomers had to be participating in a Simply Energy Solutions trial
or program, and agree to the terms and conditions for that trial or program to be eligible for thiSpigply
Seniors 16% off eletapt Odza 12 YSNER KIR (G2 0S8 | OdaNNByid {SyAz2NE /I NR
creditworthiness and other eligibility criteria; Simply Blue Perks 16% off elecrplagligibility restrictions

Notes: A dasht() means the retailer did not attach thiéscount type to any of its residential flat rate market

offers on Energy Made Easy in this quarter. If a retailer had a discount attached, it did not necessarily attach the

discount to all of its residential flat rate market offensduring the entire garter.

Sources: Energy Made Easy; QCA analysis.

Fewerretailers withdiscounts

In the June quarter of 2@ less than a quarteof the retailers 8 of 34 retailers with residential

flat rate market offers available on Energy Made Easy) attached guaranteed or conditional
discounts to at least one of their plans.year beforgJune quarter of 20B), more retailers(10

out of 34 retailersorless thara third) had discounts attached to at least one of their residential
flat rate market offers®

Origin Energy did not have any discounts attached to its residential flat rate market offers in the
Junequarter of 2022 This is in line with its statemenits asubmissionwhere the retailer said:

[tihe Reference Price is an average price, and the discount off the Reference Price is also an average.

LG A& y2d Ay tye gl & LISNE2YlIfAAaSR 2NJ GFAft2NBR (2 |
comparison of aything other than price. As a result, Origin has moved away from distzaseid

marketing and towards brantdased marketing. In this regard we have a greater focus on the

promotion of nondiscount benefits such as our Everyday Rewards plan where thenoeisie

rewarded with Everyday Rewards Points as well as paying no extra for 25% greerfpower'

None d the 3 retailers that entered the SEf@tail electricitymarket in 204.¢22 with residential
flat rate market offers attached discounts tieeir plansin the June quarter of 202

Guaranteed discounts

We have observed a shift from conditional to guaranteed discounts since the Electricity Retail
Regulations came into force on 1 July 2008is shift is also reflected the significant decrease

in thenumber of residential customers in Queensland who missed one or more (conditional) pay
on time discountsdownfrom 96,410 (June quarter of 2019)26,122(March quarter of 202).7°
Similarly, the ACCC reported in June 2022 that the proportion of resideB(alcBstomers on

68 For a more detailed comparison and assessment of the discounts attached to residential flat rate market offers in the June
quarter of 202, see QCASEQ retail electricity market monitoring 2@2@, 2021, pp 35¢38.

69 Origin Energysubmission to DISERompetition and Consumer (Industry Cqd#ectricity Retail) Regulations 20[Fbst
Implementation Review]l1 October 2021p 3.

70 AERRetail energy market performance update for Quarter 4, 209¢schedule 3], 2019, viesd 2 August 2021;
AERRetail energy market performance update for QuaBe202X22 [schedule 3], 202, viewed19 July 2022

37


https://www.qca.org.au/project/customers/seq-market-monitoring/market-monitoring-report-2020-21/
https://consult.industry.gov.au/default-market-offer-and-reference-price/survey/list
https://www.aer.gov.au/retail-markets/performance-reporting/retail-energy-market-performance-update-for-quarter-4-2018-19
https://www.aer.gov.au/retail-markets/performance-reporting/retail-energy-market-performance-update-for-quarter-3-2021%E2%80%9322

Queensland Competition Authority Discounts, savings and incentives

plans with conditional discounts attached had decreased from 54.2% in the September quarter
of 2018 to 21.0% in the September quarter of 2G21.

Guaranteed discounts were the most common form of discoaitesched to residential flat rate
market offersin 2021¢22, as in 201820 and2020;21. Of the8 retailers whose plans had some
discounts attached4 retailers attached guaranteed discounts to at least one of their plans; with

9 discountsoff usage charges rangifiggm 10% Discover Energyto 18% Discover Energy
9 discountsoff the total bill rangingrom 1% EnergyAustraligto 16% Simply Energy

The range of dcounts off usage chargesdiacreasedslightly since the June quarter of 202
(whenthey ranged froml2%to 18%) Meanwhile,discounts off the total bill hee decreased
since the June quarter of 20Zwhenthey ranged fron2%to 20%).

We consider that guaranteed discounts are in effect merely lower prices. Tango Energy argued

0 K I fia disbéunt8s guaranteed, then there isaxiual discount being offered to the consumer.

Without a common benchmark (such as the reference price that applies to electricity), the
G3dzr N} YGSSR RA&O2dzyié 2yfeée ONBIFGSEa O2yFdzarA2y ®
intent of reference piiing, and are not in the interests of energy consunt®rs.

Eligibility criteria

Some plans that had discounts attached also had eligibility restrictions attached, which means

that those plans were only available to certain customefe example, new custosrs,
Odza 12 YSNAE ¢K2 AAIYSR dzLJ Ay | OSNIFAY L& o02yfA
Post, etc.), or customers who acceptethifing or made payments through selected channels.

In particular, a few plans with guaranteed discounts hagilality criteria attached that were very

AAYAET LN G2 G@LAOKE NBIJZANBYSyida FT2N O2yRAGAZYI
(except theEnergex Residential Single Rate Aust Post Qffatincluded a guaranteed discount

had severalkeligibiity restrictions attachegincludingthat:

i bill payments could only be made by direct debit and credit card

1 only ebilling (billing by email) was availalfe.

Pay on time discounts

Tworetailers attacheda pay on time discount to one of their plansith:

i a discounbff usage charges &% Enova Energy

i a discountff the total billof 7% (st Energy.

The discount off usage chargessthe same asn the June quarter of 202(3%), while the
discount off the total billvaslower than a year beforewfhendiscountsranged from7%to 10%).

Discount combinations

As in the June quartsiof 2020and 2021 Diamond Energgttached a7% discount off the total
bill if customers received bills by email and paid on time, @haBird Energwattached al%
discoun off the total bill if customers paid on timendby direct debit.

L ACCQnquiry into the National Electricity MarkéSupplementary spreadsheet with billing data and figuesgpendix E)

&ddzLILX SYSy il NB GlofSa !'poem YR | pume2022y aKSSiG Wpod wSAARSYGAFE /
2Tango Energyubmission to DISERompetition and Consumer (Industry Cqdectricity Retail) Regulations 20[Fbst

Implementation Review]l1 October 2021p 2.
73We made similar observations in our previous rep¢@CASEQ retail electricity marketamitoring 201220, 2020, pp 4641,

QCASEQ retail electricity market monitoringZg21, 2021, pp37¢38).
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